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ABSTRACT   

 The intention of contemporary government of India is to bring the societal interest 

towards entrepreneurship to enhance economic progress. The attempt was put forth by initiating 

many schemes to flourish entrepreneurial development, especially towards youth as they are the 

most receptive society  group. The RBI has taken steps to help improve the ease of doing 

business in the country and contribute to an ecosystem that is conducive for the growth of start-

up businesses. "Industry-Academia Partnership and Incubation", the Union Ministry of Human 

Resource Development has aimed to provide students with access to funds and mentorship for 

startups. At this juncture, the research aims to focus on entrepreneurship education training 

accessible to college students and to bring about the influential level of them. A survey has been 

conducted among college students and secondary data were also analyzed. The present study 

focuses on the behaviour pattern of students in grasping entrepreneurship awareness. It is 

expected that the report would portray some of the student‟s expectations and attritions towards 

entrepreneurial development. 
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I. INTRODUCTION 

The growing interest of entrepreneurship education and training is evident and there are a 

number of proposals by education institutions as well as non-formal education organizations. Youth is 

the most receptive society group, therefore, their entrepreneurship has to be promoted and encouraged; 

focus on their needs combining all the required training. There are two programmes that stimulate 

entrepreneurship and support individuals those are willing to get involved or are already engaged in 

activities: 1) entrepreneurship education (EE); 2) entrepreneurship training (ET). EE programs focus on 

building knowledge and skills about or for the purpose of entrepreneurship. In contrast, ET programmes 

focus on building knowledge and skills, explicitly in preparation for starting on operating enterprise.  
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As per the "Industry-Academia Partnership and Incubation" focus of the Startup India initiative, 

the Union Ministry of Human Resource Development has announced plans for the development of 

"Research Parks" to be created in partnership with higher education providers across India. An initial 

investment of Rs.100 crore, has been set aside for the program, which aims to provide students with 

access to funds and mentorship for startup. 

The Innovation in Mobile App Development Ecosystem (I-MADE) program was also rolled-out 

in February 2016. An initiative developed in partnership with The Department of Telecommunications 

(Govt of India), Telecom Centers of Excellence (TCOE), EVC Ventures, and Unifyed, it aims to help 

Indian entrepreneurs create mobile app startups. The program is scheduled to last for 5 years, and has 

collaborated with 11 Indian universities. 

1.1 Aim of the Study 

It is now generally accepted that institutions are the rules of the game in a society or, more 

formally, are the humanly devised constraints that shape human interaction (North, 1990:3). Therefore, 

the institutional context affects the performance of economies, particularly through the influence over the 

entrepreneur‟s behavior, and therefore should be explored and analysed closely. The present study aims at 

bringing out the perception of Students towards the entrepreneurial practices. The study was an 

exploratory investigation of the entrepreneurial influence in a sample of graduates of Commerce and 

Management in various colleges in Chennai city. 

II. REVIEW OF LITERATURE 

Nicole & Peterman (2003) has published a research article “Enterprise education: Influence 

student‟s perception of Entrepreneurship”. The research states that the degree of change in perception is 

related to the positive attitude of prior experience and to the positive attitude of the experience in the 

enterprise education program. 

Entrepreneurship as a Career Choice: An Analysis of Entrepreneurial Self-Efficacy and Intention 

of University were conducted to determine university students‟ perceptions on entrepreneurial self- 

efficacy and entrepreneurial intention. Data were collected via questionnaire. The study utilized a 

descriptive research design and 1,554 university students participated in it. Each set of research constructs 

has a reliability value range between .74 and .96. Findings indicate that the students had moderate score 

related to entrepreneurial intention and entrepreneurial self-efficacy in the aspects of management, 

financial and marketing.  

Entrepreneurship Development Institute (EDI) in partnership with the Tamil Nadu Skill 

Development Corporation has launched a major programme for entrepreneurship awareness among 

students in 112 colleges in the State. The programme conducted in three phases, according to a State 

government press release. Students were provided guidance and mentorship by experts and also gave an 

opportunity to interact with bankers and funding agencies. Two students per college were selected on the 

basis of the best innovative project ideas. Students were given an opportunity to interact with potential 

investors and other entrepreneurs. (The Hindu Business line, Chennai, January 28, 2015) 

