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Abstract 

 Banking sector is undergoing a 

transformation because of the large scale 

integration of technology. E-banking is becoming 

more and more popular today. The advent of 

mobile banking has also opened doors for its 

customers to do easy and timeless transactions at 

24 hours. This paper is an examination of whether 

e- banking facilities are influencing household 

budget. A randomly selected 50 households in 

Thrissur district have been used as sample for the 

study. 

Keywords: E- banking, 2. Household budget, 3. 

ATM, 4. Planned purchase, 5. Unplanned purchase 

I. INTRODUCTION 

 Electronic banking is an umbrella term 

for the process by which a customer may 

perform banking transactions electronically 

without visiting a brick-and-mortar institution. 

Terms like ATM banking, Internet banking, 

virtual banking, online banking, remote 

electronic banking, phone banking and mobile 

banking refer to one form or another form of 

electronic banking. PC banking and internet or 

online banking are the most frequently used 

designations. It should be noted , however, 

that the terms used to describe the  various 

types of electronic banking are often used 

interchangeably. Hours of waiting in a long 

queue to get in to the counter, filling and 

signing a lot of documents to make a deposit 

or withdrawal or to get a cheque book or 

Demand Draft (DD), waiting weeks or months 

to get an urgent loan were the inevitable 

features of the Indian banking till recently. 

Now, with the large scale integration of 

technology, banking is possible by a few 

clicks of mouse in the PC of the customer. 

This is the kind of transformation taking place 

in the banking sector. This modern concept of 

banking with broad support of latest 

technology is popularly called ‘hi-tech-

banking’. The invasion of banking by 

technology has created an information age, 

and efficient banking services. E-banking is 

becoming more and more popular today. 

Beyond doubt, a substantial part of the future 

of banking business lies in a banking 

environment that is less and less branch based 

and where customers are able to access 

banking services remotely. 
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 Online banking also known as internet 

banking, is an electronic payment system that 

enables customers of a bank or other financial 

institution to conduct a range of financial 

transactions through the financial institution’s 

website. The online banking system will 

typically connect to or be part of the core 

banking system operated by a bank. Internet 

banking software provides personal and 

corporate banking services offering features 

such as viewing account balances, obtaining 

statements, checking recent transactions and 

making payments. Access is usually through a 

secure website using a username and 

password, but security is a key consideration 

in internet banking and many banks also offer 

two factor authentication using a security 

token.  Mobile banking is the latest and most 

innovative service offered by the banks. It is a 

service provided by a bank or other financial 

institution that allows its customers to conduct 

a range of financial transactions remotely 

using mobile device such as mobile phone or 

tablet, and using software usually called an 

app, provided by the financial institution for 

the purpose. Mobile banking is usually 

available on a 24-hour basis. Today E-banking 

plays an important role in managing household 

budget. A household budget is a finance plan 

that allocates future personal income towards 

expenses, savings and debt repayment. Past 

spending and personal debt are considered 

when creating a personal budget. Different 

families handle budgeting and money 

management in different ways. But the general 

goal of a family budget is a yearly, monthly or 

weekly picture of what you have left over. A 

family budget is a record of what you earn and 

spend. A family budget will help you to spend 

your money wisely on the things you must 

needs. 

  A proper household budget is 

extremely important in our lives and its 

absence could lead to many financial 

problems. A well-made, household budget has 

a great impact on our financial lives. If we do 

not have one, we may have to face financial 

problems of various kinds. A household 

budget is all the more important in this 

consumer era because it teaches members of 

family the worth of money. It is, indeed, an 

important mechanism in the wheel that runs a 

house.  A household budget helps you to 

identify the areas in which you spend, and take 

necessary steps to curtail expenditure on those 

items that are non-essential and unnecessary. 

