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Abstract 

Financial Inclusion (FI) plays a very vital 

role in the growth of Indian Economy. Financial 

inclusion is the delivery of financial services at 

affordable costs to various sections of the society. 

It is an essential tool through which goals like 

sustainable economic development, social 

development, and empowerment of underprivileged 

can be achieved. Financial inclusion educates the 

vulnerable groups of the population as financial 

literate. This study focuses on the level of 

awareness on financial inclusion through banking 

services among the rural people. This study has 

been conducted in select rural areas in Cheyyar 

Taluk. Primary data were collected through 

structured interview schedule. The required 

secondary data were through E-Journals, articles 

and books. Convenience sampling method is used 

for the study. Percentage Analysis, ANOVA,      

Chi-Square, Cronbach's Alpha, and Factor 

Analysis are the statistical tools applied to 

interpret the results. The research has revealed 

that there is limited access to banking services and 

loan facilities in the rural areas. The study has also 

concluded that the level of awareness should be 

increased, to have more access in baking services 

and to avoid the dependability on access to ATM’s, 

internet banking and to filling up of the bank forms. 

Keywords: Financial Inclusion, Awareness of 

Banking Services, Banking Charges, Bank Loans. 

I. INTRODUCTION 

Financial Inclusion is defined as “the 

process of ensuring access to financial services and 

timely and adequate credit where needed by 

vulnerable groups such as weaker sections and low-

income groups at an affordable cost” (Rangarajan 

Committee, 2008). It includes access to mainstream 

financial products such as Bank Accounts, Savings 

Schemes, Insurance Products, Financial Advisory 

Services, Entrepreneurial Credit, Micro Finance 

and Micro Credit to the Indian citizens mainly from 

the low & middle-class category at a reasonable 

cost. Access to safe, secure and affordable credit 

and other financial services by rural people is 

recognised as the significant challenge for 

accelerating growth and reducing income 

disparities and poverty reduction in India. 

Financial Inclusion means „linking every 

family in the country with the financial system‟. In 

the views of RBI, India‟s vision for 2020 is to open 

nearly 600 million new customers‟ accounts and 

service them through a variety of channels by 

leveraging on information technology. However, to 

achieve this vision, factors like limited literacy, 

level of income, place of living, lack of bank 

branches, terms and condition while providing 

loans, complicated procedures to fill the forms, 

lack of awareness and attitude of banker towards 

rural people continue to be a roadblock to financial 

inclusion in many states. With high transaction cost 
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in rural parts of India, due to small size loans, high 

frequency of transactions, the heterogeneity of 

borrowers and widespread illiteracy, people 

hesitate to avail the facilities provided by the 

banking institutions. A bank's job is to provide 

financial services to the people that help them to 

manage their lives efficiently. Online banking 

services like internet banking, mobile banking, 

focus on delivering the best financial services to 

the customers. Banks are offering multiple digital 

services at low cost to their customer at their 

doorstep. But lack of knowledge on technology 

restricts them from availing the facility.  

More than 60 percent of India‟s 

population live in villages and are dependent on the 

vagaries of nature and hence have volatile income. 

As of March 2016, 56 Regional Rural Banks 

(RRBs) are functioning in the country. Under 1 st 

phase of FIP (2010-13), 74,000 villages, with the 

population exceeding 2,000 people, were covered 

with 2,493 banking outlets. RBI has allowed, RRBs 

with the net worth of at least USD15.28 million to 

launch internet banking facilities.   

Financial Inclusion Schemes 

The Government has launched various 

flagship social security schemes with an objective 

of broadening financial inclusion in India. Plans 

provided by the Government are delivered through 

financial institutions to the society. The 

Government of India has been taking a lot of 

efforts to increase the subscribers under each of 

these schemes. The following are the financial 

inclusion schemes relating to insurance, pension, 

and savings accounts. 

 Pradhan Mantri Suraksha Bima Yojana 

 Pradhan Mantri Jeevan Jyoti Bima Yojana 

 Atal Pension Yojana 

 Jeevan Suraksha Bandhan Yojana 

 Pradhan Mantri Jan Dhan Yojana 

 Sukanya Samriddhi Yojana 

Creation of Awareness helps rural people in 

many ways 

 Financial Inclusion helps the people to extend 

the habit saving money. It provides safety 

measures to manage the cash flows and 

generate the working capital for the smooth 

functioning of the businesses.  

