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Abstract 

In India, women had begun to participate in 

entrepreneurial work much before either 

china or Japan. The process in India had 

started in the early 1970‟s, whereas the same 

had taken place in the late 1980‟s in Japan 

and china. Women own one-third of small 

business in USA and Canada. As far as the 

number of women work force, Brittan has 

over three times than that of men ever since 

the 1980s. Women are employed in firms 

and businesses, initiated by women. 

The basic purpose of the study is to give 

broad idea on empowerment of women 

through entrepreneurship and analyze 

various dimensions of empowerment. There 

is dearth of research on the topic for the less 

developed area like Rayalaseema Region 

and this study is a very good addition in the 

existing research data base for future 

reference. To study the significant 

relationship between women empowerment 

& entrepreneurship, women empowerment 

is taken as dependent variable and 

entrepreneurship as independent variable.  

All other variables such as job, education, 

financial status, family background and so 

on were considered to be as extraneous 

variables. 

The paper aims outlining and functioning of 

240 women entrepreneurs selected based on 

multi stage cluster sampling method in 

Rayalaseema region (Anantapur, Chittoor, 

Kadapa & Kurnool) of Andhra Pradesh. 

Especially discussions and individual 

interaction have been conducted with 240 

women for collection of relevant data in the 

preparation of this study. The data were 

collected through questionnaire method and 

subsequently arranged in tabular forms to 

infer conclusions. 

Key words:  Empowering, Extraneous 

variable, Independent variable, Work force 

Introduction 

The concept of entrepreneurship is universal 

and this study discusses the genealogy of the 
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concept. Sociologists have described 

entrepreneurship as the process of generating 

income from property and other personal 

assets like capital, land and labour for 

productive reasons. On the other hand, 

psychologists have described it as a situation 

where the entrepreneur can assert his own 

control with a sense of independence. The 

importance of entrepreneurship in production 

was first formally documented by Alfred 

Marshall in 1890. He identified four factors of 

production; namely: land, Labour, capital and 

entrepreneurship. Marshall considered 

entrepreneurship as a central factor that 

coordinates the other factors of production 

together, and he believed that 

entrepreneurship is the high level 

decision-taker within the organization 

(Marshall, 1994). Marshall also believed that 

entrepreneurs must have enough knowledge of 

their businesses and they must have natural 

leadership qualities. Moreover, according to 

him, entrepreneurs must have the ability to 

foresee changes in the market conditions and 

be responsible for the outcomes of their 

decisions. The main element here is that of risk 

taking and adventurous undertakings. Hence, 

from this usage, it was easier to apply the 

concept of entrepreneurship to other types of 

adventures.  

Now to understand the process of women 

entrepreneurship, we need to look from the 

motivational stage of a woman entrepreneur 

to the stage of becoming a successful  

entrepreneur. A cursory look in to the 

various stages of this process will identify 

the special needs of women entrepreneurs, 

the nature of challenges, and the role of 

external intervention in meeting these 

challenges. These issues can be found in 

various studies done worldwide.  

Literature Review 

Cohoon, Wadhwa and Mitchell
 

(2016) 

presented a detailed exploration of men and 

women entrepreneur‟s motivations, 

background and experiences. This study 

identified top five financial and 

psychological factors motivating women to 

become entrepreneurs. The study concluded 

that the women are very much concerned 

about protecting intellectual capital than 

their counterpart, Mentoring is very 

important to women, which provides 

encouragement and financial support of 

business partners, experiences and well 

developed professional network. 

Veena S. Samani (2014) in her thesis threw 

light on a specific section of working class- 

the women engaged in food processing. The 
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study shows that majority of women have 

expertise and unique skill of preparing and 

processing food. The present study also 

threw light on knowledge, attitude and 

practices and problems. Stress was the major 

problem faces by all the selected women. 

Boitomelo (2014) has critically examined 

the role of credit in the promotion of micro 

enterprises in Botswana. The author, argues 

that for credit to result in income generation 

and poverty alleviation, the needs of women 

for education and training, loan facilities, 

awareness and capacity building should be 

addressed.  

