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Abstract 

Paddy farmers are still encountering serious marketing 

problems such as lack of infrastructure facilities, 

intervention of large number of middlemen, un-

remunerative and unstable price, lack of market 

information, lack of organized markets, poor extension 

service, malpractices in market, heavy commission charged 

by middlemen and heavy production. Bearing the above 

points in mind, an attempt has been made in this chapter to 

study the problems in the cultivation and marketing of 

paddy in the study area. The present study is selected its 

sample size is 108. The convenience sampling method was 

adopted for this study. The selected 108 respondents who 

are engaged in paddy cultivation and they resides in musiri 

block. It is suggested Permitting outside traders to take part 

in the commission at the open market will pave the way for 

competitive bidding and consequently increase the prices 

offered to the farmer.    

I. INTRODUCTION 

Paddy is one of the most important food crops of 

India and second of the world. It feeds more than 50 

% of the world population. Among the paddy 

growing countries, India has the largest area under 

paddy in the world and in case of production it is next 

to China. In India, it is the staple food for about 65 

per cent of the population. It contributes 42 % of total 

food grains production and 45 % of the total cereals 

production in the country. Each and every part of the 

plant has various uses in society. It is also used in 

medicine. Various efforts such as use of High 

Yielding Varieties of paddy, SRI method, responsive 

to high dose of fertilisers coupled with improved 

package of practices have been made in recent 

decades to increase the production and productivity 

of paddy in the country through various centrally 

sponsored schemes. As a result, production and 

productivity have been increased considerably and 

country is self sufficient in rice so far. Despite the 

increase production and productivity of paddy in the 

country, the paddy farmers are not free from various 

cultivation and marketing problems. 

The problems in paddy cultivation vary from 

state to state and also from area to area. Paddy 

farmers are frightened by numerous cultivation 

problems such as high input prices, high wage rates, 

financial problems, technological problems, natural 

problems, shortage of labour, pests and diseases 

attack, lack of extension service, land and water 

problems. 

Paddy farmers are still encountering serious 

marketing problems such as lack of infrastructure 

facilities, intervention of large number of middlemen, 

unremunerative and unstable price, lack of market 

information, lack of organized markets, poor 

extension service, malpractices in market, heavy 

commission charged by middlemen and heavy 

production. Bearing the above points in mind, an 

attempt has been made in this chapter to study the 

problems in the cultivation and marketing of paddy in 

the study area.  

Prabhakaran and Harikumar (2006) have 

revealed that Kerala‟s Agriculture is in crisis today. 

Nearly 1500 farmers have committed suicide in the 

last five years, mainly in Wayanad and Palakkad; the 

two farms dominated backward districts. In the „Rice 

Bowls‟ of the state Palakkad and Kuttanad is an 
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alarming decline in the extent of the area under paddy 

cultivation. According to the economic and statistics 

department, total paddy cultivation in Kerala is 

3,10,521 Hectares, in Palakkad it is 1,15,910 Hectares 

in three seasons. The drop in paddy cultivation is 

because farmers don‟t find it remunerative. 

Agriculture Department of Kerala (2007) has 

argued that the Wetland of Kerala is mainly used for 

growing paddy and for prawn culture. About 3.5 

lakhs Hectares of land are used for agriculture in the 

state. This accounts for nearly 50 per cent of total 

area under wetland in the state. There are six major 

rice eco-systems in the state midland Malyoram Eco 

system, Kuttanad Agra Eco system, Onattukara rice 

eco system, Pokkali rice eco system, Palakkad plain 

and Chittur rice eco system and high range rice eco 

system.  

Prakesh (2008) has pointed out that Palakkad 

district the largest paddy producing district in the 

state, has found that the problem faced by farmers 

was the acute shortage of labour and increase in the 

wages of farm workers. As a major share of paddy 

cultivation depended on hired labour, youth 

especially those having school education considered 

the agriculture work a dirty job, Kerala University 

field survey report said, employment opportunities in 

non – agricultural sector the youth shifted that sector. 

