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ABSTRACT 

In the global world, cashless economy has important role in business transactions. 

Nowadays middle to upper class people are using the cashless transaction that improves their 

money transaction by the way of immediate online payment system. It helps to ease the 

export/import business transactions. The purpose of this study is to expose the strength and 

weakness of cashless economy, as well the limitations of a cash based economy. The emerging 

trends of cashless transactions have also been discussed.   
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Elucidation of Cashless Transactions 

Cashless transaction is a type of currency available in digital form. In contrast said to physical, 

such as banknotes and coins. It is otherwise called as digital money, electronic money or electronic 

currency. It exhibits properties similar to physical currencies, but can allow for instantaneous transactions 

and borderless transfer-of-ownership. Examples include virtual currencies and crypto 

currencies and central bank issued money accounted for in a computer database (including digital base 

money). Like traditional money, these currencies may be used to buy physical goods and services, but may 

also be restricted to certain communities such as for use inside an online game or social network. Digital 

currency is a money balance recorded electronically on a stored-value card or other device. 

Statement of the Problem 
  Depending on a country’s level of digital evolution and economic advancement, there are 

different drivers that are primarily responsible for digital momentum. This has different implications for 

what advanced economies and developing economies ought to prioritize: innovation for the former and 

institutions for the latter. The least digitally advanced countries must allocate limited resources wisely. 

Enabling internet access on the mobile phone provides the biggest bang for the buck. In this context, this 

study deals with main factors which are considered by SWOT analysis in cashless transactions. 
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Scope of the Digital Evolution 

 The world’s digital economy stands at a threshold where opportunity and risk stand in balance. 

For that the outcome of the study may provide benefits of cashless transactions to overcome the 

drawbacks of digitalised cashless transactions that helps to identify the competitive countries to face the 

future challenges in business. 

Objectives 

(i) To identify recent digital evolution in our country. 

(ii) To know about the benefits of cashless transactions. 

(iii) To identify the countries which are most digitally competitive. 

 

I. METHODOLOGY 

 This study based on secondary data, such as RBI information, Books, internet, magazines, 

Newspapers etc. It is based on descriptive study on cashless transactions. 

Limitations 

 (i) The time available for this study was limited. 

 (ii) The study was limited to selective areas. 

Swot Analysis of Cashless Transactions 

           The Cashless society will be a new world of ₹1 and ₹2 coins, or ₹5 or ₹10 coins or bank notes. 

A new India in which all commercial transactions, from buying a computer or cloths, to pay auto 

rickshaw fares, purchasing a newspaper, purchasing provisions, paying household bills will be paid 

electronically. Also, there will be a time to purchase vegetables from local street shops also through 

cashless transactions. Even in some of the poorest areas on the entire globe, there is a shift towards a 

cashless society.  In 2015, banks in India made major progress on this front, and income tax rebates are 

being considered by the government as an incentive “to encourage people to move away from cash 

transactions“.  

There is a need for a truly cashless society to reduce crime and make all our lives much more 

efficient. SWOT analysis of cashless transactions is supposed to be a place where we can go where we 

want and do what we want without the government constantly monitoring us.  If people choose to use 

cashless forms of payment that is one thing, but if we are all required to go to such a system, it will affect 

that it could result in the loss of tremendous amounts of freedom and liberty. And it is all too easy to 

imagine a world where a government-sponsored form of “identification” would be required to use any 

form of electronic payment.  This would give the government complete control over who could use “the 

system” and who could not.  The potential for various forms of coercion and tyranny in such a scenario is 

obvious. 

Mainly the aim of the study is to see weaknesses in cashless transactions. What would we do if we 

could not buy, sell, get a job or open a bank account without proper “identification” someday?  What we 

simply give in to whatever the government was demanding of us at the time even if it went against our 

fundamental beliefs? That is certainly something to think about. Many will cheer as the world makes a 

rapid transition to a cashless society, but some will not.  Some will believe that a truly cashless system 

would open the door for great evil 

Digital Evolution around the World 

By measuring each country’s current state of digital evolution and its pace of digital evolution 

over time, the following chart explain that, Countries on this chart fall into four zones: Stand Out, Stall 

Out, Break Out, and Watch Out. Some countries are at the border of multiple zones. 

http://www.thehindu.com/business/Economy/centre-may-grant-it-rebate-for-cashless-transactions/article7971988.ece
http://www.thehindu.com/business/Economy/centre-may-grant-it-rebate-for-cashless-transactions/article7971988.ece
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Stand Out countries are highly digitally advanced and exhibit high momentum. They are leaders 

in driving innovation, building on their existing advantages in efficient and effective ways. However, 

sustaining consistently high momentum over time is challenging, as innovation-led expansions are often 

lumpy phenomena. To stay ahead, these countries need to keep their innovation engines in top gear and 

generate new demand, failing which they risk stalling out. 