Household expenses often spiral out of control 

because we have no idea about how the 

family’s total outgoings are created. Once 

household budget is in place, it becomes much 

easier to bring things under control. It can also 

teach younger members of the family the 

importance of money, so that they stop 

wasting money on unnecessary things. They 

can utilize this knowledge when they grow up 

and start their own families.  Another 

important benefit of a household budget is that 

it can alert you against possible cash flow 

problems in the future. The most important 

benefit of a household budget is that it gives 

you an idea of how much credit you are in a 

position to take on without landing in serious 



Emperor International Journal of Finance and Management Research ISSN: 2395-5929 

Mayas Publication IFS- 1.14 | SJIF-2016-3.343 | SJIF -2017- 4.253 | ISI-0.67 Page 400 

 
 

 
 

debt problems. Those who do not follow a 

household budget often find themselves in a 

debt trap, making extravagant purchases on 

credit without knowing where the money will 

finally come from. Last but not the least, 

making a household budget is a good habit 

that helps a family to run in a smooth manner. 

 The key to budgeting is sticking to a 

basic rule spend less than you earn. Working 

out how much money you need for every day 

essentials like food, housing utilities like gas, 

electricity, phone and water, transport and  

medical services can help you make sure you 

have enough for unexpected expenses and 

emergencies. Budgeting can help you and your 

family to take the first step towards control of 

your money. It can also help you to avoid debt. 

And it lets you get on with being a family, 

rather than spending too much time worrying 

about your finances.The study is concerned 

with the influence of  e-banking in household 

budget management. As we know electronic 

banking is a branch-less banking, to 

conducting our banking functions we need not 

to go to the respective bank branch. Through 

e-banking one can check their bank balance, 

can make payments by sitting in any remote 

place away from bank branch.  And it also 

provide major functions like balance check, 

bill payment, shopping etc. A budget is a 

record of what we earn and spend in an year. 

House hold budgeting help one to spend smart 

to meet his needs. And it helps to spend one’s 

money wisely. In earlier days we have to carry 

money wallet to make purchases. In those days 

the amount of money in or wallet puts a 

control on our purchases. But now a days with 

the introduction of cashless transactions one 

can easily make purchases without cash.  

Research problem  

 Nowadays banking services are 

delivered through the electronic devices. There 

are number of opportunities behind the 

consumers that help them to improve their 

financial discipline. The co-operation of 

consumers in en-capturing the new changes in 

banking sector are essential. E-banking 

provide transactions like balance check, fund 

transfer, bill payment and shopping etc. This 

will highly influence the household budget, 

because these facilities make the customer to 

spend money more easily. E banking make 

customers to make dealings anywhere and at 

any time. This saves a lot of our precious time. 

A family budget is a statement which shows 

how family income is spend on various items 

of expenditure on necessities, comforts, 

luxuries and other cultural wants. With the 

advent of electronic banking it would be 

interesting to analyze whether e-banking has 

made any remarkable influence on house hold 

budgeting of people.  

II. METHODOLOGY 

 The study is confined to an analysis of 

the e-banking habits of selected households in 

Thrissur District. The present study focuses on 

the analysis of the influence of electronic 

banking in household budget management. 

And it also focused its attention to find out the 

determinants of e-banking services among 

households. The primary data for the study 
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was collected from the randomly selected 50 

respondents through distribution of structured 

questionnaires and informal interview .  

III. OBJECTIVES 

 

1. To study the role of e-banking in 

family budgeting of households.  

2. To study the role of e-banking in 

family budgeting of households.   

 To identify the important determinants 

of e-banking among households in the study 

area, the investigator has examinded the  

variables like gender, age, education, family 

size, and monthly income of respondents. 

Figure: 1 

Gender wise distribution of respondents 

       

 

 From the analysis of data it is very 

clear that the e-banking services are mostly 

used by male customers. 

 

 

 

Table 1 

                                      Age wise distribution 

Age group Number Percentage (%) 
20 - 30 12 24 
31 - 40 16 32 
41 - 50 14 28 
51 and above 8 16 
Total 50 100 

Source: Field survey 

 This table shows that, out of the total 

24 per cent of respondents comes under the 

age group of 20 to 30, and 32 per cent of 

respondents comes under the age of 31 to 40. 