 It is helpful for the low-income people to set 

their small businesses.  

 It helps the owners of businesses and other 

people to invest their money in the suitable 

assets and grow their businesses.  

 It is helpful for the overall development of the 

rural and financially excluded people.  

Review of Literature 

Caroleena Janefer and Abubakkar Siddiq 

(2017), have compared and analysed the customer 

awareness towards banking services. According to 

them, the banking sector is obliged to improve as 

there is competition not only within the countries 

but also from foreign banks. In India transparent 

pricing is absent, customer protection and 

awareness are inadequate. Just if customers have 

access to information which is reliable and 

objective, they will have more confidence to 

purchase financial product and service.  

Kangarathiram M and Amsaveni T (2017), 

have notified that consumer awareness is the 

critical tool for the success of any product or 

services. The study focused on the consumer 

awareness of e-banking services provided by the 

public-sector banks in Coimbatore District. For the 

study, 458 customers have been selected from 

various public-sector banks using convenient 

sampling method and the data were collected from 

the respondents implementing the interview 

schedules. They also focused on studying the e-

banking, internet banking, mobile banking, RTGS, 

NEFT, and ECS. The study concluded that the e-

banking services are not only necessary but also 
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convenient to every customer to work from their 

living place. So, it is crucial for the banks to 

educate and motivate the people with the use of e-

banking system.  

Arvind Chaudhari et al. (2014) had 

studied the awareness of e-Banking facilities 

amongst the college students in the age group of 18 

to 25, residing & studying in rural areas of Jalgaon. 

It is found that college students in Bhusawal city 

have opened their savings account in the 

nationalised bank for the various services like e-

banking, net banking and ATMs. But, there is need 

to create awareness about the security of e-banking.  

 According to Lakshmi Kumar and Jyoti 

Prasad Mukhopadhyay (2013), more than 60% of 

the household saved their excess income in the 

form of gold or silver because it gave them instant 

access to liquidity.  It is also found that a large 

percentage of women borrowed from their close 

relatives and friends as no collateral was needed for 

such borrowing and mostly it was reciprocal. The 

study deals with Patterns of Financial Behaviour 

among Rural and Urban Clients from Tamil Nadu. 

Also, itshows that the poor households very rarely 

access formal financial institutions and more so in 

rural Tamil Nadu. 

Statement of the Problem 

The literature review reveals that there is a 

gap in the literature concerning the necessary 

awareness and utilisation of financial inclusion 

schemes in the rural population. This study aims to 

identify the present status of the awareness of 

financial inclusion schemes and the ways rural 

population chooses to manage funds with particular 

reference to rural households in Cheyyar Taluk. 

The primary objective of this study is to identify 

the level of awareness on banking services, bank 

charges and loan facilities. 

 

 

The significance of the study 

Financial inclusion is linked to a country's 

economic and social development and plays a vital 

role in reducing extreme poverty. This makes 

usunderstand that it is significant to study the 

awareness and utilisation of financial inclusion 

schemes by the rural households as their presence 

is crucial in the economic development of the 

country. The benefits of financial inclusion are not 

only significant for individuals but the economy as 

well. In most developing countries, a large segment 

of society, unusually low- income people, has very 

little access to financial services, both formal and 

semi-formal. As a consequence, many of them 

necessarily have to depend either on their own or 

high-cost informal sources of finance such as 

moneylenders.   

II. OBJECTIVES 

1. To know the demographic profile of the 

respondents in Cheyyar Taluk. 

2. To identify the level of awareness of banking 

services, bank charges and loan facilities. 

3. To identify how the rural respondents manage 

funds during their financial crisis. 

Hypotheses of the Study 

H01: There is no association between 

educational qualification and awareness on  

banking services. 

H02: There is no significant relationship 

between the annual income of respondents  

and availing of the loan facility. 

H03: There is no significant association 

between educational qualification of the  

respondents and awareness towards the loan. 
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Research Methodology 

Table 1 exhibits the research methodology of the study 

Table – 1 Research Methodology 

Sampling Area Cheyyar Taluk 

Sampling Method Convenience Sampling 

Data Collection Method 
Primary Data - Interview Schedule 

Secondary Data – Journals, Magazines and Websites 

Research Design Empirical 

Statistical Techniques used for Data 

Analysis 

Descriptive Statistics, Persons chi-Square, ANOVA, Correlation, 

Factor Analysis. 

