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Abstract 

Nowadays, it is being realized that the social 

intelligence play a vital role in the performance of 

corporate employees. The social intelligence is the 

capability to effectively navigate and negotiate complex 

social relationships and social interactions. It is an 

aggregate measure of self and social awareness, evolved 

social beliefs and attitudes, and a capacity to manage 

complex social change. The study measures the social 

intelligence of Indian corporate employees. Using a 

psychometric approach the test was designed based on 

Daniel Goleman’s model of social intelligence. The 

research was conducted with an intention to measure each 

of the eight sub-dimensions of social intelligence 

individually. These eight dimensions fall under the two 

major dimensions; ‘Social Awareness’ and ‘Social 

Facility’. The process, methodology and the experience of 

developing this social intelligence scale is discussed in this 

study. The research was conducted   for 135 respondents 

and was tested for reliability and validity. This research is 

based on primary data which were collected through 

questionnaire. 

Keywords: Social intelligence, Social awareness, 

Primal empathy, Social facility, Synchrony, Self 

presentation, Influence, Concern. 

I. INTRODUCTION 

The construct of social intelligence is largely an 

under explored concept in the context of Indian 

industry. A review of literature revealed the dearth of 

a suitable instrument that could be used to study and 

measure the social intelligence of Indian corporate 

employees. Internationally, quite a few tests like 

Moss&Hunt (1995) Tromso SIS (2001) Baron 

&Wheelwright (2004), MESI-SIS (2014) seem to 

have been fairly standardised. In the Indian context 

SIS of Dr. N.K Chadha & Usha Ganesan (2004) is 

quite popular. As social intelligence is highly culture 

specific, by drawing insights from all the aforesaid 

tests and based on personal experiences, the present 

test was developed to study the social intelligence of 

Indian corporate employees.  Before discussing the 

process of questionnaire development, perhaps it 

would be apt to define some of the key words 

surrounding the concept of social intelligence and 

briefly describe Daniel Goleman‘s model of social 

intelligence. Although, the term ‗social‘ is quite self 

explanatory, customarily a look at a few formal 

definitions of the term would be in order.  

Social 

Oxford dictionary says social, means ‗relating to 

society or its organisation‘. Cambridge dictionary 

defines the term social as ‗relating to activities in 

which you meet and spend time with other people and 

that happen during the time when you are not 

working‘. According to Merriam Webster‘s 

dictionary the term social means ‗relating to human 

society, the interaction of the individual and the 

group, or the welfare of human beings as members of 

society‘ it also means ‗involving allies or 

confederates‘ 

Intelligence 

It is easy to understand and appreciate the lack of 

consensus in defining the term ‗intelligence‘. Eleanor 

Rosch's theory of concepts, applied to the concept of 

intelligence, suggests that one's intelligence is just the 
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degree to which one resembles a prototypically 

intelligent person. Because no single characteristic 

defines the prototype, there can be no adequate 

process-based definition of intelligence, opines Ulric 

Neisser, in his work ―The Concept of Intelligence‖. A 

couple of the many definitions provided by many 

eminent scholars are quoted here. 

Linda.S. Gottfredson defines intelligence as a 

very general mental capability that, among other 

things, involves the ability to reason, plan, solve 

problems, think abstractly, comprehend complex 

ideas, learn quickly and learn from experience. It is 

not merely book learning, a narrow academic skill, or 

test-taking smarts. Rather, it reflects a broader and 

deeper capability for comprehending our 

surroundings—"catching on," "making sense" of 

things, or "figuring out" what to do. David Wechsler 

defines intelligence as ―the aggregate or global 

capacity of the individual to act purposefully, to think 

rationally, and to deal effectively with his 

environment.‖He refers to ―non-intellective‖ as well 

as ―intellective‖ elements, by which he means 

affective, personal and social factors. 