And 28 per cent comes under the age of 41 to 

50 then remaining 16 per cent respondents 

come under the age of 50 and above.  This is a 

clear indication that  the  e-banking services 

are mostly used by the people who comes 

under the age of 40. 

Figure : 2 

Educational qualification of respondents 

 

 Education is actually a tool to 

empower any individual but the this study 

shows that education is not a determinant of 

people selecting  e-banking because e-banking 
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services are mostly used by the people who are 

not graduate or post graduate.             

 Figure: 3 

             Monthly income of the households 

 

 From the analysis of the data we can 

interpret that electronic banking services are 

mostly used by the income group of 10000 to 

20000. And very higher income groups are 

comparatively less users of e-banking. 

 Table : 2  

       Reason for choosing E-banking 

Reason Number Percentage 
(%) 

Better information 0 0 
Simplification 
process 15 30 

Less time 
consuming 25 50 

Efficiency and 
security 10 20 

Reduced paper 
works 0 0 

Total 50 100 
Source: Field survey 

              

 To analyze reasons for selcting e-

banking services among the users questions 

with repect to better information, 

simplification of banking processes, less time 

consumption, effiency and security of e-

banking serives etc are analyzed. Most of the 

e-banking customers underlined the major 

reason for adopting e-banking is less time 

consumption of banking activities.  

  Figure: 4 

    Preferred E-banking services 

 

 ATMs  is the most preferred e-

banking service by the respondents. as we 

know ATM is a simple and quick way to 

withdraw money from bank. Preference 

towards other e-banking services are 

comparatively less.  

Table 3 

Charges for E-banking services 

Charges Numbers Percentage (%) 
Fair 32 54 
Unfair 28 46 
Total 50 100 

        Source: Field survey 
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 The table shows that 55 percent of 

total respondents argued that service charges 

for e-banking is fair and remaining 45 percent 

argued, the service charges for e-banking 

services are not fair at all.    

  Figure 5 

  The monthly average amount of transaction 

through e-banking 

 

Table 4 

Frequency of transactions 

Frequency Number Percentage 
(%) 

Dialy 0 0 
Once in a week 10 20 
2 – 3 times per 
month 18 36 

Once per month 22 44 
Total 50 100 
Source: Field survey 

 No respondent is using e-banking 

dialy. Most of the customers use e-banking 

transactions only once per month. 

 

 

 

 

Table 5 

Occupational Status of Respondents 

Occupation Number Percentage 
(%) 

Gulf remittences 13 26 
Salaried 
employee 26 52 

Dialy wage 
earner 11 22 

Total 50 100 
 Source: Field survey 

 The salaried employees are the major 

users of E-banking servicese, households 

depend on gulf money also use e-banking 

services to a great extent. 

 To examine the influence of e-banking 

in household budget, respondents planned and 

unplanned purchasing have been analyzed. 

Figure 6 

Whether unplanned purchase are made 

 

 The study reveals that majority of the 

household make unplanned purchase as they 

have now required only ATM/Credit/Debit 

cards. 
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Table 6 

Items Come Under Unplanned Purchase 

Commodity Number Percentage 
(%) 

Clothing 12 24 
Toys and baby 
items 21 42 

Food items 11 22 
Luxuries 0 0 
Others 6 12 
Total 50 100 
Source: Field survey 

 Majority of the sample respondents 

spend money to purchase toys and food items 

for children. Regarding change in the spended 

amount, 48 per cent have responded an 

increase in the total spending because of e-

banking facilities. Spending habits of 

household changed because of easy 

accessibility of e-banking transactions. About 

64 percent of respondents stated with the 

availability of easy money wallet their amount 

spend frequently exceeds their hard eanred 

income. 

IV. CONCLUSION 

 As E-banking transactions are easy 

and less time consuming housholds are 

encouraged to make cashless transactions. As 

24 hours transactions facilities are available 

with e-banking households spend less time for 

banking transactions, but their spending 

pattern has changed because unplanned 

expenditure are being made by households. 

Childrens toys and food items are major items 

under unplanned purchase. 
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