Variables of the Study 
 Independent variable 

 Dependent variables 

Interview Schedule Design 

1-15 Questions: Demographic Profile of the Respondents 

14
th

 Question: Awareness on Banking Services 

15
th

 Question: Awareness of Bank Charges 

16
th

 Question: How the respondents manage their funds during the 

financial crisis. 

17
th

 Question: Awareness of bank Loan Facilities 

Data Analysis and Interpretations 

Table 2 exhibits the Demographic profile of the respondents. 

Table – 2 Demographic Profiles of the Respondents 

Demographic Factor Classification Frequency % 

Gender 
Male 33 49.3% 

Female 34 50.7% 

Age 

18 to 30 Yrs 11 16.4% 

31 to 40 Yrs 24 35.8% 

41 to 50 Yrs 16 23.9% 

Above 51 Yrs 16 23.9% 

Marital Status 
Married 45 67.2% 

Unmarried 22 32.8% 

Educational Qualification 

Below 10
th

 Std. 3 4.5% 

10th Std. 14 20.9% 

12th Std. 21 31.3% 

Diploma 7 10.4% 

UG 13 19.4% 

PG 9 13.4% 

Occupation 

Student 12 17.9% 

Agriculturist 17 25.4% 

Daily wage Earner 3 4.5% 

Salaried Employee 14 20.9% 

Self-employed 9 13.4% 

Business/Trade 3 4.5% 

Home Maker 8 11.9% 

Others 1 1.5% 

Annual Income 

Up to Rs.50,000 23 34.3% 

Rs.50,001 to 1,00,000 22 32.8% 

Rs.1,00,001 to 1,50,000 12 17.9% 

Above Rs.1,50,001 10 14.9% 

Type of Family 
Joint 18 26.9% 

Nuclear 49 73.1% 
Source: Primary Data 

Inferences 

It is evident from the table 2 that 50.7% of 

the respondents are female; 35.8% of the 

respondents belong to the age group of 31-40 

years; 67.2% of the respondents are married; 31.3% 

of the respondents have completed class 12; 
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Respondents doing agriculture form 25.4% of the 

sample; 34.3% of the respondents are earning their 

annual income up to Rs. 50,000; 73.1% of 

respondents are living with nuclear family. 

Banking Knowledge 

 To know the extent of banking knowledge of the respondent's eight variables are identified, and the 

responses are presented in table 3. 

Table – 3 Banking Knowledge of the Respondents 

  Frequency % 

Is there any bank in your village 
Yes 40 59.7% 

No 27 40.3% 

If yes, which type of bank is located 

in your village? 

Public sector 24 35.8% 

Private sector 5 7.5% 

Co-operative 12 17.9% 

Above all 26 38.8% 

No. of members having the bank 

account in your family (except you) 

No more 2 3.0% 

Only one 12 17.9% 

Two members 20 29.9% 

Above two members 33 49.3% 

No. of bank account do you have 

No bank account 6 9.0% 

Only one account 15 22.4% 

2 Accounts only 33 49.3% 

More than 2 Accounts 13 19.4% 

What type of bank account do you 

have 

SB A/c without minimum balance 

(no frills account) 
14 20.9% 

SB A/c with the minimum balance 38 56.7% 

Current Account 1 1.5% 

Recurring Deposit Account 3 4.5% 

Fixed Deposit 3 4.5% 

Loan Account 8 11.9% 

Do you feel that which of the 

following plays an essential role to 

avail/access the banking services 

Own interest 19 28.4% 

Employment status 8 11.9% 

Income level 13 19.4% 

Scholarship purpose 3 4.5% 

MGNREGA 8 11.9% 

Bank employee's attitude and 

behavior 
3 4.5% 

Pension 0 0.0% 

Business/Trade 3 4.5% 

Loan 7 10.4% 

Subsidy for LPG 3 4.5% 

Where you save money other than 

banks? 

Post office 22 32.8% 

Chit fund 1 1.5% 

Mutual fund 4 6.0% 

Life insurance 10 14.9% 

No more 30 44.8% 

Do you have any financial goals? 