Statement of the Problem 

In Rayalaseema Region, the progress 

attained by women in terms of conventional 

indicators such as life expectancy, literacy, 

education and health status has not been 

accompanied by a commensurate measure of 

social and economic progress. The situation 

being this, it has become imperative to 

conduct a study on empowerment of women 

through entrepreneurship in the 

Rayalaseema Region. Participation of 

women in entrepreneurship will provide a 

chance to utilize the free time to reconcile 

the conflicting claims of job and family. 

When there is a small kid and dependent old 

parents, then doing job may be more 

difficult for women to handle. To reduce this 

tension to some extent, women may start 

any business keeping in view the aforesaid 

factors and mostly at home or nearer home. 

The government has been pursuing 

empowerment of poor women through a 

number of schemes.   

Significance of the Study 

 The basic purpose of the study is to give 

broad idea on empowerment of women 

through entrepreneurship and analyze 

various dimensions of empowerment. 

 This study is of significant importance 

because it can be used as a motivational 

tool for starting new ventures among 

females. 

 There is dearth of research on the topic 

for the less developed area like 

Rayalaseema Region and this study is a 

very good addition in the existing 

research data base for future reference. 

 The study enables a fresh investor to 

understand that women entrepreneurship 

development is the instrument of women 

empowerment. 

Objectives of the Study 

The present study is intended to analyze the 

empowerment of women through 
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entrepreneurship. As such, the specific 

objectives of the study are:  

 To study the significant relationship 

between women empowerment & 

entrepreneurship. As such women 

empowerment is taken as dependent 

variable and entrepreneurship as 

independent variable. 

All other variables such as job, education, 

financial status, family background and so 

on were considered to be as extraneous 

variables. 

 To assess the extent to which 

entrepreneurship has helped women to 

attain empowerment in terms of 

economic, social, psychological, 

political and personal spheres; 

 To assess the levels of stress and 

achievements of respondents in 

Rayalaseema Region. 

Methodology of the Study 

All the information to the topic needs to be 

carefully scrutinized to avoid the risk of 

biased analysis. The Method employed in 

the investigation depends on the purpose and 

scope of the study. 

Research design 

Research design is some statement or 

specification of procedures for collecting 

and analyzing the information required for 

the solution of some specific problem. Here, 

the empirical research is used as 

investigation and is mainly concerned with 

empowerment of through entrepreneurship 

Sample techniques 

For the present study, women entrepreneurs 

in Rayalaseema Region form the universe. A 

Multistage sampling technique will be 

adopted to gather relevant information from 

the sample respondents. Rayalaseema 

Region consist of 4 districts namely Kadapa, 

Kurnool, Ananthapur & Chittoor.  

In the first stage, one constitution has been 

selected at random by using simple random 

sampling (Probability sampling technique) 

from each district. Thus, Kodur from 

Kadapa district, Nandyala from Kurnool 

district, Hindupur from Ananthapur district 

and Madanapalli from Chittoor district 

emerge as sample cities. Sampling unit in 

the first stage is “place” 

In the second stage in each chosen city, all 

the women entrepreneurs has to divide into 

three vocations such as manufacturing, trade 

and service. 

In the final stage from each activity, 20 

women entrepreneurs will be conveniently 

selected by using Convenience sampling 
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(Non probability sampling technique). 

Likewise 60 respondents will be select from 

each city. Thus the sample for the study will 

be work out to 240 respondents. In this stage 

the sampling unit is “women entrepreneur” 

The sample (final stage) was selected using 

non-probability sampling technique as the 

list of women entrepreneurs available with 

the governmental and non-governmental 

organizations did not tally to a great extent 

with the existing women entrepreneurs.  

Brief description of sampling techniques: 

Multistage cluster sampling 

Multistage sampling refers to sampling 

plans where the sampling is carried out in 

stages using smaller and smaller sampling 

units at each stage. 

