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Abstract 

The most important factor for the economic 

development of a country is its industrialization. In the 

process of industrialization, emphasis is given to large-

scale industries, medium-sale industries, small-scale 

industries and micro enterprises. In developing countries, 

micro and small enterprises are important in the context of 

employment opportunities, equitable distribution of 

national income, balanced regional growth and 

development of rural and semi-urban areas. Micro and 

small enterprises provide immediate large-scale 

employment, offer a method of ensuring a more equitable 

distribution of the national income and facilitate effective 

mobilization of resources of capital and skill which might 

otherwise remain unutilized. The micro enterprises are 

considered an engine of growth, especially in a developing 

country like India due to their contribution to income 

generation, employment, gross domestic product and so on. 

Silver anklets made in Salem are sold across India and has 

a sizeable export market. Salem Silver anklets are made 

from high quality of raw material which ensures durability 

at its user end. These products are available in market at 

most economical rates. Making of silver ornaments and 

artefacts by hand work is an important cottage industry in 

Salem. Silver anklets made in Salem are popular 

throughout the country. There are 1200 micro and small 

silverware manufacturing units in Salem district. Nearly 

12500 employees are working in silverware manufacturing 

units. The production value is estimated to be Rs.900 crores 

in the year 2015.  The study has the following objectives: 1. 

to find out the factors influencing silver workers in Salem 

district. 2. To examine the problems of the silver workers in 

Salem district. 3. To study the impact of silver workers on 

the socio-economic conditions of business owners in Salem 

District. A total of 150 silver workers in Salem Town have 

been taken as the sample. Samples for the purpose of the 

study are selected systematically. It is in line with this that 

this study identifies the problems of the silverware 

manufacturing units and come out with ways and means, 

which will establish and sustain the vibrancy for silverware 

manufacturing units so that they can play the expected vital 

roles as the engine of growth in the economic development. 

In regards to various problems, unattractive market, power 

cut, lack of financial assistance, inadequate subsidies and 

concessions, cumbersome formalities and 

maladministration, problems in marketing of products 

under capacity utilization, inadequate working capital and 

dependence on private parties for raw materials are the 

problems of silverware manufacturing units in Salem 

district. Effective implementation of the suggestions could 

lead to the growth of the silverware manufacturing units 

and eventually result in creation of employment as well as 

poverty reduction. 
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I.  INTRODUCTION  

The most important factor for the economic 

development of a country is its industrialization. In 

the process of industrialization, emphasis is given to 

large-scale industries, medium-sale industries, small-

scale industries and micro enterprises. In developing 

countries, micro and small enterprises are important 

in the context of employment opportunities, equitable 

distribution of national income, balanced regional 

growth and development of rural and semi-urban 

areas. Micro and small enterprises provide immediate 

large-scale employment, offer a method of ensuring a 

more equitable distribution of the national income 

and facilitate effective mobilization of resources of 

capital and skill which might otherwise remain 

unutilized. The micro enterprises are considered an 

engine of growth, especially in a developing country 

like India due to their contribution to income 

generation, employment, gross domestic product and 

so on. The development of micro and small 

enterprises has been an important plank of India's 

industrial policy. They enable the process of 

modernization as well as entrepreneurship to spread 

to more regions and layer of society. In India too, the 

micro enterprises play a momentous role in the 

overall economic development of a country, where 

millions of people are unemployed or 

underemployed. The micro enterprise sector solves 

many problems viz. poverty and unemployment 

through providing immediate large-scale 

employment, with lower investments, and proves to 

be a second largest manpower employer, after 

agriculture. Micro and small enterprises not only help 

in providing employment opportunities to millions of 

people across the country, especially to the village 

artisans and rural people, but also check the problem 

of economic concentration in the hands of a few. 

They create a sound entrepreneurial base in the 

economy by developing and nurturing the talents, 

skills, etc. of micro and small entrepreneurs. Thus, 

this sector has been given a priority status by both the 

Central and the State Governments.  

Statement of the Problem  

 As a district, Salem has its significance in 

various aspects. Silver anklets made in Salem are sold 

across India and has a sizeable export market. Salem 

Silver anklets are made from high quality of raw 

material which ensures durability at its user end. 

