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ABSTRACT 

Technology advancement has made human life and work more easier. One such example 

is cashless transaction. Cashless economy is transferring the money through digital data like 

online transfer, debit card, credit card, mobile banking rather than transferring the physical bank 

notes. The purpose of this research is to find out whether people use digital transaction or not, 

what factor influence them to use it and factors affecting them in adoption of cashless 

transaction. We have used questionnaire to collect data from respondents. The people have 

accepted the digital transaction but have the fear over the cyber issues, security system and risk. 

The government and the banks can improve the security system of digital transaction so that all 

people will change to cashless transaction. Thus, the cashless economy can be attained which in 

turn reduces the fake currency, black money and other fraudulent activities, which pays way for 

growth and development of the economy. 

Key Words: Cashless Economy, Cyber Issues, Perceived Ease Of Use, Risk, Cash Transaction. 

 

I. INTRODUCTION 

A cashless economy is one with minimum circulation of physical currency. Government of India 

is pushing Indian economy toward a cashless system post demonetization to curb the challenges of 

black money in the economy.  

1.1 Types of Cashless Payment 

 Cheque 

 Demand draft 

 NEFT 

 Credit card 

 Debit card 

 E-Wallet 

 Mobile Banking 
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1.2 Advantages of Cashless Economy 

 No need to carry cash 

 Through e-payment, every single expenses will be recorded in  the bank statement. 

 Banks are likely to be in favour of cashless society as it saves them the cost of printing, 

inspecting, storing money. Cost also include the security and labour involved in processing and 

transporting. 

 Monitoring of tax compliance is easy for government. 

1.3 Disadvantages 

 No access to internet. 

 Digital illiteracy. 

 Digital payment is costly. 

2.1 Review of Literature 

Venkateswararao Podile and Rajesh, P (2017) conducted a study on “Public Perception on 

Cashless transactions in India”. The objective of the study was to examine the Public Perception in India 

towards the cashless transactions and to identify the challenges faced by them during their transactions. 

Primary data was collected through structured questionnaire from 195 respondents. Statistical tools such 

as percentage and Chi-Square test were used. They concluded that people are getting comfortable with 

cashless payments, convenience in use and incentive systems are encouraging people to use cashless 

payment in India. 

Ashima Dominic, K. Saranya and K.G Rajani conducted a study on “Transformation in 

Behaviour of Individuals towards Cashless Economy”. The objective of the study is to find out the 

behaviour of individuals towards cashless system and the factors promoting cashless transactions. Primary 

data was collected through structured questionnaire from 50 respondents. It is concluded that people are 

not completely ready to go for cashless transactions because of security concerns, fraudulent activities etc. 

The Government should take up different strategies to edify the non-literates about the cashless 

economy, various modes of cashless payment and how to make use of these modes effectively. 

Pranjali A Shinde, Bhushan G Shelar and Smitaraja S Kapase(2017)conducted a study on “Impact 

and Importance of Cashless Transactions in India”. The study attempted to examine the impact, 

importance and future trends of cashless transactions in India. Secondary data was collected for the 

Study. It is concluded that India is gradually transitioning form a cash-centric to cashless economy. 

K.A. Rajanna(2018) conducted a study on “Perception and awareness of customer towards 

cashless transaction” The objective of the study is to find out the response towards cashless economy in 

Chikmangalur district of Karnataka. Primary data was collected from 150 respondents through structured 

questionnaire. The study revealed that majority of them are aware and agree that cashless transactions will 

help to fight against corruption, black money and reduce the risk of carrying cash and can also faster 

economic growth. 

K. Suma Vally and K. Hema Divya conducted “A study on Digital payment in India with 

perspective of consumer adoption”. The study focused on the analysis of the adoption level of digital 

payment system by customers. Primary data was collected through structured questionnaire from 183 

respondents. Statistical tool such as Percentage and Chi-square technique was used to analyse the data. 

The study reveals that most of the respondents are aware about the digital technology and Banks should 

take effective measure in creating awareness towards the effective usage of technology. 