Multistage sampling can be a complex form 

of cluster sampling because it is a type of 

sampling which involves dividing the 

population into groups (or clusters). Then, 

one or more clusters are chosen at random 

and everyone within the chosen cluster is 

sampled. 

Using all the sample elements in all the 

selected clusters may be prohibitively 

expensive or unnecessary. Under these 

circumstances, multistage cluster sampling 

becomes useful. Instead of using all the 

elements contained in the selected clusters, 

the researcher randomly selects elements 

from each cluster. Constructing the clusters 

is the first stage. Deciding what elements 

within the cluster to use is the second stage. 

The technique is used frequently when a 

complete list of all members of the 

population does not exist and is 

inappropriate. 

Simple random sampling 

Simple random sample is a subset of 

individuals (a sample) chosen from a larger 

set (a population). Each individual is chosen 

randomly and entirely by chance, such that 

each individual has the same probability of 

being chosen at any stage during the 

sampling process, and each subset of k 

individuals has the same probability of being 

chosen for the sample as any other subset of 

k individuals. This process and technique is 

known as simple random sampling. 

Convenience sampling 

A statistical method of drawing 

representative data by selecting people 

because of the ease of their volunteering or 

selecting units because of their availability 

or easy access. 

Sample size 

From each activity, 20 women entrepreneurs 

https://en.wikipedia.org/wiki/Cluster_sampling
https://en.wikipedia.org/wiki/Subset
https://en.wikipedia.org/wiki/Individuals
https://en.wikipedia.org/wiki/Sample_%28statistics%29
https://en.wikipedia.org/wiki/Set_%28mathematics%29
https://en.wikipedia.org/wiki/Statistical_population
https://en.wikipedia.org/wiki/Randomization
https://en.wikipedia.org/wiki/Probability
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will be conveniently selected. Likewise 60 

respondents will be select from each city 

(three activities). Thus the sample for the 

study will be work out to 240 respondents 

(four cities). Thus the sample size for the 

present study is 240. 

Data collection 

The experimental research design has to 

use in the present study. The study has made 

use of both the secondary and primary 

sources of data. The secondary sources were 

the books, journals, periodicals, magazines, 

reports, websites etc. Primary information is 

going to collect from the sample women 

entrepreneurs through questionnaire 

designed for the purpose.  

Data analysis 

The information thus collect will be going to 

process, tabulate, analyze and interpret with 

the help of statistical tools like percentages, 

averages and chi-square test to reach logical 

conclusions. 

Statistical tools for testing of hypotheses 

Percentage Analysis: 

Percentage Analysis has been used to 

explain demographic and psychological 

profile of respondents. 

Chi-square test: 

In order to study the women empowerment 

through entrepreneurship, chi-square X
2 

test 

was used and the formula is given below:  

X
2
 =∑(Oi-Ei)

2
/Ei 

With Degree of Freedom (DF) =(c-1) (r-1) 

where, 

Oi = Observed frequency of   i
th

 

observation
 
 

Ei = Expected frequency of   i
th

 observation 

c = Number of columns 

r = Number of rows 

ANOVA: 

ANOVA test is used by the researcher to 

find the significant differences existing 

among the three or more sample groups in 

relation to variable. The total variance in a 

set of data is divided into variation within 

groups and variation between groups. 

The ANOVA technique is based on the 

concept of sum of squared deviations from a 

mean. Corresponding to the total variance 

and its two components, we have the total 

sum of squares (TSS), between groups sum 

of squares (SSb), within groups of squares 

(SSw) is obtained by combining the sum 

squares i.e., the squared deviations of every 

raw score from its sample mean. The 

formula used is  

SSw = ∑d
2

1
 

+ ∑d
2 

2+ ∑d
2

3
 

+ ∑d
2
4

 
+ ∑d

2
5

 
+ 

-------------------∑d
2
n 
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Where d= a deviation of every raw score of 

a category from its sample mean. 

Between groups sum of squares (SSb) is 

obtained by calculating the difference 

between obtained each sample mean and the 

total mean. The squared difference is 

multiplies by the sample size in the 

concerned category and these categories. 