Prabhakaran (2009) has discussed that Palakkad 

called the rice bowl of Kerala, accounted for nearly 

50 per cent of paddy produced in the state during 

2008-2009. During 2007-2008, its share was 46 per 

cent. The increase is attributed to a rise in the area of 

cultivated land and productivity, said to be the results 

of a decade – long “silent revolution” initiated by 

local bodies, government agencies and farmers. The 

development of eight high – yielding varieties paddy 

from near extinct traditional varieties of Palakkad has 

also being to double production. 

 

 

Statement of the Problem 

Paddy is an important food crop and it has 

greater economic importance among the food crops, 

since it is one of the leading commodities in 

agricultural exports. Hence, the production 

performance of the crop is of critical importance in 

improving the efficient use of resources. The cost of 

production and net returns obtained per unit would 

determine the profitability of the crop. The 

profitability of an enterprise depends upon the 

efficient use of the resources in production. Further, 

the study of cost and returns structure of paddy would 

help the farmers in ensuring proper resource 

combinations to augment the paddy yield, thereby 

increasing the profits. 

Though production is the initiation of the 

developmental process, it could provide less gain to 

the producers unless there exists an efficient 

marketing system. Agricultural marketing is 

therefore, of greater importance. Commercialisation 

of agriculture has further increased the importance of 

marketing. Farmers raise the crops with a hope of 

receiving fair returns for their hard labour. For this, 

they depend upon the market conditions, which are 

not very conducive to fulfill their hopes and 

expectations. Forced sales, multiplicity of market 

charges, malpractices in unregulated markets and 

superfluous middlemen are the problems faced by the 

farmers. These problems of marketing get further 

added up by the special features of agricultural 

commodities namely, their inelastic demand, 

seasonality in supply, spatially scattered production, 

bulkiness and perishability. 

The market imperfection and the consequent loss 

in marketing efficiency are more pronounced in 

markets for perishable commodities which require 

quick transportation and better storage facilities, 

involving large number of intermediaries who take 

away high margins from the price paid by consumers. 

Paddy has a pride not only for its diverse uses but 
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also for its special preference by consumers – rich 

and poor, while it is also subjected to the above stated 

production and marketing problems. Hence, the 

present study is an attempt to analyze the production 

and marketing of paddy in musiri block in 

Tiruchirappalli district. 

Significance of the study 

The results of the study would be very useful to 

the farming community as it aims at finding ways for 

the marketing of their paddy without difficulties. It 

also useful to the farmers as it will help them to sell 

their produce for a fair and reasonable price through 

fair trading. The findings of the study would also be 

useful to the Government as the efficiency in the 

paddy procurement system would ensures food 

security to the nation and MSP to the farmers. The 

General Public would also be benefited as the study 

paves the way for food security and reduction in the 

cost of food grains. It would also help the State and 

Central Government in framing appropriate 

agricultural policy and in fixing the prices of 

agricultural produce. 

Objectives of the Study 

The main objectives of the present study are 

follows. 

1. To study the socio economic background of 

the- paddy cultivators in the selected study area 

2. To analyses the problems of the paddy 

cultivators 

3. To assess the farmers opinion about the prices 

of paddy in the study area. 

4. To suggest some policy measures to increase 

the production of paddy in the study area. 

Methodology 

The study is descriptive in nature. Survey 

method was adopted to carry out the objectives of the 

study. Both primary and secondary data were used in 

the study. 

Sampling  

Sample size is a portion of universe is selected to 

conduct meaningful and unbiased research. The 

present study is selected its sample size is 108. The 

convenience sampling method was adopted for this 

study. The selected 108 respondents who are engaged 

in paddy cultivation and they resides in Musiri block.  

Study area 

The present study is an attempt to know 

problems and challenged faced by the paddy 

cultivators in Musiri block in Tiruchirappalli district. 

Data Collection 

Secondary data were collected from a wide 

spectrum of sources such as related books, relevant 

magazines, published and unpublished sources and 

Government reports. Websites of various 

organisations were also of great use in the collection 

of secondary data. The primary data were collected 

from the thrust areas like farmers of the district and 

representatives of the procurement agency, the Bill 

clerks of the DPCs. The primary data were gathered 

from these thrust areas by conducting sample surveys 

using structured, pre-tested interview schedules, 

adopting simple random sampling models. 