NirbhayMahor (2017)conducted “A study of the customer perception of the Risk of cash and 

cashless transaction”. The objective of the study is to identify the impact of the customer’s perception 

towards the cash and cashless transactions. It was found that the impact of Social influences, risk, security 

and privacy, facilitating condition, Information technology, willingness to pay more have significant 
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positive influence on customer’s perception towards the cash and cashless transactions while information 

technology has minimal impact of the customer’s perception toward the cash and cashless transaction, 

whereas security and privacy has almost no impact on the customer’s perception towards the cash and 

cashless transaction. 

3.1 Objectives of  the Study 

1.The benefits and problems in adopting towards cashless economy. 

2.To find the association between the benefits and adoptions to cashless transaction. 

3.To find the association between the problems and adoption towards cashless transaction. 

4.1 Research Methodology 

It is an empirical study. Primary data was collected through structured questionnaire where part 

A consist of Preference of cashless economy, mode of payment, why do they prefer cash and why do 

people prefer cashless economy, benefits and problems in adopting towards cashless economy. Part B 

consist of why do they adopt towards cashless economy and what factors affect them to adopt towards 

cashless economy. Part C consist ofDemographic profile. Percentage analysis and Chi-square test were 

used. 

ANALYSIS AND INTERPRETATION 

Demographic Profile 

 
 
 

Personal information of the respondents  Percentage 

1. Geographical Area Rural 28% 

  
Urban 72% 

2. Gender Male 36% 

  Female 64% 

3. Age (Years) 20 – 25 60% 

  25 – 30 18% 

  30 – 35 6% 

  Above 35 16% 

3. Educational Qualification Bachelor Degree 24% 

  Master Degree 60% 

  Professional 16% 

4. Occupation Student 36% 

  Employed 42% 

  Professional 10% 

  Business 12% 

5. Family Monthly Income Less Than Rs. 20000 12% 

  Rs.20000-Rs.40000 44% 

  Rs.40000-Rs.60000 22% 

  Rs.60000-Rs.80000 18% 

  Above Rs. 80000 4% 

From the above table it is found out that the geographical area where 72% live in Urban area 

while 28% live in Rural area, gender profile shows that male comprises of 36% and female comprises of 

64% of the total sample.60% belong to the age group of 20 – 25, while 18% belong to 25 – 30, 6% 

belong to 30 – 35, 16% belong to above 35.With respect to educational qualification 24% of the 

respondents have bachelor degree and 60% are master’s degree 16% are professionals. while 36% of the 

respondents are students, 42% are employed, 10% are professionals and 12% are doing business.With 

respect to family income 12% have below Rs.20000, 44% of the respondents are between Rs.20000 – 

Rs.40000, 22% are between Rs.40000 – Rs.60000, 18% are between Rs.60000 – Rs.80000 and 4% have 

monthly income of above Rs.80000. 
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5.1 Mode of Payment 

Mode of payments included cash, debit card, credit card, mobile banking, internet banking and 

NEFT. In these, mode 12 out of 50 respondents prefer cash payment while remaining 38 respondents 

prefer to pay through cash aswellas either of cashless transaction. i.e. cash and debit card, cash and credit 

card, cash and mobile banking. Thus the respondents prefer cash payment and along with cash they 

prefer either of digital mode of transaction for payment. 

6.1 Preference of Cash Mode for Payment 

Out of 50 respondents 17 prefer cash because it is widely accepted everywhere while 16 prefer as 

non-cash payment is not available widely. 14 respondents personally prefer cash payment and 3 prefer as 

it is their privacy. 

FREQUENCY OF DIGITAL TRANSACTION   

34% of the respondents use digital transaction monthly while 28% use it weekly, 24% use it 

quarterly and 14% use it daily. 

7.1 Benefits of Cashless Economy 

S.No Particulars % 

1 Convenience 26 

2 Easy & Save time 48 

3 Secure Privacy 10 

4 Transparency & Accountability 4 

5 Control Corruption 6 

6 Control Black Money 6 

48% of the respondents prefer cashless transaction as it is easy and save time, while 26% use it as 

its convenient for them. 10% says that it is secure privacy while 6% says it controls corruption and black 

money while 4% says its transparency and accountability. 