The formula is  

SSb= ∑ [(X-X1)
2
×n] 

Where n = the number of scores in any 

sample 

SSb = the between groups sum of squares 

The total sum of squares is equal to a sum of 

within and between groups. 

TSS= SSb + SSw 

Hypotheses 

Following are the null hypotheses of the 

study: 

H01: There is no significant change in the 

extent of household decision-making power 

of women before and after starting the 

business entrepreneur. 

H02: There is no significant change in the 

level of standard of living of woman before 

and after entering into business. 

H03: There is no significant variation in the 

levels of economic empowerment among 

Manufacturing, Trade and Service. 

Analysis and Interpretation  

Hypothesis: 1 

H01: There is no significant change in the 

extent of household decision-making power 

of women before and after starting the 

business entrepreneur. 

Table 1 

Responses regarding the changes in the extent of decision – making power 

Decision- making power 
Nature of activity 

Total 
Manufacturing Trade Service 

No change 
6 3 2 11 

7.5% 3.75% 2.5% 4.58% 

To some extent 
8 8 23 39 

10% 10% 28.75% 16.25% 

To a great extent 
66 69 55 190 

82.5% 86.25% 68.75% 79.16% 

Total 
80 80 80 240 

100% 100% 100% 100% 

X
2
 15.617 
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Source: Sample survey 

The responses regarding the changes in the extent of household decision – making power of 

women is furnished in table 6.4. A glance at the table shows that in Manufacturing the highest 

82.5% responded as presence of decision making power to a great extent, followed by 10% 

responded as to „some extent‟, and the remaining 7.5% responded as „no power‟. With regard to 

Trade, the highest 86.25% responded as „to a great extent‟, followed by 10% „to some extent‟ 

and the remaining 3.75% responded as „no power‟. With respect to Service, the highest 68.75% 

responded as „to a great extent‟ followed by 28.75% responded as „to some extent‟ and the 

remaining 2.5% responded as „no power‟. When all the respondents considered as a whole, the 

highest 79.16% responded as „to a great extent‟ followed by 16.25% responded as „to some 

extent‟ and the remaining 4.58% responded as „no power‟. It may be summed up that the 

maximum (95%) responded as there exist significant change in the extent of decision making 

power to a great extent while doing the business.  

Chi-square table: 

X
2 

 value Degrees of freedom X
2 

 table value 

15.617 4 9.49 

The value of X
2
 for 4 degrees of freedom at 

5% level of significance is 9.49. Calculated 

value of X
2 

is 15.617 which is greater than 

the table value, hence it is significant. Thus, 

there exists significant change in the extent 

of decision-making power of women after 

entering into business. Hence, H0 is rejected.     

Hypothesis: 2 

H02: There is no significant change in the 

level of standard of living of woman before 

and after entering into business. 

The responses regarding the changes in the 

level of standard of living of woman 

entrepreneurs after starting the enterprises is 

furnished in table 6.7. A glance at the table 

shows that in Manufacturing the highest 

68.75% responded as change in the extent of 

standard of living to a great extent, followed 

by 27.5% responded as „to some extent‟ and 

remaining 3.75% responded as „no change‟. 

With regard to Trade, the highest 47.5% 

responded as „to some extent‟, followed by 

6.25% responded as „to a great extent‟ and 

remaining 6.25% as „no change‟. With 

respect to Service, the highest 58.75% 

responded as „to a great extent‟, followed by 

32.5% responded as to „some extent‟ and 

remaining 8.75% responded as „no change‟. 

When all the sample units are considered as 

a whole, the maximum 57.91% responded as 

„to a great extent‟, followed by 35.83% 

responded as „to some extent‟ and the 

remaining 6.25% responded as „no change‟. 

It may be summed up that the maximum 
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(93%) responded as there exists significant 

change in the level of standard of living of 

woman entrepreneurs while doing the 

business.  