These products are available in market at most 

economical rates. Making of silver ornaments and 

artifacts by hand work is an important cottage 

industry in Salem. Silver anklets made in Salem are 

popular throughout the country. There are 1200 micro 

and small silverware manufacturing units in Salem 

district. Nearly 12,500 employees are working in 

silverware manufacturing units. The production value 

is estimated to be Rs.900 crores in the year 2015. 

However, the silverware manufacturing units face 

more problems. Many small units have complained of 

inadequate availability of such facilities. These units 

get the facility from outside. It escalates the cost of 

production in small silverware manufacturing units. 

Further, power cut is a major hindrance to the normal 

functioning of many silverware manufacturing units. 

Silverware manufacturing units depend on the urban 

co-operative bank for finance. But, there is a 

lukewarm support from urban co-operative bank to 

the development of silverware manufacturing units. 

When the government extends many subsidies and 

concessions to small scale manufacturing units, it is 

strange that many silverware manufacturing units are 

facing difficulties in obtaining such concessions. 

Silverware manufacturing units complained of 

cumbersome formalities and maladministration. 

Besides, there are serious shortcomings in the 

marketing of silverware products like defective 

marketing system, inadequate market information, 

competition, lack of adequate orders, excessive 

government rules, delayed payment from customers, 

indifference to product advertisement, etc. All these 
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result in poor marketing and unremunerative prices. 

The average capacity utilized by silverware 

manufacturing units in Salem district is relatively 

lower. The common problems pertaining to 

production are inadequate working capital, delayed 

payment from customers and irregular power supply. 

Many silverware manufacturing units suffer from 

lack of knowledgeable personnel. A large majority of 

the units depend on private parties for the supply of 

raw-materials. With this background, the researchers 

have made a novel attempt to study the problems and 

prospects of silverware manufacturing units in Salem 

district. 

Hypothesis of the Study There is no significant 

relationship between gender and level of satisfactions 

about silver works. There is no significant 

relationship between education qualification and 

main reason for silver work of the respondents. There 

is signification Relationship between occupation and 

level of satisfaction about silver works. There is 

signification Relationship between experiences of 

silver works in year of satisfaction about silver 

works. There is signification between annual income 

and level of satisfaction about silver work. 

II. RESEARCH OBJECTIVE 

sThe study has the following objectives: 1. 

to find out the factors influencing silver workers in 

Salem district. 2. To examine the problems of the 

silver workers in Salem district. 3. To study the 

impact of silver workers on the socio-economic 

conditions of business owners in Salem District. 4. To 

suggest suitable measures for the prospects of silver 

workers in Salem district based on the findings of the 

study. 

III. RESEARCH METHODOLOGY 

Research is the process of systemic and in 

the depth study or search for any particular topic 

subject or area of investigation backed by the 

collection and presentation, interpretation of relevant 

of data. The present study is empirical in character 

based on survey method. To enhance the quality of 

data, the researchers have employed multiple data 

sources for the study: primary and secondary data. 

The research process was started by collecting 

secondary data about silverware manufacturing units. 

A total number of 1200 micro and small silverware 

manufacturing units were found to be functioning in 

the Salem district as on 31.09.2016.  

Research Design The present study is 

empirical in character based on survey method. To 

enhance the quality of data, the researchers have 

employed multiple data sources for the study: 

primary and secondary data. The research process 

was started by collecting secondary data about 

silverware manufacturing units. A total number of 

1200 micro and small silverware manufacturing units 

were found to be functioning in the Salem district as 

on 31.09.2016.  

Pilot Study Pre-testing of schedule was 

done during September 2016, involving 15 

respondents to know the relevance of the questions. 

In the light of pre-testing, necessary changes were 

incorporated in the questions and their sequences.  

Sampling Design  In the present study, by 

adopting simple random sampling 150 silver workers 

were selected out of the 1200 units. As an essential 

part of the study, the primary data were collected 

from 150 owners of the silver workers with the help 

of well designed interview schedule for a period of 3 

months from October 2016 to March 2017. Taking 

into consideration the objectives of the study, a 

schedule was prepared after a perusal of available 

literature and thorough consultation with the experts 

of related fields.  

Sample Size A total of 150 silver workers in 

Salem Town have been taken as the sample. Samples 

for the purpose of the study are selected 

systematically. 
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Method of Data Collection: The data for 

this study are of two types: -Primary data. Secondary 

data 

Statistical Tools Used For the Study The 

data collected were tabulated and analyzed by 

applying statistical tool are Simple percentage 

methods, Chi-square test methods, Correlation  

Area of the Study The study was conducted 

in Salem Town of Salem District. 