Social Intelligence 

In 1920, eminent psychologist E.L Thorndike, in 

one of his articles in Harper magazine, first 

introduced the aspect of Social intelligence ―as the 

ability to understand others and act wisely in human 

relations‖. However other psychologists of the time 

took a more cynical view of social intelligence, 

seeing it in terms of skills for manipulating other 

people. Social intelligence as a concept failed to hold 

much sway with IQ theorists. However in a business 

environment where team work is an essential pre-

requisite to success, Social intelligence could not be 

ignored for long.  Following the popularisation of the 

concept of emotional intelligence, there was a natural 

revival of interest towards social intelligence both in 

academia and the industry. Improvising the theory of 

multiple intelligences advanced by Professor Howard 

Gardner of Harvard University, in his simplified 

interpretation, Karl Albrecht identified six primary 

dimensions of intelligence which included the social 

dimension. According to Albrecht, the social 

dimension involved the ability to ―Interact 

successfully with others in various contexts.‖ 

E.L Thorndike, defined Social intelligence as 

"the ability to understand and manage men and 

women and girls, to act wisely in human relations" 

Social scientist Ross Honeywill believes social 

intelligence is an aggregated measure of self- and 

social-awareness, evolved social beliefs and attitudes, 

and a capacity and appetite to manage complex social 

change. According to Sean Foleno, ―Social 

intelligence is a person‘s competence to understand 

his or her environment optimally and react 

appropriately for socially successful conduct‖. Social 

intelligence can be defined as the human ability of 

decoding the happenings of the world and responding 

to it likewise. The term SQ is an abbreviation for 

‗social intelligence quotient‘ which is an indicator of 

a person‘s social intelligence. Term SQ is often used 

interchangeably for the term social intelligence. 

Daniel Goleman’s Model of Social intelligence 

In his popular book ‗Social intelligence‘ – The 

New Science of Human Relationships (2006) Daniel 

Goleman has drawn on social neuroscience research 

to propose that social intelligence is made up of 

social awareness (including primal empathy, 

attunement, empathic accuracy and social cognition) 

and social facility (including synchrony, self-

presentation, influence and concern).Goleman‘s 

research indicates that our social relationships have a 

direct bearing on our physical health and the more 

intense the relationship the deeper will be the impact. 

Social Awareness: According to Goleman, Social 

awareness refers to a spectrum that runs from 

instantaneously sensing another‘s inner state, to 

understanding her feelings and thoughts to ―getting‖ 

complicated situations. 
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Social Facility Goleman further states that, 

simply sensing how another feels, or knowing what 

they think or intend, does not guarantee fruitful 

interactions. Social facility builds on social awareness 

to allow smooth, effective interactions. 

The four dimensions listed under Social 

Awareness include; empathy, attunement, empathic 

accuracy and social cognition further include 11 sub 

components distributed under them as under.  

Primal Empathy Feeling with others, Sensing 

non-verbal emotional signals 

Attunement Sharing the Right Wave length; 

Listening with receptivity, Attuning to a person.  

Empathic Accuracy Mind Reading; 

Understanding people‘s thoughts, feelings and 

intentions, Sensitivity 

Social Cognition Knowing How The Social 

World Works; Recognition of social environment, 

Understanding social environment, Memory, Social 

information processing, Social inference. 

 

Similarly the four dimensions listed under Social 

Facility include, Synchrony, Self Presentation, 

Influence and Concern. They again include another 

19 sub dimensions listed under them as follows; 

Synchrony Interacting smoothly at the Non Verbal 

Level; Smiling, Greeting, Graceful body language, 

Social affability 

Self Presentation: Composure, Confidence, Personal 

grooming, Etiquette/Manners, Patience, Shyness, 

Sense of humour, Punctuality. 

Influence: Ability to Induce the Desired Outcome, 

Manipulating ability, Motivating ability, Moderating 

skills, Tact. 

Concern: Care, Compassion, Cooperativeness 

II. THE PROCESS OF DEVELOPING THE SIS 

The process of developing a psychometric test 

like the present social intelligence scale is quite 

elaborate and interesting. Standardisation of the test is 

a highly important step in that process. It is important 

to ensure that the desired aspect of the social 

intelligence of the respondents is captured through 

proper situation selection and situation analysis. 

Further, the test should be substantiated by critical 

evaluation for reliability and validity.  

Situation Selection and Analysis 

One of the better known limitations of all self 

reporting psychometric tests stems from the fact that 

they rely heavily on the respondent‘s integrity. 