Table 2: 

Responses regarding the changes in the extent standard of living 

Standard of living 
Nature of activity 

Total 
Manufacturing Trade Service 

No change 
3 5 7 15 

3.75% 6.25% 8.75% 6.25% 

To some extent 
22 38 26 86 

27.5% 47.5% 32.5% 35.83% 

To a great extent 
55 37 47 139 

68.75% 46.25% 58.75% 57.91% 

Total 
80 80 80 240 

100% 100% 100% 100% 

X
2
 9.948 

Source: Sample survey 

Chi-square table: 

X
2 

 value Degrees of freedom X
2 

 table value 

9.948 4 9.49 

The value of X
2 

for 4 degrees of freedom at 

5% level of significance is 9.49. Calculated 

value of X
2 

is 9.948 which is greater than the 

table value, hence it is significant. Thus, 

there exists significant change in the 

respondent‟s standard of living after 

entering into business. Hence, H0 is rejected.     

Hypothesis: 3 

H03: There is no significant variation in the 

levels of economic empowerment among 

Manufacturing, Trade and Service. 

The responses regarding the significant 

variation in the levels of economic 

empowerment among Manufacturing, Trade 

and Service is furnished in table 6.10. A 

glance at the table shows that in 

Manufacturing the highest 50% responded 

as no significant variation in the levels of 

economic empowerment among 

Manufacturing, Trade and Service, followed 

by 35.52% responded as variation „to some 

extent‟ and remaining 14.47% responded as 

variation „to a great extent‟. With regard to 

Trade, the highest 61.25% responded as no 

significant variation in the levels of 

economic empowerment among 

Manufacturing, Trade and Service, followed 

by 36.25% responded as variation „to some 

extent‟ and remaining 2.5% as variation „to 

a great extent‟. With respect to Service, the 
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highest 66.66% responded as no significant 

variation in the levels of economic 

empowerment among Manufacturing, Trade 

and Service, followed by 21.73% responded 

as variation „to some extent‟ and remaining 

11.59% responded as variation „to a great 

extent‟. When all the sample units are 

considered as a whole, the maximum 60% 

responded as no significant variation in the 

levels of economic empowerment among 

Manufacturing, Trade and Service. It may be 

summed up that majority of respondents 

responded as there exists no significant 

variation in the levels of economic 

empowerment among Manufacturing, Trade 

and Service.  

Table 3: 

Responses regarding the variation in the levels of economic empowerment among 

Manufacturing, Trade and Service 

Significance of variance 
Nature of activity 

Total 
Manufacturing Trade Service 

No variation 
38 49 46 133 

50% 61.25% 66.66% 59.11% 

Variation to some extent 
27 29 15 71 

35.52% 36.25% 21.73% 31.55% 

Variation to a great extent 
11 2 8 21 

14.47% 2.5% 11.59% 9.33% 

Total 
76 80 69 225 

100% 100% 100% 100% 

F 0.0269 

Source: Sample survey 

ANOVA 

 Anova: Single Factor      

         

 SUMMARY       

 Groups Count 

Su

m Average 

Varianc

e    

 Manufacturing 3 76 

25.3333

3 

184.333

3    

 Trade 3 80 

26.6666

7 

556.333

3    

 Service 3 69 23 409    
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 ANOVA        

 

Source of 

Variation SS df MS F P-value F crit  

 

Between 

Groups 

20.6666

7 2 

10.3333

3 

0.02696

4 

0.97351

3 

5.14325

3  

 Within Groups 

2299.33

3 6 

383.222

2     

         

 Total 2320 8          

 

Since F calculated Value (0.0269) is less 

than the F critical value (5.143) the Null 

hypothesis (Ho) is accepted. We conclude 

that there is no significant variation in the 

levels of economic empowerment among 

Manufacturing, Trade and Service 

Findings 

 The maximum (95%) responded as there 

exist significant change in the extent of 

decision making power. Thus, there 

exists significant change in the extent of 

decision-making power of women after 

entering into business. The value of X
2
 

for 4 degrees of freedom at 5% level of 

significance is 9.49. Calculated value of 

X
2 

is 15.617 which is greater than the 

table value. Hence, H0 is rejected.    