Stall Out countries enjoy a high state of digital advancement while exhibiting slowing 

momentum. The five top scoring countries in the DEI 2017 ranking — Norway, Sweden, Switzerland, 

Denmark and Finland — are all in the Stall Out zone, reflecting the challenges of sustaining growth. 

Moving past these “digital plateaus” will require a conscious effort by these countries to reinvent 

themselves, to bet on a rising digital technology in which it has leadership, and to eliminate impediments 

to innovation. Stall Out countries may look to Stand Out countries for lessons in sustaining innovation-

led growth. Countries in the Stall Out zone can put their maturity, scale, and network effects to use to 

reinvent themselves and grow. 

Break Out countries are low-scoring in their current states of digitalization but are evolving 

rapidly. The high momentum of Break Out countries and their significant headroom for growth would 

make them highly attractive to investors. Often held back by relatively weak infrastructure and poor 

institutional quality, Break Out countries would do well to foster better institutions that can help nurture 

and sustain innovation. Break Out countries have the potential to become the Stand Out countries of the 

future, with China, Malaysia, Bolivia, Kenya, and Russia leading the pack. 

Watch Out countries face significant challenges with their low state of digitalization and low 

momentum; in some cases, these countries are moving backward in their pace of digitalization. Some of 

these countries demonstrate remarkable creativity in the face of severe infrastructural gaps, institutional 

constraints and low sophistication of consumer demand. The surest way for these countries to move the 

needle on momentum would be to improve internet access by closing the mobile internet gap — that is, 

the difference between the number of mobile phones and the number of mobile phones with internet 

access. 

Notably, two of the world’s most significant economies, the U.S. and Germany, are at the 

border of Stand Out and Stall Out, with a third, Japan, in the neighborhood. It is essential for them to 

recognize the risks of plateauing and look to the smaller, higher-momentum countries to explore how 
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policy interventions could be effective in pushing a country into a zone of greater competitiveness. In the 

meantime, the UK’s digital momentum is stronger than its EU peers. 

Clearly, the most exciting region in the world, digitally speaking, is Asia, with China and Malaysia 

as exemplars. A plenty of investor and entrepreneurial interest is expected in this region It is critical that 

the political institutions are stable and supportive. India, with many policy-led pushes for digitalization, 

including a Digital India campaign and initiatives to give a boost to digital payments, ought to pay 

attention to the overall low level of evolution in the country. This can act as a drag on any initiative. 

Broader, more systemic changes are needed to boost digital evolution in this type of environment. 

In Africa, while the two largest economies, Nigeria and South Africa, remain in Break Out and 

Watch Out zones, respectively, digitally savvy Kenya has picked up an impressive level of momentum by 

assembling a thriving ecosystem. In parallel, countries in Latin America can learn some lessons from 

smaller, faster-moving countries, such as Colombia and Bolivia. 

First, more digital innovators should recognize that public policy is essential to the success of 

the digital economy. Countries with high-performing digital sectors, such as those in the EU, typically 

have had strong government/policy involvement in shaping the digital economies, so do high-

momentum countries (such as Singapore, New Zealand, and the UAE) as well as many Break Out 

countries (including China, Malaysia, and Saudi Arabia). 

Second, those working to accelerate their country’s digital momentum should focus on 

specifics: identifying and amplifying the country’s unique drivers of digital 

momentum. Depending on a country’s level of digital evolution and economic advancement, there are 

different drivers that are primarily responsible for digital momentum. This has different implications for 

what advanced economies and developing economies ought to prioritize: innovation for the former and 

institutions for the latter. The least digitally advanced countries must allocate limited resources wisely. 

Enabling internet access on the mobile phone provides the biggest bang for the buck. 