Pretention of goodness and responding according to 

social desirability are the vulnerable spots of these 

tests. An effort has been made to neutralise such 

response bias by using relatively neutral situations to 

counter the tendency of social desirability.  

At the initial stage, 62 questions were framed by 

compiling real life situations related to all the 

components of various dimensions of social 

intelligence. While 24 situations covered the 11 sub 

components under social awareness the remaining 38 

were pertaining to the other 19 sub components under 

social facility. The questions involved social 

situations encountered by individuals in the course of 

everyday life. These 62 questions were presented 

before an expert panel represented by professionals 

from academia and industry comprising of two expert 

psychologists and three HR professionals. They were 

requested to individually rate these 62situations on a 

7 point rating scale ranging from ‗Strongly desirable‘ 

through ‗Neutral‘ to ‗strongly undesirable‘. The 

‗format‘ of the requests circulated to the five experts 

is presented below. 
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Dear Sir, 

Please find enclosed the draft copy of a questionnaire 

that is being developed to study and measure the 

social intelligence of Indian corporate employees. It 

contains 62 situations routinely encountered in 

everyday life. They reflect many aspects of social 

intelligence like social awareness and social facility 
and try to assess the social awareness levels and 

social skills of the respondents. You are requested to 

carefully read each situation. Disregarding the 

personal applicability of these situations, rate each of 

them on the following 7 Point scale. Please do rate 

all 62 situations. Now rate them on the basis of how 

socially desirable or undesirable they are when 

applied to other respondents. 

 

Rating  Meaning of rating 

       1    Strongly Undesirable 

       2    Moderately Undesirable 

       3    Mildly Undesirable 

       4    Neutral 

       5    Mildly Desirable 

       6    Moderately Desirable 

       7    Strongly Desirable 

 

The ratings obtained from the experts were 

converted into scores. The mean value of each 

situation rated by the experts on the 7 point scale 

constituted the social desirability scale values for 

each situation. Theoretically, the mean value of the 

scale is 4. The situations which had ratings of 1, 2, 6 

and 7 were rejected and only those situations with 

ratings in the range of 3-5 were retained. Through this 

process 6 out of 62 situations were rejected and only 

56 situations were retained. 

Another challenge faced by self reporting 

psychometric tests is the actual phrasing of the 

situations. The phrasing should ensure that the 

situation is understood and comprehended by the 

respondents in the same way that is intended.  The 

language should be simple and easy to understand 

and should steer clear of ambiguity and confusion. To 

ensure these parameters and the primary validity of 

the test, the questionnaire containing 56 situations 

was circulated to 25 professionals from the academia 

and the industry. They were asked to complete the 

questionnaire and also provide feedback after a 

critical evaluation. The feedback was obtained in the 

following format. 

Dear Sir,  

At the outset, you are requested to kindly spare about 

half an hour of your precious time and contribute by 

participating in an academic pursuit. In exchange 
you can be assured of finding some useful insights 

about yourself. The following questionnaire is being 

developed to evaluate the social intelligence of Indian 

corporate employees in their personal and 

professional life. In other words it is a tool to 

measure your social awareness and social skills. The 

questionnaire contains situations routinely 

encountered in everyday life. They reflect many 

aspects of social intelligence like social awareness 

and social facility and try to assess the social 

awareness levels and social skills of the respondents. 

You are requested to carefully read each situation 
and answer the questions. Do not leave any question 

unanswered. Tick the option that suits you best in the 

following 5 point scale. 

 

 

      Ratings                        

                                           

Meaning of the ratings 

          A Strongly Agree 

          B Partially Agree 

          C Uncertain 

          D Partially Disagree 

          E Strongly Disagree 

After you answer all the questions kindly provide a 

brief feedback about this questionnaire in the 

following format. 

