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ABSTRACT 

          Marketing is basically done to influence the target audience and make them buy the 

company’s product or service. The company tries to market their product/service in various 

platforms available. Now it has been a new trend to do marketing on social media platform. The 

influencer marketing has also been used as a marketing technique. This research work is to 

identify the reach and response of social media marketing and influencer marketing. This 

research aims at finding which brand has more reach in instagram and facebook & which 

celebrity of has more power in instagram and facebook to convince their fans (customer) to buy 

a company’s product or service.  

Keywords - social media marketing, influencer marketing, target audience, celebrity and various 

platforms 

 

I. INTRODUCTION 

Social media sites have become increasingly popular and are being used by more and more 

people every single day. It was an exciting interactive medium which suddenly took the world by storm to 

such an extent that it became something that no business, small or large, local or global, could afford to 

ignore. It is an effective platform for conversation and sharing, powered by services, while one of the 

major uses of social media is keeping in touch with friends and relatives around the world. Today, there 

are more than 1.28 billion active users on Facebook alone, currently the world's most popular social 

networks are Twitter, LinkedIn, Google+, Instagram, Snapchat and various other social media sites have 

hundreds of millions of active users as well. It is also a platform for customers, investors and employees 

to communicate with one another, and this is where the enormous and ever-growing industry of social 

media marketing comes in.Business in today’s day and age is dominated by customers and their demands. 

People prefer to see referrals, reviews over Google search results, or a website before purchasing a 

product.Social media marketing is a must to target a wider customer base and expand your business.It is 

the activity of driving website traffic through social media sites. Some businesses have found that using 

social media as a platform to raise awareness of their business can be very effective.Originally, social 

media sites were a place for friends and family to sign up and interact with each other. Over time, more 
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and more people joined up and businesses realised there was a hub of people who could be easily 

reached. 

1.1 Review of Literature  

Sofie Biandet(2017)analysed the need for the company to use influencer marketing and to 

identify the process of creating a marketing campaign in instagram. Using this study, they have found out 

that the level of trust built between the consumer and the influencer cannot be built alone by the 

company by itself. The data that was used to finish this research are both primary and secondary data. 

The primary data was obtained by various qualitative methods like interview and questioner. 

Christine AdhiamboOdhiambo (2012)found out whether social media marketing is more 

effective than the traditional media marketing. The study also aims at finding out the challenges faced 

while implementing the marketing. The methodology was based on scientific research method of case 

study research. Through the study, it was found out that the social media marketing is effective than 

traditional media markets but it also should be supported by the traditional media marketing tools. It is 

also found that social media marketing doesnot alone create brand awareness or even develop business. 

Vivek Bajpai, Sanjay Pandey, Shwetha Shriwas(2012)examined the strategies which can be used to 

make the marketing in social media viral. The strategies are multimedia usage; Integrate offline and online 

advertising; message adoption; local social networks, beyond YELP and contest &discounts. The 

methodology used in conceptual. They also suggest that using these strategies they can build their own 

community of buyers.Nora Lisa Ewers (2017)investigated how the influencer, sponsorship disclosure and 

product placement affected the consumer response by an Instagram post. The result was found that the 

celebrity (Influencer) generated higher purchase intension than the other two factors namely sponsorship 

disclosure and product placement. The research also emphasizes on how to select the celebrity foe their 

product or service. Both primary and secondary data was used for the research. 

2.1 Research Methodology 

The study follows a descriptive method of research. 

II. FINDINGS 

1. It was found that the social media marketing is used by most of the companies and it also has a 

wider reach. 

2. The celebrities also play a vital role in marketing a company’s product or service. 

3. The top brand on instagram as on 2018 are as follows 

 Food and Restaurant 

 Shake shack 

 Oreo 

 Starbucks 

 Beauty brand 

 MAC cosmetics 

 Frank body 

 Bare minerals 

 Fashion brand 

 Chubbies 

 Nike 

 H&M 

4. Top Indian brand in instagram as on 2018 are as follows 

 Sabyasachi 

 Chumbak 

 Vogue india. 

5. Top followed Indian brand in facebook 
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 KFC India 

 Pepsi India 

 Pringles India. 

6. Top followed brands in facebook are as follows 

 Adidas originals 

 Louis vaitton 

 Victoria secret 

 Converse 

 ZARA 

7. The best inflencer around the world on instagram 

 Huda kattan 

 Cameron dallas 

 Zach king 

8. The best influencer of instagram in India 

 Shivyanath 

 Ayesha Billimoria 

 Aashna Shroff 

III. SUGGESTIONS 

1. The company can find out the best strategies for making their marketing viral in social media and 

follow them up. 

2. The company can find out the best celebrity to market their product. 

3. The company should be aware to whom they should market their product in social media 

platform. (for example, if the target audience is above the age of 50) 

IV. CONCLUSION 

This social media marketing and the influencer marketing are really a good platform to market 

the company’s product or service. A proper marketing activity in a social media platform with the correct 

influencer will make the product viral and the reach will be very high. The top most brands in instagram 

is “Shake Shack” it has over a million of followers. The top most brands in facebook is “Addidas” and 

has more than 20 million followers. These top companies have a wider reach for their customers. 
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