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I. INTRODUCTION 

1.1 Composition of CSR Activities in India  

Ever since, The Companies Act, 2013 was passed by the Indian Parliament in August 2013, the 

legislation regarding Corporate Social Responsibility (CSR) has been capturing the interest and 

imagination of businessmen across the country. The Act requiring large companies to spend 2% of their 

profits every year on CSR activities made India the first country to mandate CSR. In any country, Multi-

National Corporations (MNCs) and Business entities play a major role in alleviating social problems due 

to their economic power and ubiquitous presence in day to day activities of people. While the bright side 

of business has been visibly touching, and transforming lives of millions of people, its dark side is no 

secret. From time to time, business entities have been troubling government bodies with corruption, 

bending rules, window dressing of books, exploiting employees, consumers and natural resources, tax 

evasion and violation of human rights, pushing government to formulate laws regarding business ethics 

and social responsibility.  

Until the provisions regarding CSR were mandated, the activities displaying social responsibility 

endeavours of business organizations have been voluntary with minimum reporting and regulations. 

These voluntary undertakings posed a separate set of problems such as fake disclosures, free-riding and 

Greenwashing CSR reports. For some time, companies believed that complying with rules and regulations 

of the land, fulfils their social responsibility as a business, but the responsibilities of a corporate is much 

broader and have a wider impact on the society in which it functions.  

Every company has its own set of responsibilities to be fulfilled towards its shareholders, the 

government, its employees, its customers and the society at large whose resources it exploits. Companies 

can fulfil their social responsibility by carrying their business with utmost moral and ethical standards, as a 

beginning, they can care for their employees and their families and genuinely invest in their development, 

provide safe working atmosphere, proper training and proper protection under hazardous working 

environment. Companies can regulate their emission, prevent environmental pollution and take measures 

to bring ecological balance tampered due to their functioning. 
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1.2 Corporate Social Responsibility 

There is no universally accepted definition for CSR. According to, The United Nations 

Industrial Development Organization (UNIDO) “Corporate Social Responsibility is a management concept 

whereby companies integrate social and environmental concerns in their business operations and interactions with their 

stakeholders”. It can be interpreted as a management concept that includes social and environmental 

aspects into a company‟s operation, to ensure success of the business. CSR focuses on how companies 

can continue to create wealth in harmony with the environment and society. 

 

1.3 Evolution of CSR in global context 

In many countries, Corporate Social Responsibility is not a new term. Right from the beginning, 

businesses doing good deeds for the society have always been appreciated and accepted better by the 

customers. But, until the 1950s, the general understanding of the term social responsibility of a business 

was fulfilling the obligations towards its owners and shareholders. It was only after Howard R. Bowen‟s 

book „Social Responsibilities of Businessman‟ published in 1953, it was widely accepted that the 

obligation of business extends beyond its stakeholders to fulfilling the obligations of society as well. 

Howard Bowen is regarded as the father of CSR as he conceptualized and coined the term. 

 

In the 1970s Archie Carroll devised a four dimensional model of CSR. His model is the widely 

accepted model as it clearly established the forms of social responsibility that a company can undertake. 

Carroll said that, CSR is a multi-layer concept consisting of four inter-related aspects of responsibilities, 

namely, economic, legal, ethical, and philanthropic. He presented these different responsibilities as 

consecutive layers within a pyramid. 

 

Lately, many business firms had started realizing the potential role that CSR can play in 

dominating the competitive conditions existing in both the local as well as global market, for winning 

loyalty of customers and assisting in a sustainable growth. Countries are taking collective efforts towards 

CSR such as, The Paris Accord of 2016, where business across the world were urged to develop 

sustainable business practices and do their part to reduce emissions to help minimize climate change, 

waste and water management. Further, global organizations also came up with CSR activities, such as in 

2017, the United Nations set out sustainable development goals (SDGs), covering 17 goals and 169 

interlinked targets. The U.N. Sustainable Development Goals forecast to generate market opportunities 

of over $12 trillion a year by 2030.  

 

1.4 Evolution of CSR in INDIA 

Moving on to CSR in India, the ideologies are not very different. The crux of the topic still 

remaining the same is beautifully quoted by our very own Jamsetji Tata as follows; “In a free enterprise, 

the community is not just another stakeholder in business but is in fact the very purpose of its existence.” 

It is clear through the afore mentioned quote that utmost importance should be given to the process of 

giving back to the society what we take from it in a way that it will be most beneficial for the society.  