Country size is also a factor. Smaller countries with strong institutions can create high value as 

early adopters and create a demonstration effect for the world by assembling the right ecosystem. 

Traditional trading hubs (such as Hong Kong, Singapore, and the UK) and emerging digital hubs (such as 

New Zealand and Estonia) can take the lead in creating such “smart” digitally enabled ecosystems. 

Kinds of Card in Digital World 

 Credit Card: A feature of a credit card is that the issuer of the card creates a line of credits for 

the cardholder on which the cardholder can draw for payment to a merchant in making a purchase 

or as a cash advance to the cardholder. Most credit cards are issued by or through 

local banks or credit unions, but some non-bank financial institutions also offer cards directly to the 

public. 

 Debit Cards: A feature of a debit card is that when a cardholder makes a purchase funds are 

withdrawn directly from either the cardholder’s bank account or from the remaining balance on the 

card. In some cases, the “cards” are designed exclusively for use on the Internet, and so there is no 

physical card. 

 ATM card: An ATM card (known under several names) is any card that can be used in 

automated teller machines (ATMs) for transactions such as deposits, cash withdrawals, obtaining 

account information, and other types of transactions, often through interbank networks. Cards may 

be issued solely to access ATMs, and most debit or credit cards may also be used at ATMs, but 

charge and proprietary cards cannot. 
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 Stored- Value Card: A feature of a stored-value card is that a monetary value is stored on the 

card, and not in an externally recorded account and differs from prepaid cards where money is on 

deposit with the issuer similar to a debit card. 

 Fleet Card: A fleet card is used as a payment card most commonly for gasoline, diesel and other 

fuels at gas stations. Fleet cards can also be used to pay for vehicle maintenance and expenses at the 

discretion of the fleet owner or manager. 

 Smart Card: A smart card is plastic card about the size of a credit card, with an embedded 

microchip that can be loaded with data, used for telephone calling, electronic cash payments and 

other applications and then periodically refreshed for additional use. 

 RuPay Card: RuPay is an Indian domestic card scheme conceived and launched by the National 

Payments Corporation of India (NPCI). It was created to full fill the Reserve Bank of India’s desire 

to have a domestic, open loop, and multilateral system of payments in India. 

 MasterCard: worldwide credit card Corporation that works with financial institutions to issue 

credit cards. The credit cards distributed by the company are done so under the MasterCard brand, 

which is one of the three major credit cards accepted at vendors across the world. Master Card 

converted from a privately held company to a public company on May 25, 2006. 

Domestic Digitalise Cashless Transactions  

 RuPay card, a product of NPCI (National Payments Corporation of India), is an Indian version 

of credit and Debit cards and has been designed to address the needs of Indian consumers, merchants 

and bank as per NPCI, The benefits of RuPay card are the flexibility of the product platform, high levels 

of acceptance are the strength of the RuPay brand. 

 Rupay is India’s own domestic payment network developed on the lines of International payment 

networks like visa, master card, discover, diner’s club and American Express. For Global Reach access 

NPCI had tied-up with an American card issuer, Discover Financial Services (DFS). Because of this 

arrangement, RuPay card is accepted at all the Discover & Diner POS and ATM networks across the 

world. DFS has over 25 lacs merchants worldwide. It has made the RuPay, a global card. NPCI and Japan 

Credit Bureau International (JCBI) had made an alliance. By this JCB cards would be accepted at all POS 

terminals and ATMs in India. Same to NPCI member banks. They can issue RuPay/JCB cards which will 

be accepted at all POS terminals in the JCB network worldwide. Especially in Eastern countries.  

Competitive Environment on Foreign Countries 

 RuPay card is offered by public sector, select private banks, rural and co-operative banks (total 

200-250 member banks) whereas others do not include such small banks in their network. RuPay’s 

objective is not to make profit. So naturally beating these big guys will take have for over four decades 

and more. Whereas RuPay is just 5 years old. RuPay card users are largely from the lower income groups 

especially from Jan Dhan Yojna Account holders. Since PMJDY was targeted for people from rural India, 

their usage is expected to be lower. In comparison Visa, Master card and AmEx have been a preferred 

choice by individuals from urban cities with higher spending. This means higher income for Visa, Master 

card and Amex. Lack of awareness is also halting the growth of RuPay debit card. 