The Government of India has undertaken several initiatives and instituted policy 

measures to foster a culture of innovation and entrepreneurship in the country. Job c reation is a 

foremost challenge facing India. With a significant and unique demographic advantage, India, 

however, has immense potential to innovate, raise entrepreneurs and create jobs for the benefit 

of the nation and the world. In the recent years, a wide spectrum of new programmes and 

opportunities to nurture innovation have been created and engaging with academia, industry, 

investors, small and big entrepreneurs, non-governmental organizations to the most underserved 

sections of society. (Government of India support for innovation and entrepreneurship in India- 

Submitted in Global Entrepreneurship Summit-2017) 
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 The need of the hour is to augment the supply of well-groomed opportunity and innovation 

driven entrepreneurs, rather than „factor‟ or „necessity‟ driven self-employed. We must create job 

providers in larger numbers rather than job seekers. It will help redress the twin problems viz. 

unemployment and poverty. This requires concerted efforts. Youth should start looking at 

entrepreneurship as a lucrative career. The Government realizes that there is a need to „catch them 

young‟. This requires inculcating entrepreneurial values and skills in them at a young age. This may also 

require introducing entrepreneurship in the education system. (National Entrepreneurship Policy (Draft; 

submitted to the Planning Commission for consideration) 

Educate and equip potential and early stage entrepreneurs across India:  In 

partnership with experts, a world class entrepreneurship education curriculum will be developed. This 

curriculum will be delivered to all aspiring entrepreneurs at no cost. Leveraging online learning, 

entrepreneurship courses can be taken as and when needed by students and business people. In addition, 

entrepreneurship education will be integrated into the mainstream curriculum in 3,000 colleges around 

India. Entrepreneurship education courses will also be delivered in approximately 325 industrial clusters 

across the nation. Through 50 nodal Entrepreneurship Hubs (E-Hubs) set up across all states, existing 

and potential entrepreneurs will be targeted for entrepreneurship education modules that suit their need. 

(Proposed scheme on Entrepreneurship Development – Ministry of Skill Development) 

2.1 Objectives 

The objective of the current study is to provide a comprehensive review of literatures and educational 

practices in relation to government intention and outline a conceptual frame work for entrepreneurial 

development. 

1. To know the level of entrepreneurial views among the students community. 

2. To bring out the level of influence of entrepreneurship among postgraduate students in 

commerce fraternity. 

3. To identify the major factors that weakening the entrepreneurship ideas among students in 

commerce fraternity. 

2.2 Area of the Study 

The area of study is confined to Postgraduate students in commerce from various colleges, 

Chennai. 

2.3 Limitation of the Study 

 The findings of the study are subject to bias and prejudice of the respondents. 

 Area of the study is confines to the Postgraduate students in commerce only. 

 The finding of the study is solely based on the information provided by the respondents. 

 The result would be varying according to the individual as well as time. 

III. RESEARCH METHODOLOGY 

Research methodology is a design or plan for conducting research and it is a way of 

systematically solving the research problem. It includes research design sampling analysis procedures, data 

collection method and analysis procedure.  

3.1 Collection of Data  

This study being based on survey method, primary data on the varied dimensions of 

entrepreneurial views were collected through a suitably framed questionnaire. Besides the responses 

received on the questionnaire, informal discussions were held with them to get insight in to various 

matters connected with entrepreneurial awareness.  

3.2 Framework of Analysis 

Data collected have been presented in tabular form and analysis has been made, using simple 

percentage and mean score. Likert‟s five-point scale has been used to measure the influential level and 

barriers of respondents to ascertain the level of entrepreneurial awareness on each determinant of 

entrepreneurship. 
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3.4 Results and Discussion 

This section comprises of the analysis, presentation and interpretation of the findings resulting 

from this study.  Data analysis is considered to be important step and heart of the research in research 

work.  After collection of data with the help of relevant tools and techniques, the next logical step, is to 

analyze and interpret data with a view to arriving at empirical solution to the problem.  The data analysis 

for the present research was done quantitatively with the help of both descriptive statistics and inferential 

statistics.  The descriptive statistical techniques like mean, standard deviation and for the inferential 

statistics analysis of co-variance were used during data analysis. 

3.5Demographic Variables 

There are evidence about the demographic characteristics of the students significantly influences 

the problem and prospects of entrepreneurial education in universities, respondents are asked to provide 

information about their background (gender, parent‟s occupation, residential area and parent‟s income 

level). Respondents are asked to provide the opportunity to make additional comments about the 

research.  Distribution of sample based on the above mentioned demographic characteristics is given in 

the following table. 