 

In India, the term CSR came into proper existence only in the 1980‟s. It has transitioned through 

the ages wherein in the first phase around the 1850‟s being called charity which was not driven by selfless 

motives rather blinded by political and religious objectives. It was also in this phase that all donations 

were made through the personal savings of the business and businessmen rather than that of the profits 

earned. The second phase being around the 1910‟s was during the Independence movement, here 

Mahatma Gandhi urged businessmen to donate to the poor as a means thereby which the society would 

get balanced. Further his theory of trusteeship helped in the socio-economic growth of the country. 

 



Composition of CSR Activities in India 

 
41 

 Emperor International Journal of Finance and Management Research 

Emperor International Journal of Finance and Management 

Research 

The third phase around 1950‟s was when labour and environmental laws were coming into 

existence. CSR took the form of legal regulation of business activities and promotion of PSU‟s. The 

fourth phase being 1980‟s onwards, it is here that the transition to CSR being a responsibility rather than 

a charity came to play. In this phase, the rapid growth lead to better profits thereby leading to business 

willingness to give more, hence making them more responsible to their surroundings. Now there are CSR 

laws making it compulsory from it previously being completely voluntary, these CSR laws are a provision 

in the new Companies Act 2013. The provision relating to these CSR laws are well stated u/s 135 of the 

act. 

 

1.5 Objectives  

 To discuss the overview of CSR activities in India 

 To examine the impact of CSR activities carried out by Top 5 companies in India 

 

II. METHODOLOGY 

The research paper is an attempt of exploratory research, based on secondary data sourced from 

journals, media reports, magazines and newspapers.  

While there were directives and regulations regarding CSR in most nations, India went further 

than any other country by enacting Section 135 of the Indian Companies Act.  

According to this provision all companies having a turnover of more than 1000 crores have to 

contribute some amount willingly as forming part of CSR, whereby these companies have to form a 

separate CSR Committee. This committee shall help the company formulate corporate policies which 

shall indicate the activities that should be taken up in accordance with the Schedule VII. The committee 

shall also help in allocation of the expenditure in accordance to the activity chosen and monitor making 

sure all the monies allocated on the CSR activity is being used righteously. The company has to make sure 

that atleast 2% of the average net profits of the relevant preceding 3 years are forwarded towards the CSR 

of the company. 

 

The activities included in the schedule VII u/s 135 are as follows: 

(i) Eradicating extreme hunger and poverty; (ii) Promotion of education; (iii) Promoting gender equality 

and empowering women;  (iv) Reducing child mortality and improving maternal health; (v) Combating 

human immunodeficiency virus, acquired immune deficiency syndrome, malaria and other diseases; (vi) 

Ensuring environmental sustainability; (vii) Employment enhancing vocational skills; (viii) Social business 

projects; (ix) contribution to the Prime Minister's National Relief Fund or any other fund set up by the 

Central Government or the State Governments for socio-economic development and relief and funds for 

the welfare of the Scheduled Castes, the Scheduled Tribes, other backward classes, minorities and women; 

and (x) Such other matters as may be prescribed. 
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Thematic Priorities of CSR in INDIA 

 

 
2.1 Overview CSR activities in India 

A combined study undertaken by The Futurescape and IIM Udaipur, indicated that Indian 

companies are increasingly incorporating the Sustainable Development Goals (SDGs). Almost 35% of the 

companies carry out their CSR activities in accordance with the SDGs. The sectors leading in Social 

responsibility in India are Telecom, Information Technology and Energy. The prominent areas in which 

CSR projects of companies concentrated more were providing decent work and economic growth, 

climate action, education, gender equality and clean water. The manufacturing sector in India routed their 

CSR policies mainly towards providing decent work and climate action. 

 

While assessing the performance of Indian companies in the areas of Renewable energy, Water, 

Waste management plastic, e-waste and community waste and Data privacy, it is found that companies 

are progressively seeking to use renewable energy in their operations, the highest increase in the utilization 

of renewable energy is shown by the IT sector, its consumption being 3% to 26% in 2015-16, increased 

to as much as 7% to 44% in 2016-17. Solar energy is most preferred source of renewable energy as it is 

used the most in any given industry, followed by wind energy and bio fuel. Automobile industry is the 

highest user of solar energy at 89%.  

