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Abstract 

The E-Commerce in Digital Media examines how digital media companies are 

evolving to take advantage of the rapid growth of e-commerce among consumers to 

supply an added revenue stream. The report identifies three primary e-commerce-

driven strategies that digital media companies have pursued for growth, and 

investigates how brands can leverage these strategies to reach consumers as 

consumption habits  both shopping and media change. E-commerce is the activity of 

buying or selling of products on online services or over the Internet. Electronic 

commerce draws on technologies such as mobile commerce, electronic funds transfer, 

supply chain management, Internet marketing, online transaction processing, electronic 

data interchange (EDI), inventory management systems, and automated data collection 

systems. Digitization is the process of converting information into a digital formate. 
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I. INTRODUCTION 

Digitizing information makes it easier to preserve, access, and share. In a 

telecommunication network where programs communicate by exchanging formally-

defined messages (that is, through the act of messaging), a message broker is an 

intermediary program that translates a message from the formal messaging protocol 

of the sender to the formal messaging protocol of the receiver. The digital paradigm 

of creating products that fit to the customer is still largely unknown in the media 

industry. 

II. OBJECTIVES 

 To understand about Digitalization in media. 

 To study about Digitalization in Media and E –commerce. 

 To understand about Digital Media and E-commerce in India. 

 To know about Digital Media and E-commerce in Future Generation. 

 To provide conclusion based on the study about Digital Media and E-

commerce. 

 

III. METHODOLOGY 

Details and Information for the purpose of the study was collected from the 

secondary sources viz., websites, published articles, thesis and dissertation, journals, 

magazines etc….. 

 

Digitalization in Media 

A basic technology may also be put to many different uses. The engine of a 

sports car is overall quite similar to a family mini-van, but they are put to different 

uses. Although personal computers, advanced mobile phones, and, to an increasing 

degree, television sets are becoming multi-use terminals, they are still different. 

Characteristics of different terminals mean that they have different social functions 

and are used in different user situations. There are a number of well-known examples 

for the digital distribution and production of content, from music file sharing, over e-

book readers to streaming services for movies or social media platforms. All these 

examples are manifestations of the digital transformation of the media industry. Some 

of these examples have been discussed the last fifteen years, while others are more 

recent examples of digitalization in the media industry. This simple listing of examples 

of digital transformation in the medial industry highlights two important observations. 

First, the change in the media industry driven by digital technologies is an 

ongoing process. For example, music file sharing and e-book readers involve a number 

of digital applications which have been at the center of attention over the last fifteen 

years. More recently though, the next wave of the digital revolution offers new 

opportunities through virtual reality applications which are expected to change the way 

content is displayed. Second, the digital transformation experienced in the media 
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industry offers a number of insights to key players in other industries. The media 

industry has been exposed to a number of waves of digital disruptions for several years. 

This industry has a history of more than fifteen years of coping with change. Banking, 

automotive and other major industries, on the other side, have been exposed to digital 

disruption only recently. Of course, we do not argue that it is possible to copy & paste 

digitalization strategies from one industry to another. But the development of the 

media industry in the last fifteen years offers interesting insights. For example, 

incumbents should take into account digital platforms as part of their environment 

when developing their competitive strategies. Digital platforms leverage their user base 

and innovate by expanding their business activities in different industries. Incumbents 

should investigate the disruptive potential of digital platforms in their industries and 

reconsider their core capabilities as well as enhance their digital footprint. 

           “Commerce-oriented revenue models for content providers: an experimental 

study of commerciality‟s effect on credibility” is authored by Benedikt Berger. The 

author is motivated by the observation that selling content or advertisements online 

might be less profitable than offline, hence content providers have to look for 

alternative revenue models which may challenge their credibility. The author 

investigates revenue models for the online distribution channel in the media industry. 

The study involves a vignette-based experiment focusing on the relationship between 

credibility and monetization of online content. The results highlight the differences 

between the revenue models but do provide any evidence of content distrust. 

Digitization is a process that has both symbolic and material dimensions. 

Symbolically, digitization converts analog signals into bits that are represented as 1s 

and 0s. Digitization therefore produces information that can be expressed in many 

different ways, on many different types of materials, and in many different systems. 

Theoretically, almost any material with two easily differentiated states can be used to 

store and communicate digitized signals, including silicone transistors, punch cards, or 

atoms. This has motivated many scholars to highlight the “immaterial” (e.g. Manoff, 

2006, 312) quality of information generated through digitization, while deemphasizing 

the material systems (transistors) on which that information is housed. That being said, 

it would be a mistake to ignore that digital information is ultimately stored on and 

communicated through the physical orientation of material transistors as bits. While 

digitized information is not limited to a specific set of materials, it is still, in the final 

instance, grounded in the configurations of materials.  