 

Table 1.Opinion of the respondents about government banks required lot of procedures and documents for 

farmers’ loan. 

S. No Level of Agreed No. of Respondents Percentage 

1.  Strongly agree 18 16.7 

2.  Agree 66 61.1 

3.  Disagree 8 7.4 

4.  Strongly disagree 16 14.8 

 Total  108 100.0 
Source: Primary Data 

The above table shows that 61.1% of the respondents agree with government banks required lot of procedures 

and documents for farmers‟ loan. 31% of the respondents strongly agree with the view that government banks 
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required lot of procedures and documents for farmers‟ loan. 16% of the respondents disagree with the view that 

government banks required lot of procedures and documents for farmers‟ loan. 14% of the respondents strongly 

disagree with the view that government banks required lot of procedures and documents for farmers‟ loan.  

It is found that majority of 68% of the respondents agree with the view that government banks required lot of 

procedures and documents for farmers loan 

Table 2. Kruskal Wallis Test 

There is significant variance between age of the respondents and of the respondents and Overall perception 

about problems of paddy cultivators 

 

 Age N Mean Rank Chi-square 

value 

df Statistical 

inference 

Lack of 

awareness 

among the 

labours 

up to 20 years 40 106.61 3.650 3 .013 <0.05 

significant 21-30 years 44 100.59 

31-40 years 16 109.78 

41 -50 years 8 79.37 

Total 108     

Water 

management 

up to 20 years 40 109.60 4.675 3  

.980 > 0.05 

Not significant 
21-30 years 44 91.58 

31-40 years 16 109.60 

41 -50 years 8 107.10 

Total 108     

Lack of 

technical 

support 

up to 20 years 40 104.13 5.599 3  

.006 <0.05 

significant 
21-30 years 44 111.41 

31-40 years 16 93.16 

41 -50 years 8 78.13 

Total 108     

Unsuitability 

of land 

up to 20 years 40 103.36 .222 3  

.827 > 0.05 

Not significant 
21-30 years 44 103.86 

31-40 years 16 99.07 

41 -50 years 8 105.73 

Total 108     

Lack of 

skilled 

labourers 

up to 20 years 40 101.83 .912 3 .000 <0.05 

significant 

 
21-30 years 44 99.97 

31-40 years 16 108.93 

41 -50 years 8 110.77 

Total 108     

Handling the 

seedlings of 

8 to 12 days 

up to 20 years 40 98.87 3.942 3 0.235> 0.05 

Not significant 21-30 years 44 102.99 

31-40 years 16 101.07 

41 -50 years 8 130.23 

Total 108     

Requires 

skilled 

up to 20 years 40 103.41 .905 3 0.922 > 0.05 

Not significant 21-30 years 44 103.64 

31-40 years 16 96.43 

41 -50 years 8 112.50 

Total 108     

labour 

management 

up to 20 years 40 98.27 1.441 3 .771> 0.05 

Not significant 21-30 years 44 103.42 

31-40 years 16 110.34 

41 -50 years 8 110.47 

Total 108     

Weed 

control 

problem 

up to 20 years 40 106.85 1.351 3 .163 > 0.05 

Not significant 21-30 years 44 102.43 

31-40 years 16 93.65 

41 -50 years 8 105.67 
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Total 108     

Support 

from 

officials 

up to 20 years 40 99.81 1.101 3  

.980 > 0.05 

Not significant 21-30 years 44 108.12 

31-40 years 16 98.97 

41 -50 years 8 104.83 

Total 108     

Problem of 

mechanical 

weeder 

availability 

up to 20 years 40 102.99 2.681 3 914> 0.05 

Not significant 

 21-30 years 44 109.36 

31-40 years 16 96.34 

41 -50 years 8 87.23 

Total 108    . 

