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ABSTRACT  
 The role of entrepreneurs can be providing the green products in more cheap and 
economic rates. Also promoting the local innovation and investing on the ideas to make it 
practically possible to provide cheaper energy options to all and find out solutions to the 
present problems which can be more economic and practical and relevant in the low 
economic countries. As today’s consumers become more conscious of the natural 
environment, businesses are beginning to modify their own thoughts and behavior in an 
attempt to address the concerns of consumers. Green enterprise is becoming more 
important to businesses because of the consumer’s genuine concerns about our limited 
resources on the earth. By implementing green measures to save the earth’s resources in 
production, packaging, and operations, businesses are showing consumers they too share the 
same concerns, boosting their credibility. 
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I. INTRODUCTION 
 

In the last few years, awareness of environmental and societal concerns has grown 
so rapidly, that green businesses are becoming more and more mainstream. Consumer 
preferences are changing. They want products and services which they perceive as being 
eco-friendly. Venture capitalists are looking to fund ideas which look at solutions to make 
the planet a better place. Some years ago one might have said that these opportunities exist 
only in developed countries, but today, the developing countries have leapfrogged into a 
time when green businesses are growing rapidly in scope. 
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Meaning of Green Entrepreneurs 

Berle (1991) defined green entrepreneur as a Business opportunities that can save 
the earth and make you money, a practically oriented book that touches on topics such as 
recycling, nature preservation, and renewable energy implementation.  

 
II. OBJECTIVES 

  The major objectives are, 
1. To study relationship between profile characters and green entrepreneurs in the 

study area. 
2. To find out major problem faced by the green entrepreneurs in the study area. 

 
III. METHODOLOGY 

The study is empirical in nature .The data had been collected for analyzing, “An 
Overview of Green entrepreneurs in Kanyakumari district”, by conducting a survey by using 
an interview schedule. The study is mainly based on primary and secondary data. The 
Primary data is collected from the sample respondents at Kanyakumari district.  Secondary 
data collected from various journals, magazines, books and reports. The total sample size 
was fixed at Random basis.  The number of sample in Kanyakumari district was fixed in 
proportion to the total green entrepreneurs. A sample size of 175 respondents interviewed 
on the basis of different strata. 

 
Data Analysis 
Relationship between Profile characters and Green Entrepreneurship Index 
 The study of association between the profile variables of green entrepreneurs and 
entrepreneurship index are essential to need a special action to encourage the 
entrepreneurship among the respondents. In order to analyze the association, thirteen 
profile variables are taken into account. The entrepreneurship index among the respondents 
is classified into five groups. The relationship between profile variables with green 
entrepreneurship index is analyzed with the help of Chi-Square test and the results are given 
in table.1 

Table 1 
Relationship between Profile characters and Green Entrepreneurship 

 

Profile 
Variables 

Calculated  
value df 

Table 
Value at 
5 %level 

Significance 

Age 37.236 12 21.026 Significant 
Sex 19.436 4 9.488 Significant 
Education 23.567 8 15.507 Significant 
Marital 
Status 12.469 8 15.507 Not 

significant 

Caste 9.356 8 15.507 Not 
significant 
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Nature of 
Family 7.653 4 9.491 Not 

significant 

Family Size 13.623 8 15.507 Not 
significant 

Previous 
occupation 36.216 20 31.410 Significant 

Monthly 
income 32.467 16 26.296 Significant 

Family 
income 22.297 8 15.507 Significant 

Asset values 21.916 16 26.296 Not 
significant 

Turnover 33.928 20 31.410 Significant 
Profit 
Volume 29.673 16 26.296 Significant 

                               Source: Computed data  
 

The table.1 shows that the association between green entrepreneurship and profile 
variables namely age, sex, education, previous occupation, monthly income, family income, 
turnover and profit volume are significant at 5 per cent level since their calculated Chi-
Square value is greater than the table value. The other variables are not significantly 
associated with green entrepreneurship. 

 
Problem faced by the Green Entrepreneurs 

The study aims at assessing the various obstacles of green entrepreneurs in 
Kanyakumari district. The different size of entrepreneurial obstacles indentified green 
entrepreneurs are given below. 