It is this way in which digitization mediates between the material and the 

immaterial (Manoff, 2006; Hayles, 2003) that makes digitization a unique process. 
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Digitalization in Media and Commerce 

E-commerce, also known as electronic commerce or internet commerce, 

refers to the buying and selling of goods or services using the internet, and the transfer 

of money and data to execute these transactions. Ecommerce is often used to refer to 

the sale of physical products online, but it can also describe any kind of commercial 

transaction that is facilitated through the internet. Whereas e-business refers to all 

aspects of operating an online business, ecommerce refers specifically to the 

transaction of goods and services. Ecommerce can take on a variety of forms involving 

different transactional relationships between businesses and consumers, as well as 

different objects being exchanged as part of these transactions. Ecommerce can take 

on a variety of forms involving different transactional relationships between businesses 

and consumers, as well as different objects being exchanged as part of these 

transactions. 

Moreover, artificial intelligence enhances the possibilities for machines to 

produce content which could have unpredictable consequences for the media industry. 

These technological developments are expected to disrupt the existing balance of 

power among the key players in the media industry once more. We have already 

witnessed a number of changes on the corporate level. Traditional media companies 

are fighting on the digital transformation of products, processes, business models and 

management structures. New players, like Facebook and Spotify, have entered the 

market. And these players again are already being challenged by newcomers like 

Snapchat. 

    Digital commerce is the buying and selling of goods and services using the 

Internet, mobile networks and commerce infrastructure. It includes the marketing 

activities that support these transactions, including people, processes and technologies 

to execute the offering of development content, analytics, promotion, pricing, 

customer acquisition and retention, and customer experience at all touch points 

throughout the customer buying journey. 

   E-commerce sales continue to increase across all industries and brand 

manufacturers want a share of this growth. To capitalize on this opportunity, brands 

are positioning themselves as the 'go-to' partner for retailers by offering services such 

as drop ship, or they're going "direct-to-consumer" without an intermediary. In this 

webinar, we discuss barriers to success, routes to market to consider, capabilities to 

enable growth and consumer connection. Behind every successful customer experience 

lives a complex, connected and dynamic mix of cloud and on-premises applications 

and technologies. 

Digitalization has set a positive impact on every industry, and the 

entertainment industry is not an exception. This is mainly due to the rise of Internet 

and mobile phone technology.  The following four areas have undergone a digital 

transformation in the entertainment and media industry 
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Digitalization in Movies and Cinema 

There was a time when people used to watch analog films. However, the 

movies that we watch in cinemas now are „digitalized‟. It is due to digitalization that 

audiences are entertained with clearer pictures and sharper sounds. The advent of 3D, 

4D, and 5D films is another example of digitalization in the entertainment industry. 

 

Digitalization in music 

Thanks to digitalization, the cost of distribution and production of recorded 

music has become cheaper. Music lovers need not go to the store and purchase a 

physical copy of the album. Now, listeners can download songs through the Internet 

or watch music videos online. The digital form of music is so dominant that many 

online sites allow free download of these digital files. 

 

Second screen phenomenon 

The „second screen‟ phenomenon has taken the world by storm. A second 

screen is a second electronic device that is used by television viewers to connect to a 

program they‟re watching. It is a smartphone, tablet, or a laptop which is used in 

between programs or commercials on television. This phenomenon attempts to make 

television more interactive for viewers. It also assists in providing social buzz around 

specific programs. 

 

Digitalization in the video games industry 

Traditionally, gamers would travel to their nearest video game store to 

purchase a game. Now, gamers have the choice of digitally downloading the game. 

Gamers may also play against someone located in another part of the world simply by 

connecting to the Internet. The online gaming market is growing rapidly due to high-

definition and great user experience. Mobile games are also selling like never before. 

Digital convergence is the future of the entertainment and media industry. 

Digital media is becoming seamlessly integrated and readily available on the move. 

Entertainment industries are realizing the value of going digital and are working hand 

in hand with digital consulting firms to make the most of the benefits that the internet 

has to offer.  When e-commerce sites first came into existence, many shoppers were 

hesitant to use them. The websites presented an entirely new platform for customers to 

interact with sellers. A place where they could not personally see or touch the 

merchandise they were buying. A system where they had to pay in advance by going 

through a long and tedious online payment process. 

Today, e-commerce has changed drastically with significantly safer online 

transactions and super-fast checkouts. Online shopping continues to gain popularity, 

creating new opportunities for both established online retailers and brand new startups. 

But e-commerce isn‟t finished changing and improving. Let‟s take a look at some of 

the changes that we are likely to see in the future of e-commerce. 

https://amasty.com/single-step-checkout.html
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Customization 

An online shopper can now buy products such as shoes, clothes, and even 

glasses online by selecting the right size, fit, power, etc. This is a level of customization 

that was thought to be impossible when e-commerce sites were just starting. 

Customization is going to the next level, and online retailers will soon be able to 

provide individualized outfits made with a particular customer in mind. Customers will 

just need to enter the right data while shopping from the comfort of their home, and 

an outfit that not only fits perfectly, but also caters to their individual style sense, will 

be delivered directly to their home. 

 

Human assistance 

It may sound strange at first, but according to Varsity Tutors CEO Chuck 

Cohn, having human assistance while shopping online could go a long way towards not 

only boosting sales, but also in forging long-term relationships with customers. The 

concierge-style service will allow a real person to recommend products to a shopper 

based on personalization algorithms. Eventually, shoppers are highly likely to depend 

on the suggestions of their shopping assistants when trying to make their purchases. 