Overall 

perception 

about 

problems of 

paddy 

cultivators 

 

up to 20 years 40 99.3 11.623 3 .067> 0.05 

Not significant 
21-30 years 44 101.2 

31-40 years 16 111.4 

41 -50 years 8 98.53 

 Total 108     

 

Research hypothesis 

There is significant variance between age of the 

respondents and of the respondents and Overall 

perception about problems of paddy cultivators 

Null hypothesis 

There is no significant variance between age of the 

respondents and of the respondents and Overall 

perception about problems of paddy cultivators 

Statistical tools 

Kruskal Wallis Test was used for the above table 

Findings 

The above table reveals that There is no 

significant variances between age of the respondents 

and of the respondents and Overall perception about 

problems of paddy cultivators. Hence, the calculated 

value greater than table value (P>0.05). So the 

research hypothesis is rejected and the null 

hypothesis is accepted 

Findings of the study 

• It is understood that majority 70.3% of the 

respondents agree with the statement that There are 

no trained labourers for paddy cultivation 

• It is understood that majority 70.3% of the 

respondents agree with the statement that The 

labourers are not aware of usage of fertilizers ratio 

• It is understood that maximum 63.1% of the 

respondents agree with the statement that storage 

facilities are not available in the agriculture products 

• It is understood that maximum 77.8% of the 

respondents agree with the statement that financial 

problems are the major reasons for agricultural 

production. 

• It is understood that maximum 70.4% of the 

respondents agree with the statement that lack of 

fertilizer and seeds is impacting the agricultural 

production 

• It is understood that maximum 85.1% of the 

respondents agree with the statement that village 

local authorities helps the farmers for trading. 

• It is understood that maximum 64% of the 

respondents agree with the statement that agricultural 

products perishable in nature so maintained freshness 

is challenging one. 

• It is found that majority of 72% of the 

respondents agree with the view that government 

authorities fixed low price for paddy per tonne. 

• It is found that majority of 67% of the 

respondents agree with the view that electricity 

charges also paid by the farmers is affordable 
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• It is found that majority of 77.8% of the 

respondents agree with the view that farmers suffer 

financial problems. 

• It is found that majority of 61% of the 

respondents agree with the view that farmers 

approach local money lenders for their financial 

needs. 

Suggestions 

• Co-operative farming can be undertaken, 

where possible. This will enable the growers to 

minimize the fixed cost of cultivation like. Cost of 

machine power, depreciation of fixed investment etc. 

If the fixed cost of cultivation is reduced, it will 

reduce the input cost. This will increase the average 

profit per acre. 

• Permitting outside traders to take part in the 

commission at the open market will pave the way for 

competitive bidding and consequently increase the 

prices offered to the farmer. 

• Banking assistance may be provided to the 

farmers at a reasonable rate of interest so as to enable 

to say the machinery and agricultural instruments.  

Some of the farmers from lower size groups reported 

that the immediate cash requirement is the reason for 

sale immediately after the harvest. So, the 

Government should formulate schemes like 

hypothecation loans against stock to the needy 

farmers. This will help in fetching higher price for 

small and marginal farmers through sale at a later 

period. 

• There are wide differences among the farm 

groups in the percentage of marketable surplus of 

paddy in a given season. The percentage is low for 

marginal and small farm groups, because a large 

proportion of paddy is retained for irrigation charges 

for purchased water, seed etc. Government assistance 

to these farm groups in the form of establishing 

community borewells and providing good quality 

paddy seed at reasonable prices will enable them to 

mobilize more surpluses to the market. 

• Provision of community borewells, 

community paddy nursery and good paddy seed at 

proper time to the marginal and small farmers will 

also enable them to get higher prices by earlier 

harvesting. Presently, because of the lack of these 

facilities, small and marginal farmers get lower price 

than the large groups. 

II. CONCLUSION  

Indian agriculture has undergone a phenomenal 

transformation during the past five decades. The 

metamorphosis was brought by not only 

technological changes such as green revolution, but 

also by institutional innovations in delivering farm 

inputs and marketing of output. Defining what 

constitutes a smallholder is not merely concerned 

with setting a threshold in terms of hectares. In order 

to avoid isolation of small-scale farmers from the 

benefits of agricultural produce they need to be 

integrated and informed with the market knowledge 

like fluctuations, demand and supply concepts which 

are the core of economy. India has huge potential for 

agricultural production, because it has a wide 

geographical range. As most of the rural people in 

India are engaged in agriculture and its allied 

activities, more and more provisions must be made 

available to integrate the marketing systems for 

agriculture, which must be available all over the 

country. 
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