Yes 36 53.7% 

No 16 23.9% 

Don't know 15 22.4% 
Source: Primary Data 

Inferences 

It is evident from the table 3 that 59.7% of 

the respondents told that the bank is available in 

their village; 38.8% of the respondents told that the 

following three categories of banks like public 

sector bank, private sector bank, and co-operative 

bank are available in their village; 49.3% of the 

respondents told that more than two members of 

their family having account in bank; 49.3% of the 

respondents having two bank accounts; 56.7% of 
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the respondents holding savings bank account with 

minimum balance; 28.4% of respondents are 

accessing the banking services with their interest;  

44.8% of the respondents do not save money other 

than banks; 53.7% of the respondents have some 

financial goals. 

Fund Management 

Table – 4 Managing Funds during your Financial Crisis 

Variables Frequency % 

Getting a loan from 

Bank 
8 11.9% 

Jewel loan 26 38.8% 

Financial support 

from family or friends 
11 16.4% 

Savings 10 14.9% 

Working in overtime 8 11.9% 

Sale of Non-financial 

assets like livestock, 

land sold 

4 6.0% 

Total 67 100.0% 
Source: Primary Data 

Inferences 

It is evident from the table 4 that the 

maximum percentage (38.8%) of the respondents 

told that they would manage their financial crisis 

with the help of pledging Jewel Loan.   

Reliability Analysis 

Reliability Analysis reveals how strongly 

each item in the scale is associated with the overall 

scale. Cronbach‟s Alpha Reliability Coefficient 

ranges typically between 0 and 1. However, there is 

no lower limit to the coefficient. The Cronbach's 

alpha coefficient is closer to 1. It shows the higher 

internal consistency of the items in the scale. 

Table – 5 Cronbach’s Alpha Criterion 

Factors 
Cronbach's 

Alpha 

Availing the banking services 0.605 

Awareness of banking services 0.867 

Awareness on banking charges 0.716 

Availing the bank loans 0.613 

Awareness on bank loans 0.699 
Source: Primary Data 

The above table shows that the values of 

Cronbach's alpha value of availing bank services 

(0.605), awareness on banking services (0.867), 

awareness on banking charges (0.716), availing the 

bank loans (0.613) and awareness on bank loans 

(0.699). There is an acceptable internal consistency 

for all the variables selected for the study except 

awareness on banking services have right internal 

consistency. Hence, it is concluded that the value 

of Cronbach‟s Alpha indicates the items of scale 

data are satisfactory for the internal consistency 

and therefore could be used for further analysis. 

Factor Analysis 

The following factor analysis identifies 

the awareness of banking services. The KMO 

statistic varies between 0 and 1. The data were 

collected from the respondents through Likert 5 

point scale method (like not at all aware, slightly 

aware, somewhat aware, moderately aware, 

extremely aware) the same will be analyzed are as 

follows. 

Table – 6 KMO and Bartlett's Test 

 

From the above table 6, it is found that 

KMO measure of sampling adequacy is 0.802, 

which falls in the range of higher. So, we are 

confident that the factor analysis is appropriate for 

these data. 

Bartlett‟s test of sphericity P-value is less 

than 0.05 (0.000).Hence, we conclude that the 

awareness of banking services was statistically 

significant at 5% level.  Therefore, the sample size 

is also adequate and expresses its suitability for the 

application of factor analysis. The component 

matrix for all the variables is represented in the 

table below: 

 

 

 

 

 

Kaiser-Meyer-Olkin Measure of 

Sampling Adequacy. 
.802 

Bartlett's Test of 

Sphericity 

Approx. Chi-

Square 
545.517 

Df 78 

Sig. .000 
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Table – 6.1 Rotated Component Matrixa 

Variables 
Component 

1 2 3 

Loans 0.867   

Insurance 0.852   

Mortgage 0.850   

Interest Rate 0.830   

Overdraft 0.822   

Cheque Book 0.706   

Debit Cards 0.669   

Deposit of cash  0.861  

Usage of ATM  0.817  

Withdraw of cash  0.744  

Credit Cards   0.720 

Internet Banking   0.618 

Mobile Banking   0.616 

Extraction Method: Principal Component Analysis. 

Rotation Method: Varimax with Kaiser Normalization. 

a. Rotation converged in 6 iterations. 