7.2 Problems of Cashless Transaction 

S.NO Particulars % 

1 Cyber Crime 20 

2 Lack of Infrastructure 6 

3 Digital Illeteracy 2 

4 Charges on internet transaction 64 

5 Problem in internet connection 8 

The major problem faced by the respondents are charges on internet transaction with 64%, while 

20% says its cybercrime, 8% says they have problem with internet connection and 6% says its lack of 

infrastructure and 2% says digital illiteracy. 

ASSOCIATION BETWEEN BENEFITS, PROBLEMS AND ADOPTION TOWARDS 

CASHLESS ECONOMY 

H01: Reduce the risk of carrying cash has no influence on cashless economy. 

Observed frequency Expected frequency (O-E)2/E 

17 10 4.9 

22 10 14.4 

9 10 0.1 

1 10 8.1 

1 10 8.1 

TOTAL  166.1 
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The calculated value is 166.1, the table value of chi-square at 4 degree of freedom at 5% level of 

significance is 9.44. the calculated value is greater than table value. Hence H01 is rejected. The reduction of 

risk of carrying the cash has influence in adopting to cashless transaction. 

H02: Prevention of money laundering has no influence on cashless economy. 

Observed frequency Expected frequency (O-E)2/E 

9 10 0.1 

23 10 16.9 

15 10 2.5 

3 10 4.9 

0 10 10 

TOTAL  34.4 

The calculated value is 34.4, the table value of chi-square at 4 degree of freedom at 5% level of 

significance is 9.44. The calculated value is greater than table value. Hence H02 is rejected. The prevention 

of money laundering has influence in adopting to cashless transaction. 

H03:Reduction in corruption has no influence on cashless economy. 

Observed frequency Expected frequency (O-E)2/E 

6 10 1.6 

14 10 1.6 

15 10 2.5 

11 10 0.1 

4 10 3.6 

TOTAL  9.4 

The calculated value is 9.4, the table value of chi-square at 4 degree of freedom at 5% level of 

significance is 9.44. The calculated value is lesser than table value. Hence, H03 is accepted. The reduction 

in corruption has no influence in adopting to cashless transaction. the respondents feel that there is no 

association between corruption and cashless economy. 

H04: Prevention of money laundering has no influence over not adopting to cashless economy. 

Observed frequency Expected frequency (O-E)2/E 

12 10 0.4 

15 10 2.5 

16 10 3.6 

6 10 1.6 

1 10 8.1 

TOTAL  14.2 

The calculated value is 14.2, the table value of  chi-square at 4 degree of freedom at 5% level of 

significance is 9.44. The calculated value is greater than table value. Hence H04 is rejected. The lack of 

security and safety has influence over not adopting to cashless transaction. 

H05:  Hacking Problem has no influence over not adopting to cashless economy. 

Observed frequency Expected frequency (O-E)2/E 

13 10 0.9 

21 10 12.1 

13 10 0.9 

2 10 6.4 

1 10 8.1 

TOTAL  28.4 

The calculated value is 28.4, the table value of chi-square at 4 degree of freedom at 5% level of 

significance is 9.44. The calculated value is greater than table value. Hence H05 is rejected. The hacking 

problem has influence over not adopting to cashless transaction. 
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II. CONCLUSION 

Advancement in technology has paved the way for cashless economy. Cashless economy is 

preferring or using other modes for payment other than cash. In this study we found out that people 

prefer to have cash and also they use either of the digital transactions. They felt that cash is widely 

accepted mode and the internet connection is not available everywhere and charges on other modes are 

higher. So, they use both cash and digital transactions. The benefits of cashless economy are it saves time, 

convenience to use while the major problems are high charges and cybercrime. Banks and government 

can try to improve the security system and reduce the charges so that all category of people will adopt to 

cashless economy.  
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