Period of the Study The period of the study is 

6 months (from October 2016 to March 2017). 

Limitation of the Study is confined to Salem Town 

only.  The sample size is 150 hence finding cannot be 

generalized. The period of the study is limited 6 

months only.  It was difficult to know whether the 

respondents are truly given the exact information.  

Silver works problems are supposed to change from 

time to time.  

IV. REVIEW OF LITERATURE 

 A literature survey on silver commodity 

trading revealed that there are no studies on silver 

commodity trading, few studies on gold commodity 

trading in India is available. Few studies focused on 

gold and silver price changes together. List of works 

allied to present the topic are presented below. Solt 

and Swanson (1981) found that futures market for 

gold and silver were weak form efficient and that 

investors cannot earn abnormal profits. Aggarwal 

and Sundararaghavan (1987) reported that the 

silver market was not efficient in the weak form. 

Moreover Adrangi et al. (2006) investigated price 

discovery on nearby future prices of various 

commodities. Using the daily nearby contract of 

prices from 1969 to 1999 obtained from the Chicago 

Board of Trade (CBT), the researchers find the 

existence of a strong bidirectional causality in future 

prices. Wahabet. Al. (1994) first identified co 

integrating relationship between Gold and Silver 

during 1982-1992.Escriabano and Granger (1998) 

pursue this analysis in based on monthly data during 

1971-1990 and identify the influence of large bubble 

from Sep.1979 to march 1980.The author 

Demonstrate that the bubble period had a lasting 

Influence on a cot integration, on the short run 

dynamics and possibly on the non linearity of the 

relationship. 

V. TABLE 1 DATA ANALYSIS AND 

INTERPRETATION 

S.no. Age 

[years] 

No. of 

Respondents 

% 

1 Below 20 30 20 

2 20-30 98 65 

3 30-40 14 10 

4 Above 

40 

8 5 

TOTAL 150 100 

TABLE 2 

S.NO Marketing  

problems of 

silver  products 

No. of 

Respondents 

% 

     1 

Defective 

marketing  

system 

38 25 

     2 Competition 78 52 

     3     
Lack of  

adequate  orders 

14 9   

     4   

Delayed 

payment  from  

customer 

12 8 

     5 
Poor  

advertisement 

8 5 

 TOTAL 150 100 

 

S.NO Major problems 

of silver workers 

No. of 

Respondents 

% 

     1 Power cut 46 31 

     2 Lack of  finance 50 33 

     3     
Inadequate  

subsidies 

26 17   

     4   More  formalities 28 19 

 TOTAL 150 100 

 

Conclusion It is ended that the great majority of 

the respondents (33%) are suffering from lack of 

finance in the study area. 
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VI. FINDINGS OF THE STUDY 

 It is concluded that the majority of the 

respondents (65%) are in the age between 20-30 years 

in the study area. It is ended that the majority of the 

respondents (65%) are male category in the study 

area. It is concluded that majority of the respondents 

(31%) percentage of the respondents are under 

graduate in the study area. It is ended that the great 

majority of the respondents (76%) are belonging to 

business in the study area. It is ended that the 

majority of the respondents (80%) are unmarried in 

the study area. It is ended that the majority of the 

respondents (61%) are living jointly in the study area. 

It is finished that the majority of the respondents 

(57%) are having of the family members between 3 – 

5 in the study area. It is finished that the majority of 

the respondents (35%) are getting income below 

Rs.40, 000 in the study area. It is finished that the 

great majority of the respondents (47%) are having 

experience of silver between 3 to 5 years in the study 

area. It is concluded that the majority of the 

respondents (40%) are accepting low investment is 

the main reason for silver work in the study area. It is 

finished that the majority of the respondents (40%) 

are producing chain in the study area. It is finished 

that the majority of the respondents (49%) are having 

capital requirements between Rs.50, 000-70,000 in 

the study area. It is finished that the majority of the 

respondents (55%) are mobilizing capital own capital 

in the study area. It is ended that the majority of the 

respondents (63%) are accepting work available to 

whole year in the study area. It is ended that the great 

majority of the respondents (45%) are suffering eye 

problem in the study area. It is ended that the great 

majority of the respondents (64%) are member from 

co-operative society in the study area. It is concluded 

that the majority of the respondents (53%) are giving 

no opinion about the priority of central and state govt. 