Rotated Component Matrix shown in table 

6.1 grouped the variables based on the factor 

loading of each of the statement with the 

statements in the group to explain the factor. The 

threshold value for the variable with factor loading 

above 0.50 is considered for inclusion of variable 

for the factor that provides clue for naming the 

factor. First seven variables with the highest factor 

loading explainconsumer preference for the 

banking services. The first factor may rightly be 

termed as „Essential Banking Services‟. Further 

analysis of the table 6.1 reveals that the second 

component factor taking into account the loading of 

three variables, namely deposit of cash, usage of 

ATM and withdraw of cash are termed as „Cash 

Handling‟. Finally, the table 6.1 also reveals that 

the third component factor taking into account the 

loading of three variables namely credit cards, 

internet banking and mobile banking are termed as 

„e-banking‟. 

ANOVA 

To find out the significant association 

between educational qualification and awareness of 

banking services the ANOVA test is applied.  

H01: There is no association between 

educational qualification and awareness of  

banking services. 

Table – 7 ANOVA - Educational Qualification and Awareness of Banking Services 

 Sum of Squares Df Mean Square F Sig. 

Between Groups 6.513 5 1.303 7.904 

.000 Within Groups 10.054 61 .165  

Total 16.567 66   
Source: Primary Data. 

Inferences 

It is evident from the table 7 that the 

significant value of educational qualification and 

awareness of banking services is 0.000, which is 

less than the considerable value of 0.05. Hence, the 

null hypothesis is rejected. It is concluded that 

there is a significant association between 

educational qualification and awareness of banking 

services. To find out the significant relationship 

between the annual income of respondents and 

availing ofthe loan facility.ANOVA test is applied. 

H02: There is no significant relationship 

between the annual income of respondents and 

availing of the loan facility. 

Table – 8 ANOVA- Annual Income and Availing of a loan facility 

 Sum of Squares Df Mean Square F Sig. 

Between Groups 1.119 3 .373 3.967 .012 

Within Groups 5.925 63 .094   

Total 7.045 66    
Source: Primary Data. 

  



Emperor International Journal of Finance and Management Research ISSN: 2395-5929 

                            Mayas Publication IFS- 1.14 | SJIF-2016-3.343 | SJIF -2017- 4.253 | ISI-0.67 Page 100 

Inferences 

Table 8 reveals that the significant value 

of annual income of respondents and their 

utilisation of the loan is 0.012, which is less than 

the table value 0.05. Hence, the null hypothesis is 

rejected. It is concluded that there is a significant 

relationship between the annual income of 

respondents and the utilisation of loan facility.  

Likert Rating Scale 

To identify whether the respondents are 

well aware of the charges/fees imposed by the bank 

we applied weighted average mean score. 

Respondents were asked to rate their level 

of awareness on bank charges at a 5 point rating 

scale ranging from extremely aware to not at all 

aware. To calculate Likert rating scale, weight has 

been assigned as 5,4,3,2 and 1 for different 

variables. The weighted mean score is derived by 

multiplying the mean score with the respective 

weights. To calculate the average weighted mean 

score, the following formula is used.  

Average weighted means score = Sum of weighted 

mean score / Total mean score.  

This score is compared with the expected 

mean value to bring a right decision regarding the 

degree of awareness of bank charges. 

Table – 9 Weighted Mean Score of Awareness of Bank Charges 

Scale Weight 
Mean 

Score 

Weighted 

Mean Score 

Extremely 

Aware 
5 18.15 90.75 

Moderately 

Aware 
4 8.85 35.4 

Somewhat 

Aware 
3 14.92 44.76 

Slightly 

Aware 
2 9.39 18.78 

Not at all 

Aware 
1 15.69 15.69 

Total 15 67 205.38 
Source: Primary Data 

Average Weighted Mean Score = 3.07; 

Excepted Mean Value = 3.0 

The calculated mean score is higher than 

the expected mean value. Hence, the null 

hypothesis is accepted. It is concluded that the 

respondents know the average level of the 

charges/fees implemented by the banks. 

Chi-Square Test 

To find out the significant 

associationbetween Educational Qualification of 

the respondents and awareness towards the loan,the 

Chi-Square Test is applied. 

H03: There is no significant association 

between educational qualification of the 

respondents and their awareness towards the loan. 

Table – 10 Educational Qualifications of the Respondents and Awareness towards Loan 

Educational 

Qualification 

Awareness of loans available 

Total 
Pearson 

Chi-Square 
P - Value Low 

Awareness 

Medium 

Awareness 

High 

Awareness 

Below 10th Std. 2 1 0 3 

22.227
a
 0.014 

10th Std. 11 2 1 14 

12th Std. 17 4 0 21 

Diploma 1 3 3 7 

UG 9 0 4 13 

PG 3 3 3 9 

Total 43 13 11 67 
a. 14 cells (77.8%) have expected count less than 5. The minimum expected number is .49. 