 

Feedback about the Questionnaire 

1. Did you find any question/s not relevant to 

social awareness or social skills?  YES/NO  

2. If ‗YES‘, please mention the question 

number/s. ____________ 

3. Did you find any question/s confusing?  

           YES/NO 

4. If ‗YES‘, please mention the question 

number/s. ____________ 

5. Did you face any difficulty in understanding 

any question/s?     YES/NO 

6. If ‗YES‘, please mention the question 

number/s.  ____________ 

7. Please mention the word/s you think are 

difficult to understand 

8. Please feel free to share your suggestions 

you think may help to improve this questionnaire 



Impact Factor.1.14:                         Mayas Publication [ISSN: 2395-5929]                           UGC Jr. No. : 45308           

Emperor International Journal of Finance and Management Research [EIJFMR] Page 59 
 

Paper ID: 13170909   Paper Received : 22/09/2017   Paper Accepted: 28/09/2017   Paper Published : 30/09/2017 

 

 

9. Please feel free to express your brief critical 

opinion about the questionnaire. 

---------------------------------------------------------------- 

The feedback obtained from 25 expert 

professionals from different walks of life was 

seriously studied and after due consideration of their 

learned opinions and suggestions another 11 

questions were dropped. Remaining questions were 

further pruned and tweaked. Thus, finally 45 

situations were retained. While 15 of these 45 

situations attempt to study social awareness the 

remaining 30 focus on social facility. Questions were 

deliberately shuffled and the distribution table of 

questions across the 8 dimensions is given below. 

 

 

 

Reliability & Validity 

 

The reliability of the scale was measured using 

Cronbach‘s Alpha. The following are the reliability 

statistics of the developed social intelligence scale. 

Cronbach's Alpha for the total scale  0.828  

Cronbach's Alpha for social awareness          0.786  

Cronbach's Alpha for social facility               0.708 

As the value for the total social intelligence scale 

is good and the values for both the major dimensions 

- social awareness and social facility are in the 

acceptable range, the scale may be regarded as 

reliable. 

 

Social awareness Social facility 

Dimensions Question nos. Dimensions Question nos. 

Primal Empathy 6, 7 & 43  Synchrony 2, 3, 10, 14, 36, 38 & 44 

Attunement 11, 28 & 31 Self Presentation 8, 16, 19, 20, 22, 35 & 37 

 Empathic Accuracy 13,17, 27 & 42  Influence 12, 18, 24, 30, 32, 33 & 41 

Social Cognition 1, 4, 5, 15 & 21  Concern 9, 23, 25, 26, 29, 34, 39, 40 & 45 
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 For validity, Pearson‘s Product - Moment 

Correlation was used. All the eight components of 

social intelligence were found to be highly correlated 

with total social intelligence. Hence the scale was 

regarded as valid. The statistical values of correlation 

are listed in the above table. 

The Kannada Version 

A vernacular version of the scale was prepared 

by translating the questionnaire to Kannada. The 

same was duly scrutinised and approved by three 

subject experts with proficiency in both Kannada as 

well as English. The Kannada version was 

administered to 50 respondents and the responses  

were subjected to reliability test. The value of 

Cronbach‘s Alpha for total scale was 0.813 and for 

social awareness and social facility were 0.782 and 

0.706 respectively. The correlation of the same 50 

responses of English version with the responses of   

Kannada version was found to be 0.910   at .01 level 

of significance (2 tailed).  Hence the Kannada version 

of the social intelligence scale was also found reliable 

and valid.    

Having discussed the process of developing this 

SIS, a copy of the test with all the 45 situations 

complete with accompanying instructions to the 

respondents has been reproduced here. 

The SQ Test 

How adept are you socially? This psychological 

test will help you know about your ability to handle 

social interactions effectively. This test measures the 

way you use your social skills in your personal and 

professional life. The 45 situations given below will 

measure your responses to different situations. 

Answer on the basis of how you FEEL and not what 

you THINK. There is no right or wrong answers to 

these questions. Answer honestly and do not spend 

too much time. Usually the first response is the best 

response. Do not leave any question unanswered. 

Tick the option that suits you best. 