for silver works in the study area. It is concluded that 

the majority of the respondents (52%) are accepting 

competition is the main marketing problem of silver 

products in the study area.  It is ended that the great 

majority of the respondents (33%) are suffering from 

lack of finance in the study area. It is concluded that 

the majority of the respondents (48%) are no opinion 

about the price level change of silver products in the 

study area. It is concluded that the majority of the 

respondents (51%) are satisfied about silver works in 

the study area. It is ended that the great majority of 

the respondents (33%) are suffering from lack of 

finance in the study area. It is concluded that the 

majority of the respondents (48%) are no opinion 

about the price level change of silver products in the 

study area. It is concluded that the majority of the 

respondents (51%) are satisfied about silver works in 

the study area. 

Simple Correlation Analysis There is a positive 

correlation between experience silver workers in 

years of the respondents and level of satisfaction of 

about silver workers of the respondent in the study 

area.  

Chi-Square Test Analysis There is significant 

relationship between gender of the respondents and 

level of satisfactions about silver works. There is 

significant relationship between education 

qualifications of his respondents on main reason for 

silver work of the respondents. There is significant 

relationship between Relationship between 

occupation and level of satisfaction about silver 

works. There is significant relationship between 

Relationship between experience silver work and 

level of satisfaction about silver works. There is 

significant relationship between Relationship between 

experience silver work and level of satisfaction about 

silver works.  

Suggestions for the Study Small silverware 

manufacturing units should establish a common 

generator. Facility of a common generator should be 

made available to all these units who become 
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members of the organization. The government should 

provide capital subsidy required for the purchase of 

the generator. This would wipe out from the problem 

of power-cut and consequent loss of production. A 

co-operative bank can be established for financing 

silverware industry exclusively. The bank shall 

consist of all the small units as members and shall 

mobilize capital from them. The bank would advance 

loans to silverware manufacturing units at lower rate 

of interest. The government shall simplify the 

formalities and streamline the administrative 

machinery and make it entrepreneur friendly. This 

step would enable the silverware manufacturing units 

in availing such benefits without any difficulty.  

There shall be a separate marketing agency. The 

agency shall be on co-operative lines. It shall procure 

products from small units and market on their behalf 

with more resources at its command the agency 

would be able to obtain for its members the benefits 

of common advertisement, direct marketing etc. It 

would result in remunerative prices for the products 

of small units. To ensure uninterrupted production 

and to augment the volume of production, adequate 

facilities of finance, power and raw materials should 

be made available by the government  since 

production depends upon the facilities of adequate 

finance, power, marketing, raw materials and 

labourers. A training scheme should be supplemented 

to improve the knowledge and skill of the workers of 

silverware manufacturing units. This would work 

towards motivating them for higher productivity. 

Further, it would reduce absenteeism and turnover 

among workmen which would ultimately contribute 

towards better work culture and efficiency. The 

silverware manufacturing units should start a 

common organization for procurement and supply of 

silver. This organization should take steps to acquire 

the raw-materials in bulk at cheaper rate and supply 

them to the silverware manufacturing units. 

Moreover, raw material depots should be opened to 

cater to the demand from silverware manufacturing 

units. 

VII. CONCLUSIONS 

Micro and small enterprises contribute a colossal 

percentage to gross domestic product in ensuring 

economic growth, employment, income stability and 

poverty reduction in most developing countries like 

India. However, most of these enterprises are now 

collapsing as a result of not performing creditably 

well. It is in line with this that this study identifies the 

problems of the silverware manufacturing units and 

come out with ways and means, which will establish 

and sustain the vibrancy for silverware manufacturing 

units so that they can play the expected vital roles as 

the engine of growth in the economic development. 

In regards to various problems, unattractive market, 

power cut, lack of financial assistance, inadequate 

subsidies and concessions, cumbersome formalities 

and maladministration, problems in marketing of 

products under capacity utilization, inadequate 

working capital and dependence on private parties for 

raw materials are the problems of silverware 

manufacturing units in Salem district. Effective 

implementation of the suggestions could lead to the 

growth of the silverware manufacturing units and 

eventually result in creation of employment as well as 

poverty reduction.. 
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