Source: Primary Data 

Inferences 

It is evident from the table 10 that the P 

value of Educational Qualification of the 

respondents and respondents‟ awareness towards 

loanis 0.014, which is lesser than the table value 

(0.05). Hence, the null hypothesis is rejected. So, 

there is a significant association between 

Educational Qualification of the respondents and 

their awareness level towards the loan. 
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III. FINDINGS  

 The socio-demographic profile revealed that 

the majority of the respondents belong to 

female (50.7%) category. 35.8% of them 

between the age group of 31-40 years. 67.2% 

of them are married. 31.3% of the respondents 

have completed 12
th

 class. 25.4% of the 

respondents are doing agriculture, 34.3% of 

the respondent‟s annual income up to Rs.50, 

000 and 73.1% of respondents are living with 

nuclear family. 

 59.7% of the respondents told that the bank is 

available in their village. 

 38.8% of the respondents told that the public-

sector bank, private sector bank, and co-

operative bank are available in their village.  

 More than two family members own a bank 

account in about 49.3% of the respondent‟s 

family. 

 49.3% of the respondents have two bank 

accounts. 

 A maximum of 56.7% of the respondents are 

holding savings bank account with the 

minimum balance.   

 28.4% of respondents are accessing the 

banking services with their interest.    

 44.8% of the respondents do not save money 

other than banks. 

 53.7% of the respondents have some financial 

goals. 

 The level of awareness about banking services 

effectively higher. 

 There is a significant association between 

educational qualification and the awareness of 

banking services.    

 There is a significant relationship between the 

annual income of respondents and they avail 

loans. 

 Respondents know the average level of the 

charges implemented by the banks. 

 There is a significant association between 

Educational Qualification and awareness 

towards the loan. 

IV. SUGGESTIONS 

 To achieve the complete financial inclusion in 

rural areas, the banks should educate the 

people about the banking services, full details 

of loans provided by banks and the charges 

collected by the banker. At this juncture, it is 

suggested to create awareness programmes on 

the banking products and services in Cheyyar 

Taluk being a rural area. 

 RBI can conduct inspection in certain rural 

branches to make sure that they provide the 

necessary communications and information 

required by the customer. Since, if this is not 

ensured and if people are not happy with 

banking services, it will be a setback to 

financial inclusion project. 

  RBI along with banks should toil hard to 

reduce the amount of paperwork about the 

opening of an account as well as in getting 

small credits. Financial inclusion would reduce 

the complexity and also speed up the handing 

out at banks.    

 Involving educational institutions, mainly 

college students for financial inclusion drive 

would not only be cost-effective but also 

would create broad public awareness. They 

will have to tone up their risk assessment and 

risk administration capacities and provide for 

these facilities. 

  Banks should give free financial counseling to 

low-income households.  

 Banks will have to reach out through a variety 

of devices such as mobile banking, satellite 

offices, weekly banking, rural ATMs. Since 

mobiles have penetrated to a greater extent, it 

can be used for sending information 

concerning account balances, attractive 
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schemes, loan and interest to be paid for 

account holders and even receipt of salaries, 

pensions and payments for utilities, 

information regarding loans, insurance and 

microfinance products. 

V. CONCLUSION 

The study reveals that the overall 

awareness of the various banking services, bank 

charges and the credit facilities is satisfactory. The 

utilisation of banking services and rural credit 

facilities is still stagnant among the rural 

population mainly due to their insufficient primary 

education, financial illiteracy and high banking 

charges which leads to the economic slowdown. 

Also, the banker‟s attitude towards the rural groups 

is a hassle in the implementation of rural awareness 

programmes. Though all the details are available 

on the bank website, due to lack of knowledge on 

the technology, rural people are still in the dark 

concerning the current credit policies and schemes. 

Annual income and the educational qualification of 

the individuals play a vital role in the awareness on 

availing of loans/credit facility. People in the rural 

parts of Cheyyar Taluk, mostly go for jewel loans, 

borrowings from friends and relatives and their 

savings which neither require any collateral nor 

incur high transaction cost. The present guiding 

principles are more monotonous and result in huge 

costs for the poor in accessing the banks for any 

services. 
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