Table: 1  

Respondents Profile 

Demographic Variable Frequency 
Percentage 

(%) 

Gender 
Male 94 63 

Female 56 37 

Parent‟s 
occupation 

Business 40 27 

Government 
Jobs 

32 21 

Private Jobs 72 48 

Others 6 04 

Residential area 

Urban 39 26 

Rural 48 32 

Semi-Urban 63 42 

Parent‟s income 
level 

10,000-15,000 39 26 

15,000-20,000 44 29 

20,000-30,000 32 21 

Above 30,000 35 24 

The demographic profiles of the 150 sample respondents (as is obtained from data collected by 

structured questionnaire circulated through emails among Postgraduate students) are analyzed.  The 

chosen respondents are 63% males and 37% females.  The study stresses on parents occupation as it is a 

major factor in creating entrepreneurial carrier choice among students. In this study 48% of the 

respondent‟s parents are working in private jobs and 27% of the respondent‟s parents are doing 

businesses and 21% of the respondent‟s parents are working in government jobs and 04% of the 

respondent‟s parents are engaged in other occupation such as production works, farming etc. 42% of 

students residing in semi-urban areas, 32% are in rural areas whereas 26% are residing in urban areas. A 

majority of the (29%) respondents parents are earning  monthly income between 15000-20000 per 

month, 26% of the respondents parents are earning from 10000-15000 per month, 24% of the 

respondents parents are earning above 30000 per month, 21% of the respondents parents are earning 

from 20000- 30,000. 
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3.6 KMO and Bartlett’s test 

The Kaiser-Meyer- Olkin (KMO) measure of sampling adequacy is an index used to examine the 

appropriateness of factor analysis.  High values between 0.5 and 1.0 indicate factor analysis is appropriate.  

Value below 0.5 implies that factor analysis may not be appropriate.  The general purpose in usage of 

factor analytical technique is to find a way to condense and summarize the information contained in a 

number of original variables into a smaller set of new composite factors with minimum loss of 

information.  The factor analytical technique is used to identify a set of latent dimensions that is not easily 

observed. 

Table 2 

KMO and Bartlett’s test 

Kaiser-Meyer-Olkin Measure of 
Sampling Adequacy. 

0.622 

Bartlett‟s Test of 
SphericityApprox.Chi-Square   
                  
Df 
                                                                  
Sig. 

1928.113 
 
 

28 
 
 

0.000 

 

Table 2 shows the Factor analysis was conducted to ascertain the relative strength of various 

factors in this regard.  The questionnaire composed of various sections; 8 questions on entrepreneurial 

education, 7 questions on entrepreneurial opportunities, 5 questions on friends and family impact, 5 

questions on attrition, 3 questions online entrepreneurial practices awareness and   4 questions on 

government impact 4 questions on  students demographic. The results of factor analysis which was tested 

using Kaiser-Meyer-Olkin (KMO) and Bartlett‟s test of sphericity for entrepreneurial education which 

indicates that the patterns of correlations are relatively compact and yield distinct and reliable results..  

The KMO test measure of sampling adequacy (0.622) vividly reveals that the data is fit for factor analysis.  

The Bartlett„s test confirmed normality of the samples as supported by statistically significant Chi-square 

value. (KMO =0. 622, p=0.000) 

Table 3 :Communalities 

Entrepreneurship Education and Knowledge Initial Extraction 

Entrepreneurship programmes knowledge. 1.000 0.643 

Participation in any ED seminars and workshops 1.000 0.946 

EDP cell in your college 1.000 0.977 

Participation in Quiz / Debates conducted by any ED 
clubs 

1.000 0.959 

Apt entrepreneurship as a career choice. 1.000 0.964 

Entrepreneurship is a key to have fame, money & 
success 

1.000 0.895 

Knowledge on online business practices. 1.000 0.969 

Business helps in economic development of a country 1.000 0.989 

Desire to do something creative 1.000 0.939 

Previous experienced motivation (Knowledge / Skill). 1.000 0.938 

Profits made by friends in similar industry 1.000 0.920 

Not interested on Salaried Job 1.000 0.983 

In-birth entrepreneurial ability 1.000 0.984 

Capable of agency work 1.000 0.957 

Government schemes are attractive 1.000 0.703 
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Panic to undertake risk 1.000 0.690 