 

On the basis of Water management, Indian companies pleases us by not only coming up with 

programs to manage their operational water consumption but also scheming programs of water 

management for various stakeholders and suppliers. By the order of Supreme Court titled as „Green 

order‟, all industrial units must set up Effluent Treatment Plants (ETPs) to reuse treated water and the 

Zero Liquid Discharge (ZLD) mandated by Government gives a clear picture that the spotlight is on 
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water treatment. Over 70% of companies falling under manufacturing sector recycle water, whereas only 

30% of the companies in service sector do so. 

 

Energy companies such as ONGC were given restrictions from the usage of fresh water, 

therefore leading to the setting up of desalination plants for their operational necessities. Companies such 

as ITC and Ambuja Cements Ltd. are already water positive and 15% of the companies have taken up 

rain water harvesting as well. 

In the waste management category, Government has formulated rules such as Extended 

Producer Responsibility (EPR), phasing out of manufacture and use of non-recyclable multi-layered 

plastic and reuse of plastic. As part of the disclosure for EPR, companies are undertaking policies such as 

Reduced material consumption, Collecting back consumer waste, Co-processing, 

Reuse plastic packing, Awareness building, Recycle, increase recycled content in packaging, Utilize bio-

based packaging material. Companies such as HUL, ITC, P&G, Aditya Birla Fashion and TATA 

Chemicals aim at utilization of 100% renewable or recycled plastic materials by 2020. 

 

2.2 Impact of CSR activities of Top 5 companies in India  

Compliance to CSR is compulsory for companies having net worth of rupees five hundred crores 

or more, or turnover of rupees one thousand crore or more, such companies have massive economic 

power to undertake multiple and elaborate sustainability projects that frivolously uplift and develop 

different communities in India. While analysing the CSR activities of large companies in India, it is found 

that 1/3rd of the companies spend more than the prescribed 2% of its net profits, showing that CSR is no 

longer viewed as just a philanthropic activity but an ingredient for recognition and integral part of their 

business development. The impact of the CSR activities undertaken by the top 5 contributors to CSR in 

India is discussed below. The Top 5 companies have been selected based on disclosure, governance, 

sustainability and stakeholders. Apart from these companies, 2 public sector companies Bharat Petroleum 

Corporation and Indian Oil Corporation have entered the top 10 list for the first time in 2018.  

 

The Top 5 companies are; 

 TATA Chemicals  

 Ambuja Cements 

 Infosys Ltd. 

 MAHINDRA and MAHINDRA LTD. 

 ITC 

 

Activities 

Tata 
Chemic

als 
(Amt. 

In 
Crores) 

Ambuja 
Cements 
(Amt. In 
Crores) 

Infosys 
 

(Amt. In 
Crores) 

Mahindra 
And 

Mahindra 
(Amt. In 
Crores) 

Itc 
Limited 
(Amt. In 
Crores) 

Promotion of education and 
enhancing vocational skills 

3.66 29.39 
 

18.22 35.32 

Promoting gender equality and 
empowering women 

1.15 0.91 
 

2 14.76 

Social business projects and 
rural development 

0.81 5.51 
 

29.23 67.65 

Health 1.87 15.82 
 

8.36 
 

Ensuring environmental 
sustainability 

4.63 6.74 12.77 8.14 

59.69 
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Contribution to the Prime 
Minister's National Relief Fund 
or any other fund set up by the 
Central Government or the 
State Governments for socio-
economic development and 
relief and funds for the welfare 
of the Scheduled Castes, the 
Scheduled Tribes, other 
backward classes, minorities and 
women 

0.75 
    

Infrastructure and livelihood 
enhancement 

1.06 
  

13.93 1.31 

 

It can be inferred from the table that Tata chemicals contributes to all major CSR activities and 

can mapped in to the standards of SDGs set by the United Nations. Aggregate performance has 

improved over years and across all parameters because of better disclosure. Manufacturing companies, on 

an average, spend more towards CSR than service companies. This difference is because the issues 

relating to sustainability are more important and relevant for the manufacturing sector, as it consumes 

diverse and larger quantities of resources of the society than the services sector. 

 

 
Actual Expenditure For The 3 Financial Years 

Companies 2015-16 2016-17 2017-18 

Tata Chemicals 13.97 15.00 14.28 

Ambuja Cements 59.37 - - 

Infosys 202.30 289.44 312.60 

Mahindra & Mahindra 84.95 83.30 81.97 

Itc Ltd. 247.50 275.96 290.98 
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2.2 TATA Chemicals Ltd. 