In Indian market that has been dominated thus far by international card payment networks, the 

RuPay card has been gaining much popularity of late. People are now opting for RuPay debit cards 

instead of Visa or Master card, which are the only international payment networks that support debit card 

transactions in India. 
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Benefits of  Virtualise Money Value By Domestic Card For International Cashless Transactions. 

Transaction and processing charges. 

 Foreign payment process like visa or master card currently charge a higher per transaction 

processing charge as compare to RuPay. Since RuPay’s transaction processing happens domestically, this 

means a lower cost for clearing and settling the transactions with RuPay, these fees can even be as  low as 

2/3. The fee charged by foreign cards is Rs 2000, the banks will have to pay a transaction fee of around 

Rs.3.25 for foreign cards. Whereas, for RuPay they would have to pay a fee of around Rs 2.50 instead. 

 Also, as far as ATM transactions go, banks are charged 45 paisa per transaction and 90 paisa per 

transaction in the case of e-commerce and Point Of Sale transactions. Old Visa or Master card debit card 

charge a variable fee which is in proposition to the concerned transactions. So, larger the value of the 

transaction, the higher the transaction cost when it comes to accepting credit card and or debit cards 

branded Visa, master card, Amex or Discover. 

 In case of RuPay, as the processing takes place within the country, the processing charges for 

RuPay are much lower.  

 Fuel surcharge waivers 

 Benefits for train travellers 

 Insurance benefits 

 Utility bills 

 Free access to airport lounges 

Current Scenario of Cashless Transactions 

Rupay is coinage of two terms Rupee and Payment. The main difference between RuPay and 

Visa Debit Card. 

 
RuPay Card Visa Debit Card 

Processing 

Fee 

As it is a domestic 

product, this will make the 

transaction cost affordable 

and will drive usage of 

cards in the industry. 

Processing takes place in 

a foreign country which 

involves higher fee and 

cost. 

Speedy 

Transaction 

Processing happens within 

India and transactions are 

much faster. 

Processing will take time 

compared to RuPay Card 

as it happens at 

international level. 

Domestic or 

international 

As of now, these cards are 

accepted only domestically. 

Visa debit cards can be 

used internationally 

anywhere. 

Fee Structure 

Banks need not pay a 

quarterly fee or entry fee 

to join the network. 

Banks need to pay 

quarterly and fee to enter 

with the respective 

network. 

Card 

As of now, it offers only 

debit card with online 

transaction. 

Visa and Master card 

offer debit and credit 

cards. 
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Safety 

Transaction data would be 

available in India and thus 

prevent customer purchase 

data going out of the 

country. 

Transaction and 

customer data related to 

RuPay card transactions 

should be shared with 

international payment 

gateway. 

II. FINDINGS OF THE STUDY 

Rupay cards provide many benefits in addition to what can be availed on visa or master card 

debit and credit cards. Rupay is the first-of-its-kind domestic payment network of India launched by the 

National Payments Corporation of India on 26th March 2012. Like Visa and master card, Rupay credit 

and debit cards are also accepted at ATMs, POS devices and e-commerce websites across India. In 

addition, Rupay cards are also accepted internationally. 

III. SUGGESTIONS 

Cash Is Being Eradicated: Digital Payments take over India like Western countries. 

The system is working overtime to phase in what will become a mandatory cashless grid. It will 

make the real economy into a black market, where anyone and everyone can be criminalized for making 

unauthorized transactions of all kinds. It will make tracking of all financial activities default, and it will 

give all the control to the institutions that operate the system.  

The banks want a cashless society because all transactions must flow through them, and each 

piece of circulating cash represents money they aren’t investing and profiting from, as well as money that 

they aren’t charging deposit fees and fines upon. The system of money reflects the freedom of a nation, 

and while America has already suffered enough under the Federal Reserve notes system, the cashless grid 

stands to be even more oppressive and enslaving. 

IV. CONCLUSIONS 

 Cashless transactions are poised to change the future of work. In this study, it is clear about 

analysis of digital evolutions yields several implications for both public and private sector leaders as they 

explore ways to enhance the state of the cashless economies across the world. More digital innovators 

should recognise that public policy in essential to the success of the cashless economy. India can take the 

lead in creating such “smart” digitally enabled eco systems with more reliable, secured payment gate 

which will create an impact on common man to use cashless transaction.  
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