Deny Hard work 1.000 0.590 

Refusal because of full time work 1.000 0.725 

Tough competition 1.000 0.695 

Unsuccessful entrepreneurial background 1.000 0.781 

Highly salaried Job 1.000 0.612 

Less Societal identity 1.000 0.733 

Lengthy procedures for availing government benefits 1.000 0.744 

Pride on work environment 1.000 0.584 

Orientation towards entrepreneurship 1.000 0.757 

 

Table 3 in factor analysis, there are set of factors which are considered as „common factor‟, each 

of which loads on variable and other factors which are extraneous to each of the variable the proportion 

of variance of a variable explained by the common factors called the communality. The communality of 

the variable ranges between 0 and 1, which 0 indicates that the common factors explain none of the 

variance and 1 indicates all the variance is explained by the common factors.  The extracted 

communalities are estimated of the variance in each variable accounted for by the components.  The 

average communalities of 28 Statements were 0.643, which was good when the sample size nears 150g. 

Hence, all the items are retained using Kaiser‟s criterion. This means the factor chosen for analysis are 

relevant. 

Table 4 

Mean and Standard of Deviation of Entrepreneurial Education-to-Practical Applicability 

Entrepreneurial Education-To-Practical 
Applicability 

 
Mean S D 

The demand of creativity and skill forbids on behalf 
of panic to undertake risk. 

4.64 0.619 

My In-birth entrepreneurial ability sinks down due to 
hard work and full time work. 

4.53 0.729 

Things I want to do in business do not get done 
because of the lengthy procedures in availing legal 
and financial assistance. 

4.56 0.655 

The nature of competition existing in market makes 
the choice of carrier 

4.59 0.696 

Due to technical availability, I have to get access over 
online business practices and networking. 

4.66 0.697 

 

The Mean and SD for the factors scales are presented in the Table 4 the statement “Due to 

technical availability, I have to get access over online business practices and networking.” is high 4.66 it is 

followed by “The demand of creativity and skill forbids on behalf of panic to undertake risk” with the 

value of 4.64. The least score is for “My In-birth entrepreneurial ability sinks down due to hard work and 

full time work” the mean value is 4.53. Hence the respondents want to get the education and training to 

get access over online business practices and networking. The respondents change their carrier choice 

due to tough competition, panic to undertake risk at this stage itself. So the students face more hardship 

towards entrepreneurship due to the lengthy procedures in availing legal and financial assistance. 

Therefore the government should provide the opportunities for the students to get pra 
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3.7 Hypothesis testing 

HO: There is no significant difference between the mean ranks of the variable of entrepreneurial 

influence. 

H1: There is a significance difference between the mean ranks of the variable of entrepreneurial influence. 

Table 5 

Friedman Test for Significant Difference Between the Mean Ranks of the Variable of 

Entrepreneurial Influence 

 
Family Satisfaction 

Mean 
Rank 

Chi-square 
value 

P value 

Most days I am eager to execute my 
creativity, knowledge and skill. 

2.83 

 
 

447.501 

 
 

0.000** 

I feel fairly not interested on salaried 
jobs. 

4.13 

I find many friends and relatives made 
more profits in similar industry. 

4.17 

I like my capability of agency work and 
ability of withstanding in the 
competitive market. 

2.04 

I am often attracted by government 
schemes. 

1.83 

 Table 5 presents the results of Friedman test which indicates that there is a significant difference 

between the mean ranks of the variable of entrepreneurial influence, the mean rank of the variable “I find 

many friends and relatives made more profits in similar industry” is high at the mean rank of 4.17. 

IV. FINDINGS &SUGGESTION 

The study examined in the context of the influences on and barrier of entrepreneurial practices. 

Purposeful education enhances students‟ entrepreneurial efficacy through providing them attitudes, 

knowledge and skills to cope with the complexities embedded in entrepreneurial tasks such as 

opportunity seeking, resource assembling, and leading the business to success (Wilson, Kickul & Marlino, 

2007). In fact, education enhances entrepreneurial efficacy of students through providing experience of 

mastery, role models, social persuasion and support by involving them in hands-on learning activities, 

business plan development, and running simulated or real small business (Fiet, 2000; Segal, Borgia & 

Schoenfeld, 2005). 

Table 1 describes the demographic variables of the respondents. These findings indicate the 

residing areas and parent‟s occupation and income are vital in bringing up the entrepreneurial carrier 

choice. 