 It may be summed up that the maximum 

(93%) responded as there exists 

significant change in the level of 

standard of living of woman 

entrepreneurs. The value of X
2 

for 4 

degrees of freedom at 5% level of 

significance is 9.49. Calculated value of 

X
2 

is 9.948 which is greater than the 

table value. Hence, H0 is rejected.     

 The maximum 56% responded as no 

significant variation in the levels of 

economic empowerment among 

Manufacturing, Trade and Service. F 

calculated Value (0.0394) is less than the 

F critical value (5.143) the Null 

hypothesis (Ho) is accepted. We 

conclude that there is no significant 

variation in the levels of economic 

empowerment among Manufacturing, 

Trade and Service. 

 The maximum 64% responded as no 

significant variation in the levels of 

personal empowerment among 



Impact Factor.1.14                                                                                                                                           

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929 

 

@Mayas Publication Page 67 

Manufacturing, Trade and Service. Since 

F calculated Value (0.0186) is less than 

the F critical value (5.143) the Null 

hypothesis (Ho) is accepted. We 

conclude that there is no significant 

variation in the levels of personal 

empowerment among Manufacturing, 

Trade and Service. 

Suggestions 

 Since most of the small scale units in 

India are unregistered, steps should be 

taken by the government of India to 

make it compulsory to register all small 

scale industries with respective district 

Industries Centre. 

 There should be a curriculum change 

along with proper carrier guidance in 

women‟s educational institutions, which 

will shape the girl students to become 

capable entrepreneurs in future. 

 Since the number of entrepreneurs from 

Scheduled caste and Scheduled tribe 

communities is very low, awareness is to 

be created among the scheduled caste 

and scheduled tribe women by providing 

special incentives to start business. 

 Women entrepreneurs should be 

encouraged to start their enterprise as 

joint stock companies rather than as sole 

trade and partnership concerns to avail 

the advantages of large scale operation. 

 A majority of the women entrepreneurs 

are not members in trade associations. 

Awareness should be created through 

advertisement to become members of 

trade associations to enjoy the benefits 

of membership. 

 Frequent training programmes must be 

imparted to women entrepreneurs to 

keep themselves up-to-date in the latest 

developments in their respective fields. 

 Parents of unmarried potential women 

entrepreneurs should prefer spending 

money on setting up business rather than 

giving preference to her marriage. 

 The Reserve Bank of India should 

consider designing a special scheme for 

granting financial assistance to women 

entrepreneurs without insisting on 

collateral security and guarantee. 

 A separate bank for women 

entrepreneurs should be opened as fully 

sponsored by the Reserve Bank of India 

to take care of financial assistance to 

women entrepreneurs. 

 As far as development of women 

entrepreneurship is concerned there is no 

dearth of entrepreneurial talent among 
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women. What is needed is to develop a 

clear entrepreneurial attitude. Natural 

talents, aptitudes, capabilities can be 

multiplied through training. Training 

programmes should develop 

self-confidence, self-esteem, 

assertiveness, courage and risk. 

Conclusion 

The greatest revolution in a country is the 

one that affects the status and living 

conditions of its women. Promotion of 

women entrepreneurship ensures economic 

independence. Social emancipation of 

women gains social status. It makes women 

conscious of their rights and gains equal 

status. It creates more respect in the family 

and gives self prestige, avoids gender bias 

and it eliminates dowry deaths. It promotes 

leadership qualities among women and 

swells the family income. Promotion of 

women entrepreneurship trains the future 

generation of women and it will also solve 

tomorrow‟s unemployment problem. 

Indian women have travelled with the times 

for centuries and have proved to the world 

that the hand that rocks the cradle can rule 

the world. The promotion of women 

entrepreneurship alone would create the 

„Pudumaipen‟ of poet Bharati. It is 

worthwhile to conclude by quoting the 

words of Pandit Jawaharlal Nehru, 

“WHEN WOMAN MOVES FORWARD, 

THE FAMILY MOVES, THE VILLAGE 

MOVES AND THE COUNTRY MOVES”. 
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