TATA Chemicals is a global company originating from India, it is a subsidiary of TATA group 

conglomerate which focuses its business primarily on production of goods which are essentials for LIFE: 

Living, Industry and Farm Essentials. The company is ranked as „The most responsible‟ in 2017, making 

it top our list too. It was started in the year 1939 with a small plant in Mithapur, Gujrat. The company‟s 

portfolio encompasses Industrial chemicals, food, nutrition, health, water, customized fertilizers, urea and 

Phosphate based fertilizers. The company‟s Tata Salt ranked 3rd Most Trusted Food Brand in Economic 

Times' Survey 2017. Today, it has evolved into a market leading international business with operations 

across 4 continents with its business touching lives on a global level. 

 

2.3 CSR Projects 

Tata chemicals has set up Tata chemicals Society for Rural Development (TCSRD), which for 

the past three decades has worked in partnership with various NGOs, government, stakeholders, 

community and volunteers to ensure sustainable development. TCSRD is the reflection of TATA 

Groups‟ philosophy of fostering integrated development in the communities where it operates. It was 

formed as a society and trust, to promote growth of rural economy, rural welfare, Creating and 

developing facilities for public education, other programs for promoting the socio-economic 

development and welfare or uplift of the people in any rural area in India. 

 

The estimated prescribed CSR budget for the year 2018-19 it will be 24.52 crores. The various 

activities/ projects being undertaken by Tata Chemicals as part of its CSR and expenditure on each of 

those activities are listed below based on the data for the year ended 2017-18. Apart from the campaigns 

that TCSRD carries out, Tata Chemicals also contributed towards, 

 Disaster relief- 75 lakhs 

 Inclusive growth and empowerment of women and differently able people- 1.15 Crores 

 Health care, drinking water and sanitation projects- 1.87Crores 

 Natural resource management and Dhartiko Arpan- 4.63 Crores 

 Education and vocational skill development program- 3.66 Crores 

 Poverty alleviation, livelihood enhancement and infrastructure support- 1.06 Crores 

 Okhai and cluster development program- 81 lakhs 
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2.3 Ambuja Cements 

Ambuja Cements a part of the global conglomerate Lafarge Holcim is one of India‟s leading 

cement companies. Its products being easily customizable with regards to climate and sustainability has 

made it the most trusted brand in the industry. The Ambuja cement foundation was founded specifically 

to focus on all the CSR activities taken up by the company mainly focusing on rural development of areas 

surrounding its manufacturing sites. Its main base of start was in Gujrat, now the company is headquarted 

in Mumbai. 

 

2.4 CSR Projects 

The estimated prescribed CSR budget for the year 2018-19 and for two preceding years has not 

been given. There is a mention that the company has expended more in the years preceding the year 

2015-16. The Ambuja Cement Foundation carries out the Corporate Social Responsibility obligations of 

Ambuja Cements Ltd. It works with the rural communities surrounding Ambuja‟s manufacturing sites. 

The Foundation is engaged in people-centric, integrated rural development projects. Since its formation, 

the Foundation has come up with diversified programs to include as many members of its stakeholder 

group as possible. While working with the participation of the people, ACF has held its mission statement 

central to all its operations. Presently the Foundation has made its presence felt in twelve states across the 

country and is engaged in programs like Natural Resource Management, Agro based and skill based 

livelihoods and improvement of health status, educational support and economic enhancement. The 

contributions made by Ambuja Cement Foundation are as follows, Rural development projects- 5.51 

Crores 

 Environmental activities- 6.74 Crores. 

 Gender equality and Women Empowerment- 0.91 lakhs 

 Promoting education- 29.39 Crores 

 Healthcare facilities-15.82 crores 

 

2.5 Infosys 

Infosys is the leader in technology services and consultancy globally. They help clients in over 50 

countries with proper problem detection and ways to solve those detected problems most efficiently. 

They have a team of diverse innovators to help tackle these various problems based on their imagination, 

knowledge and experience in the industry. Their main aim is to deliver unique software products to their 

clients on the basis of their need and the prevalent technological advancements in the economy. 