Table 2 shows the Factor analysis to ascertain the relative strength of various factors and the 

results of factor analysis was tested using Kaiser-Meyer-Olkin (KMO) and Bartlett‟s test of sphericity for 

entrepreneurial education . The KMO test measure of sampling adequacy (0.622) vividly reveals that the 

data is fit for factor analysis.  The Bartlett„s test confirmed normality of the samples as supported by 

statistically significant Chi-square value. (KMO =0. 622, p=0.000) 

Table 3 in factor analysis, there are set of factors which are considered as „common factor‟, are 

extraneous to each of the variable. The average communalities of 28 Statements were 0.643, which was 

good when the sample size nears 150. Hence, all the items are retained using Kaiser‟s criterion. This 

means the factor chosen for analysis are relevant. 

The Mean and SD for the factors scales are presented in the Table 4. It is found that the 

respondents want to get the education and training to get access over online business practices and 

networking. The respondents change their carrier choice due to tough competition, panic to undertake 

risk at this stage itself. So the students face more hardship towards entrepreneurship due to the lengthy 

procedures in availing legal and financial assistance. It is also suggested that the government should 
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provide the opportunities for the students to get practical knowledge of facing legal procedures and a 

platform for executing their entrepreneurial talents. 

Table 5 presents the results of Friedman test which indicates that there is a significant difference between 

the mean ranks of the variable of entrepreneurial influence, the mean rank of the variable “I find many 

friends and relatives made more profits in similar industry” is high. 

V. CONCLUSION 

This work substantially expands the understanding of what drives the intention of university 

students to become an entrepreneur. It helps to understand the importance of entrepreneurial exposure in 

term of management, finance and marketing competencies as a basis to choose entrepreneurship as a 

career choice. The study also focuses on the “why” of entrepreneurship rather than the “when” because 

the focus is on the internal motivations of individuals rather than the extend inducements of the 

economic environment. University students participated in this study has moderate entrepreneurial 

intention. Since, the intention to start one‟s own business appears to be driven by “more entrepreneurial” 

attitudes towards entrepreneurial career. University policy makers and educators might encourage self-

employment by facilitating the development of more entrepreneurial intention, attitudes and 

entrepreneurial self-efficacy in the aspects of management, financial and marketing. University should add 

more value to their graduates if they incorporate into their curriculum elements that enhance the 

development of entrepreneurial attitudes and self-efficacy, since these are beneficial to both a self-

employment and employment career path.  The study concludes that the students can be motivated more 

when they get opportunities to enter into start-ups provided by government like many companies 

recruiting through campus interview, which can minimize student‟s risk of initiating a business. 

VI. REFERENCES 

1. Alberti, F., S. Sciascia, et al. (2004). Entrepreneurship education: Note on an ongoing debate. 

14th Annual IntEnt Conference, University of Napoli Federico, Italy. 

2. Binks, M., K. Starkey, et al. (2006). "Entrepreneurship education and the business school." 

Technology Analysis and Strategic Managemenet 18(1): 1-18.  

3. Bligh, D. A. (1998). What's the use of lectures? Wiltshire, Cromwell Press. 

4. Falkang, J. and F. Alberti (2000). "The assessment of entrepreneurship education." Industry & 

Higher Education April: 101-108. 

5. Fayolle, A. and J. M. Degeorge (2006). Attitudes, intentions and behaviour: New approaches to 

evaluating entrepreneurship education. International Entrepreneurship Education: Issues and 

newness. 

6. K. Fayolle, H. Cheltenham, UK, Edward Elgar Publishing Limited. Fayolle, A. G. and B. Gailly 

(2005). Using the Theory of Planned Behaviour to assess entrepreneurship teaching programmes, 

Centre for Research in Change, Innovation and Strategy: 1-18. 

WEB-SITES 

 http://www2.deloitte.com/in/en/pages/lifesciences/articles/debitcardusage.html 

 http://www.business.gov.au/business.topics/business-

planning/innovation/pages/default.aspx 

 http://www.iosrjournals.org 

 http://blogs.timesofindia.indiatimes.com 

 http://uploads/2016/rbibulletin.com 

 

 

 

http://www2.deloitte.com/in/en/pages/lifesciences/articles/debitcardusage.html
http://www.business.gov.au/business.topics/business-planning/innovation/pages/default.aspx
http://www.business.gov.au/business.topics/business-planning/innovation/pages/default.aspx
http://www.iosrjournals.org/
http://blogs.timesofindia.indiatimes.com/
http://uploads/2016/rbibulletin.com