 

Pinpointed recommendations 

Some of the more established retailers are well known for providing great 

suggestions to shoppers. This is largely a result of the massive data aggregation and 

shopping algorithms they employ, which suggest the products most likely to appeal 

to specific customers. This process will reach new heights as the shopping algorithms 

become more advanced to include even more data from services and products used by 

each shopper. The results from such an algorithm, which has data from multiple 

sources, connected to each other only in relation to their relevance to the customer, 

can be astoundingly accurate.   The bottom line is that e-commerce has grown from an 

insignificant and limited business opportunity to a full-fledged, ever-growing market. 

In fact, many brick-and-mortar stores have opened up their own online retail sites in 

recognition of the growing business opportunities in this field. As digital 

transformation grows more prominent with each passing day, e-commerce will grow 

bigger and better as shopping from home becomes easier and friendlier. 

 

Digital Media and E-Commerce in India 

Our digital marketing courses are delivered by industry specialists and 

designed to give you a greater understanding in digital marketing. All programs are 

practical and give you tangible tools and techniques that can be used straight away. 

This Course is designed to enable you to develop a focused online marketing strategy 

that can help your organization increase sales and become more profitable. 

Organizations of all sizes are seeking to come to terms with the impact of the fast 

evolving digital world and digital marketing training will enable students to develop a 

https://twitter.com/chuckcohn
https://twitter.com/chuckcohn
http://www.chicagotribune.com/g00/business/ct-retail-tech-to-watch-0119-biz-20170118-story.html?i10c.referrer=https://www
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focused online marketing strategy that can help organizations become more efficient 

and more profitable. This course enables in applying digital technologies to new 

business models, new product attributes and new ecosystem combinations. Enable 

multi-channel customer experiences and digital customer interactions, sales and 

channel distribution options and enhancing client productivity through digital 

technologies that enable new operating models, connected product platforms, analytics 

and collaboration capabilities. 

Digital Marketing, E-commerce creates huge revenue as it helps to acquire 

customers and brand value. Customers are no more dependent just on content or a 

word-of-mouth before buying a product; they make sure to read the reviews about a 

product on all the platforms on which the product is listed. According to the recent 

analysis, 37 million social media visits led to 529,000 orders approx. Out of others, 

Face book helps to get more traffic to the website which leads to sales constituting 

average 85% of all the orders. It has become very important to grab customers 

attention as they get distracted really easily, this is where Digital Marketing comes into 

the picture and help E-commerce businesses to go through such challenges. 

             Digital Marketing focuses on incorporating it‟s appropriate marketing channels 

to make it easier for E-commerce businesses, find out few of the most important 

Digital marketing channels below. e-commerce website, Search Engine Optimization 

(SEO) is like a blessing in disguise. It is the practice of increasing the quantity and 

quality of traffic to your website through organic search engine results. the term Digital 

Marketing and we all think that we kind of know what actually it is. This thinking 

sometimes limits the scope and opportunity that the complete Digital Marketing 

landscape can actually offer, and that is why, when it comes to nailing it down, we 

either turn dumbfounded or get stuck. To come out of such scenarios, it is very 

important to know different types of Digital Marketing opportunities that are available 

to your business. 

            Digital marketing today depends upon the types of audience interactions. It 

revolves around managing and harnessing of different types of Digital Marketing 

Channels- And that is why we came up with this post to help you know how many 

types of Digital Marketing services are available to you. In India, shopping is a 

weekend event, which involves several members of the family and is synonymous with 

an “outing”. While e-commerce makes shopping really easy and hassle free, it also 

takes the fun of touching, feeling and negotiating with the shopkeeper away from the 

shopper. 

               That is where the first barrier lies in the mind. And changing the behaviour 

of the consumer is the hardest of all. Fortunately for the e-commerce players, there are 

several cities that are devoid of good offline shopping areas, avenues that offer a 

breadth of choices and they have helped fuel the growth. So have crowded large cities 

where traffic takes a toll on you every time you venture out. 
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E-commerce further brings additional complexity of dealing with difficult 

scenarios like free delivery, order rescheduling, cancellation, returns and cash on 

delivery. The key to success in e-commerce is an efficient last-mile network and most 

ecommerce companies have moved on to take control of this critical area. This has not 

only helped the ecommerce companies deal with the difficult scenarios, but has also 

helped build customer confidence in reliability of the services. 

India is a predominantly cash economy. Of 1.2 billion Indians, only 20 million 

have credit cards and approximately 40 million have an active Internet banking 

account. So even though the consumer is willing to make a purchase, lack of a credible 

payment instrument that is widely adopted has been a characteristic.   The ecommerce 

companies came up with a nifty idea, “Cash on Delivery”, to break through this 

barrier. And while it turned out to be a costly proposition, with high return rates, it did 

help build the market and spread the service into far flung areas of the country, that 

were previously considered out of bounds for ecommerce. 

 

IV. CONCLUSION 

In digital media, people to communicate around the world with others are 

being working under an operating system.  In this world, the digital media will improve 

future generation. We need to manage ourselves those digital media may operate us in 

future. We spend hours in order to achieve goals without realizing. 
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