 

CORRELATIONS 

      Components Description     Correlation with total SI 

 

Primal Empathy 

Pearson Correlation .444 

Sig. (2-tailed) .000 

N 135 

 

Attunement 
Pearson Correlation .540 

Sig. (2-tailed) .000 

N 135 

 

Empathic Accuracy 

Pearson Correlation .463 

Sig. (2-tailed) .000 

N 135 

 

Social Cognition 

Pearson Correlation .598 

Sig. (2-tailed) .000 

N 135 

 
Synchrony 

Pearson Correlation .823 

Sig. (2-tailed) .000 

N 135 

 

Self Presentation 

Pearson Correlation .670 

Sig. (2-tailed) .000 

N 135 

 

Influence 
Pearson Correlation .657 

Sig. (2-tailed) .000 

N 135 

 

Concern 

Pearson Correlation .779 

Sig. (2-tailed) .000 

N 135 
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Option Selected Meaning of the Option 

           A Strongly Agree 

           B Partially Agree 

           C Uncertain 

           D Partially Disagree 

           E Strongly Disagree 

 

 

 

You may start ticking the option that describes you best. 

 

1. When you enter a new social setting, you consciously try to observe and assess the vibes prevailing in the 

social ambience.                                                            A    B    C    D    E 

2. In a social interaction you are aware of your own body language and general disposition.  

                                                             A    B    C    D    E 

3. You consistently greet and wish all your colleagues at office daily and your colleagues find you easily 

approachable.                                                           A    B    C    D    E 

4. Having run into an acquaintance with who you had shared a long train journey a couple of months back, 

you pleasantly surprise the person by addressing him by his name correctly.            A    B    C    D    E 

5. While you know most of your colleagues by their names, even the ones with whom you are not required to 

interact, are known to you by their faces.                                                                  A    B    C    D    E 

6. While watching an intensely gripping emotional sequence in a movie, you sometimes feel a lump in your 

throat and you even get teary eyed.                                                         A    B    C    D    E 

7. By mere observation you can quickly sense that your co-worker is not his usual self and is stressed. 

                                                             A    B    C    D    E 

8. If you arrive late to a meeting due to circumstances beyond your control, you make it a point to profusely 

apologise to all the other members for the inadvertent delay.              A    B    C    D    E 

9. You switch on the TV and find a channel airing news coverage about sexual assault on a four year old 

child in her school. You feel bad about such incidents occurring rather frequently. These things disturb you 

deeply.                                                                                                                A    B    C    D   E 

10. In a personal conversation you usually maintain eye contact with the speaker, listen actively by 

reciprocating with appropriate nods, expressions and gestures.                                 A    B    C    D    E 

11. Your friends prefer to share their problems with you and you often receive compliments for being a good 

listener.                                                                                                                 A    B    C    D    E 

12. In social interactions you sometimes have a predetermined agenda and when you do, you are usually 

successful in steering things towards realising your agenda.                                      A    B    C    D    E 

13. You feel proud about your ability to predict other people‘s behaviour.             A    B    C    D    E 

14. While providing an honest but not so pleasant feedback to a colleague, you maintain eye contact and wear 

a gentle smile.                                                                                                            A    B    C    D    E 

15.  In a group you quickly spot those one or two members who are feeling awkward and uncomfortable.                                                                                                

                                                                                                                                    A    B    C    D    E 

16. You feel shy to start a conversation with strangers and generally avoid taking initiative to talk. 

                                                                                                      A    B    C    D    E 

17. You can clearly foresee and foretell when one of your acquaintances is about to place a demand for a loan.             

                                                                                                                                     A    B    C    D    E 
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18. One of your colleagues is well known for picking up arguments and quarrels at workplace. Once, on some 

pretext he suddenly comes charging at you like a bull.  Responding cleverly, you just smile and dilute the 

tense situation by uttering something really witty.       

                                                                                                                  A    B    C    D    E 

19. You are a cheerful person. Your friends and colleagues say that there is no dearth of laughter when you are 

around, be it is at the factory canteen or while in a party.                                          A    B    C    D    E                                                                      

20. You are an effective public speaker and at official meetings or at social gatherings you often enjoy the 

attention of everyone.                                                                         A    B    C    D    E 

21. You are well aware about the who‘s – who of local politics like who is your MLA/MP/CM etc,  

                                                                          A    B    C    D    E 

22. When a joke is cracked in a group, you are often the last one to laugh.              A    B    C    D    E 

23. A ferocious father is brutally thrashing his child publicly in a shopping mall. Unable to remain a mute 

spectator of the disturbing incident, you intervene and try to diffuse the situation.   A    B    C    D    E 