 

2.6 CSR Projects 

Infosys Foundation is a not-for-profit initiative which aims to fulfill the social responsibility of 

Infosys Ltd and creates opportunities and strives towards a more equitable society. The Foundation 

supports programs and organizations devoted to the cause of the destitute, the rural poor, the mentally 

challenged, and the economically disadvantaged sections of the society. The Foundation also helps 

preserve certain cultural forms and dying arts of India. The Infosys Foundation prides itself on working 

with the poorest of the poor, selecting projects with infinite care and working in areas that are normally 

overlooked by the larger society and has subsequently covered in Andhra Pradesh, Tamil Nadu, 

Maharashtra, Orissa, Rajasthan, Kerala, and Punjab in a phased manner. The estimated prescribed CSR 

budget for the year 2018-19 it will be 376.31crores. The various activities/ projects being undertaken by 

INFOSYS as part of its CSR and expenditure on each of those activities are listed below: (data for the 

year ended 2017-18) 

 Swachh Bharat Abhiyan- Rs. 12.77 Crores 

 Environmental Sustainability – Rs.3.50 crores 

 Rural development – Rs.50 lakhs 
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 infectious disease research – Rs. 2.55 crores 

 Promotion, Education and Skill development – Rs. 5.54 crores 

 Eradicating hunger, poverty and sanitation programs – Rs. 4 crores 

 

2.7 Mahindra and Mahindra Ltd. 

Mahindra & Mahindra is a leader in the tractor and utility vehicles space. They are a          US 

$17.8 billion global federation of companies. Famous for their strong, rugged and reliable automobiles, 

they are also known for their innovative IT solutions, and for their commitment to rural prosperity. They 

are the world‟s largest brand in making Tractors in terms of volume, they are India‟s largest utility vehicle 

manufacturers, and they strive to achieve the leadership positions in the industries in which they operate. 

They remain committed to investing in technology, growing their global presence and maintaining their 

leadership position. They have been India's No.1 UV and Tractor maker for a long time now. And they 

intend to replicate their success story in India on the global stage. 

 

2.8 CSR Projects 

The KC Mahindra Education Trust was founded in 1953, with a vision to transform the lives of 

people in India through education, by providing financial assistance and recognition to people across age 

groups and income strata. Over the years, KCMET has undertaken a number of education initiatives, 

which has made a difference to the lives of deserving and needy students. The Trust has provided more 

than Rs. 440 million in the form of grants, scholarships and loans. These funds are derived from the 

Trust's investment portfolio, the main donor of which is the Mahindra group of companies. The 

estimated prescribed CSR budget for the year 2018-19 it will be 103.83 crores. The various activities/ 

projects being undertaken by Mahindra & Mahindra as part of its CSR and expenditure on each of those 

activities are listed below: (data for the year ended 2017-18) 

 Environmental sustainability- 2.75 lakhs 

 Project Haryali - 5.39 Crores 

 Rise gallery at partition museum- 25 lakhs 

 Women empowerment-2 lakhs 

 Infrastructural activities- 13.68 

 Project street smart-1.60 

 Nanhi kali-9.46 

 Educational and welfare initiatives- 18.22 Crores 

 Health -8.36 crores 

 Rural development- 18.17Crores 

 

2.9 ITC Ltd. 

ITC formerly known as the Imperial Tobacco Company of India Limited established in 1910 was 

later renamed the Indian Tobacco Company Limited in 1970. The company being headquartered in 

Kolkata has a diverse business through five main segments; these segments include FMCG goods, hotels, 

paperboards and packaging, agriculture and information technology. The company successfully 

completed 100 years as of 2010. The company has an annual turnover of $8.31 billion and market 

capitalization of around $50 billion. The company started off being largely based on the agricultural 

produce of tobacco. Starting off with Cigarettes in 1913 the company ventured into its first non- tobacco 

business only in the 1925‟s. This business was none other than its now largely prevalent Printing and 

Packaging services. The other businesses developed thereon making it more than just a tobacco 

producing company. 
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2.10 CSR Projects 

The estimated prescribed CSR budget for the year 2018-19 it will be 311.92 crores. The various 

activities/ projects being undertaken by ITC Ltd. as part of its CSR and expenditure on each of those 

activities are listed below: (data for the year ended 2017-18) 

 Afforestation initiatives-9.24 Crores. 

 Well-being out of waste initiatives- 59.28 Crores 

 Sangeet research academy- 2.34 Crores 

 Women empowerment- 14.76 Crores 

 Livelihood programs- 1.31 Crores 

 Life stock development- 6.03 Crores 

 Vocational training programs- 14.88 Crores 

 Education -20.44 Crores. 

 Sustainable agriculture project- 50.45 Crores 

 

III. CONCLUSION 

CSR is all about warranting the growth of the company on a sustainable basis, while keeping in 

mind the interest of the stakeholders. From where it started, CSR has come a long way in our country, 

from the above data‟s we are able to infer that there is a significant increase in contribution towards CSR 

across all parameters. From undertaking diligent business practices to implementing sustainable initiatives, 

business entities have proved their significance in development of the society. 
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