 
Table 2 

Obstacles of Green Entrepreneurs 
 

Sl. No Problems Mean S.D C.V. t- value Rank 
1 Geographical location 29.34 1.42 3.46 55.21 IV 
2 Finance risks 21.43 1.14 2.79 71.35 II 
3 Marketing  problems 25.88 1.27 2.92 58.32 III 
4 Shortage of  raw material 40.32 3.01 6.56 36.74 IX 
5 Stiff competition 37.42 2.32 5.89 47.37 VII 
6 Lack of consumer support 39.10 2.95 6.11 41.90 VIII 
7 Lack awareness of Environment 33.33 1.78 5.21 52.11 VI 
8 Lack of technology 42.11 3.15 7.42 33.88 X 
9 Alternative products 19.64 1.01 1.51 92.64 I 
10 Absence of  Govt.support 31.67 1.68 4.89 53.61 V 

            Source: Computed data,  
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Table value with df (200-1) = 1.529, Significant at  0.05 level. 

Table.2 reveals that out of the ten obstacles of green entrepreneur, the coefficient 
of variance of Alternative products (1.51) is the least, followed by Finance risks (2.79), 
Marketing  problems (2.92), Geographical location (3.46), Absence of  Govt.support (4.89), 
Lack awareness of Environment (5.21), Stiff competition (5.89), Lack of consumer support 
(6.11), Shortage of  raw material (6.56) Lack of technology (7.42). The study further shows 
that the alternative product is encountered by most of the green entrepreneurs as the 
standard deviation and coefficient of variation for the alternative product is the least. 

It is found that the mean scores of Alternative products, Finance risks, Marketing  
problems, Geographical location, Absence of  Govt.support, Lack awareness of 
Environment, Stiff competition, Lack of consumer support, Shortage of  raw material and 
Lack of technology  are, 19.64, 21.43, 25.88, 29.34, 31.67, 33.33, 37.42, 39.10, 40.32, and 
42.11 respectively. Further, ‘t’ values shows that they are significant at 0.05 level. Hence it is 
concluded that all the obstacles taken into consideration have a significant bearing on their 
green entrepreneurial activities. 

 
IV. FINDINGS 

 
 The study shows that the association between green entrepreneurship and profile 

variables namely age, sex, education, previous occupation, monthly income, family 
income, turnover and profit volume are significant at 5 per cent level since their 
calculated Chi-Square value is greater than the table value. The other variables are 
not significantly associated with green entrepreneurship. 

 The study express that out of the ten obstacles of green entrepreneur, the coefficient 
of variance of Alternative products (1.51) is the least, followed by Finance risks 
(2.79), Marketing  problems (2.92), Geographical location (3.46), Absence of  
Govt.support (4.89), Lack awareness of Environment (5.21), Stiff competition (5.89), 
Lack of consumer support (6.11), Shortage of  raw material (6.56) Lack of 
technology (7.42). The study further shows that the alternative product is 
encountered by most of the green entrepreneurs as the standard deviation and 
coefficient of variation for the alternative product is the least. 

 The study further reveals that the mean scores of Alternative products, Finance risks, 
Marketing  problems, Geographical location, Absence of  Govt.support, Lack 
awareness of Environment, Stiff competition, Lack of consumer support, Shortage 
of  raw material and Lack of technology  are, 19.64, 21.43, 25.88, 29.34, 31.67, 33.33, 
37.42, 39.10, 40.32, and 42.11 respectively. Further, ‘t’ values shows that they are 
significant at 0.05 level. Hence it is concluded that all the obstacles taken into 
consideration have a significant bearing on their green entrepreneurial activities. 

 
V. SUGGESTIONS 

The important suggestions are given below,  
 The government should provide liberal loan for the growth of green 

entrepreneurs in Kanyakumari district.  
 Proper entrepreneurial education and training should be given to the green 

entrepreneur by experts. 
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 Prizes should be given to best green entrepreneur at district level, state level and 
National level by the government. 

 Leader ship training should be given to the green entrepreneur. 
 Rules and regulation should be liberalized by the government. 
 The family support should be must.  
 To help the government assistance to purchasing of raw-materials and 

marketing side. 
 

VI. CONCLUSION 
 

The study concluded that there are bright opportunities for the green entrepreneur 
as the green market is expanding and consumer behavior is favorable towards green market 
and there is a conceptual link between environmental concern, emerging green market, 
green entrepreneurs and sustainable development. Green businesses are creating new 
economic opportunities for both multinational corporations and small and medium-size 
enterprises. Also, green enterprises are increasingly successful in proving to shareholders 
and stakeholders that sustainability is not just a cost but rather an opportunity to increase 
revenues and customer loyalty while protecting the environment. 
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