24.  In an office feud, you can somehow persuade your colleagues to take your side and you can even make 

them condemn your opposite party.                                                                     A    B    C    D    E 

25. Saving and nurturing a relationship is more important to you than merely winning an argument or proving 

a point.                                                                        A    B    C    D    E 

26. There is hectic work at office and your co-worker is on leave and out of town. To avoid overburdening 

yourself in your colleague‘s absence you avail leave with an excuse of sickness.    A    B    C    D    E 

27. You can easily make out when someone masks his true intent and says something else.   

                                                            A    B    C    D    E 

28. You have no problems in understanding and appreciating your colleague‘s point of view, even though you 

may not agree with it.                                                                      A    B    C    D    E 

29. Your friends complain that you are insensitive and blunt, but you think it is their problem as you are just 

being straight forward and frank.                                                                     A    B    C    D    E 

30. You learn that your neighbour‘s daughter is nervous and contemplating skipping her exams. However after 

you counsel her for a while, she is now motivated enough to resume her studies and appear for her exams.

                                                                                                    A    B    C    D    E 

31. You strongly believe that attentive listening is an integral part of effective communication.   

                                                                         A    B    C    D    E 

32. Your friends are in disagreement about the venue of your next get-together. You quickly step in and talk to 

everyone and successfully mobilise consensus.                                                        A    B    C    D    E 

33. You often act impulsively and regret later.                              A    B    C    D    E 

34. The sight of an ox being recklessly whipped for being slow in pulling its overloaded cart upsets you 

deeply.                                             A    B    C    D    E 

35. You prefer dressing up like your peers and you are not comfortable wearing something that is not 

approved by your peers.                                              A   B    C    D    E 

36. You prefer playing a team sport over playing an individual sport                              A    B    C    D    E 
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37. Waiting for too long to meet a person for an important work drives you mad regardless of how important 

the work or the person may be.                                                         A    B    C    D    E 

38. Amongst your peers you value being recognised as a ‗good guy‘ more than being recognised as a ‗shrewd 

guy‘.                                                          A    B    C    D    E 

39. You have no problems eating alone in the presence of others.                           A    B    C    D    E 

40. Witnessing practices of self inflicting injuries like piercing tongue, cheeks and other body parts makes you 

feel bad. If you could, you will avoid being a witness to blood shedding animal sacrifice in religious 

places.                                                                                      A    B    C    D    E 

41. You have dependable friends. Your friends circle is always supportive.            A    B    C    D    E 

42. In human interactions you pay keen attention to facial expressions and body language as you believe they 

give away the verbal ploys of manipulative minds.                                                   A    B    C    D    E 

43. While sharing a personal problem with you, your friend breaks down emotionally and starts crying 

inconsolably. Speech seems to get difficult for you and your eyes tend to get teary too.   

                                                                          A    B    C    D    E 

44. You believe good etiquette is as important as proper grooming.                                A    B    C    D    E 

45. Your colleagues and friends do not hesitate to assign little chores to you.              A    B    C    D    E 

Answer keys and a scoring sheet are provided to 

facilitate an interested reader to make sense of his/her 

responses to become aware about one‘s own SQ 

level. The results can provide an insight into the 

respondent‘s social awareness and social facility. 

Tables provided below can serve as a manual for this 

social intelligence scale and aid quantitative and 

qualitative analysis of all the components of social 

intelligence. The percentile table and range indicators 

can be used to make interpretations and to draw 

inferences. Using all these tools comprehensively, 

one can measure a person‘s social intelligence and all 

its components. 

 

SQ Score Sheet 

 

 Your Responses 

Q.Nos 

16,22,26,29,33,37 

& 39 

       

A 

         

B 

        

C 

        

D 

      

E 

Your Scores          

1 

         

2 

        

3 

        

4 

      

5 

   

 Your Responses 

For all other 

questions 

        

A 

       

B 

       

C 

        

D 

       

E 

Your Scores         

5 

       

4 

       

3 

        

2 

       

1 

Using the above tables of SQ score keys one can 
assign scores to each situation in the test. 

 

Then using the following quantitative analysis 

table the scores are to be tabulated for different 

dimensions of SQ. 
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   Qualitative Analysis of your Scores 

 

 

 

 After arriving at the quantitative scores of all the dimensions of SQ, by referring the percentile table 

provided for the purpose, one can find out one‘s percentile scores for each dimension of social intelligence and 

for social awareness and social facility individually as well as for total social intelligence.  

The Percentile Table 

 

SL. SQ DIMENSIONS P- 90 P-75 P- 50 P- 40 P- 20 

1 Primal Empathy 14-15 11-13 8-10 5-7 <5 

2 Attunement 14-15 11-13 8-10 5-7 <5 

3 Empathic Accuracy 18-20 15-17 13-14 7-12 <7 

4 Social Cognition 22-25 19-21 16-18 9-15 <9 

A SOCIAL AWARENESS 64-75 53-64 44-52 27-43 <27 

5 Synchrony 31-35 25-30 21-24 12-20 <12 

6 Self Presentation 31-35 25-30 21-24 12-20 <12 

7 Influence 31-35 25-30 21-24 12-20 <12 

8 Concern 39-45 32-38 27-31 17-26 <16 

B SOCIAL FACILITY 129-150 105-128 89-104 54-88 <53 

9 SOCIAL INTELLIGENCE 

QUOTIENT- (SQ)  

193-225 157-192 133-156 81-132 <80 

 

    

 
Now that the percentile scores are known, using the following table, one can draw qualitative interpretations of 

the obtained scores. 

 

 

SL. 

No. 

      

SQ DIMENSIONS 

    

           SITUATIONS 

   

   YOUR             

    SCORES 

       

YOUR  

PERCENTILE(P) 

               

 1 Primal Empathy  6-7-43 (Add scores of 3 Situations 

and record)  

    

 2  Attunement  11-28-31 (Add scores of 3 

Situations and record)  

    

3  Empathic Accuracy 13-17-27-42 (Add scores of 4 

Situations and record)  

    

4  Social Cognition  1-4-5-15-21 (Add scores of 5 

Situations and record)  

    

A SOCIAL 

AWARENESS 

(1+2+3+4) 

(15 Situations) (Add 1+2+3+4 and 

record the sum)  

    

5 Synchrony 2-3-10-14-36-38-44  (Add scores of 

7 Situations and record)  

    

6  Self Presentation 8-16-19-20-22-35-37 (Add scores 

of 7 Situations and record)  

    

7  Influence 12-18-24-30-32-33-41  (Add scores 

of 7 Situations and record)  

    

8  Concern 9, 23, 25, 26, 29, 34, 39, 40 & 

45 (Add scores of 9 Situations and 

record)  

    

B SOCIAL FACILITY 

(5+6+7+8) 

(30Situations) (Add 5+6+7+8 and 

record the sum)  

    

9 SOCIAL 

INTELLIGENCE 

QUOTIENT- 

SQ (A+B) 

 (45 Situations) (A+B)                                        
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Qualitative Analysis of Your Scores 

Percentile Interpretation 

P-90 Extremely high SQ 

P-75 High SQ 

P-50 Moderate SQ 

P-40 Low SQ 

P-20 Try the test again some other day. 

 

 

III. CONCLUSION 

Measuring a very subjective, dynamic and psychological aspect like social intelligence is highly 

challenging for most obvious reasons. The self-reporting format needs to be carefully planned to avoid response 

bias. It is extremely important to ensure proper situation selection that neutralises a tendency to subscribe to 

social norms and responding on the basis of social desirability in place of personal integrity and honesty. 

Another problem with the psychometric approach is because of the fact that the measuring instruments are 

indirect. The way a question is phrased and framed with due attention to the tone and tenor holds the key to 

elicit and capture the desired aspect for which the situation is designed. As explained earlier, special care was 

exercised to address these issues by involving many experts at multiple stages. The process of eliminating and 

selecting the situations and presenting them in a manner that elicits the intended honest response was observed 

in the right earnest.  The test has been subjected to the necessary reliability and validity tests. The obtained 

values have rendered the test statistically acceptable. As social intelligence is highly culture specific, this test 

can now be applied in the Indian context in general and more particularly in the context of Indian corporate 

world. 
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