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FACTORS INFLUENCING THE PURCHASE DECISION
TOWARDS SMALL CARS

Dr.M. THIRUNARAYANASAMY,

Assistant Professor of Commerce Wing, DDE, Annamalai University

Mr. R.RAJAVEL

Ph.D., Research Scholar, Lecturer in Commerce,

Sri Santhoshi College of Arts and Science, Paiyambadi, Polambakkam,

Maduranthakam (TK) Kancheepuram,Dt

Introduction

Urbanization and metropolitan culture

have necessitated the need of fast

foods, designer clothes, luxury cars,

modern flats and the like. Passenger

car sales have tripled once in a six

years. It’s also to be noted that the

demand for luxurious models and

mini-cars for family owners have shot

up, largely due to change in the family

and in the earning pattern, especially

the emergence of double income group

families, has resulted in significant

changes in the buying behavior of

individuals. Increase in number of car

consumers and heavy usage is credited

to increasing availability several car

models. Due to a wide range of makes

and models, people make choices

based on their preferences and needs

when choosing which car to buy.

Among various products, buying cars

is more sensitive because it deals with

health and safety of human life. Buyer

behavior is a complex and not easily

predictable phenomenon as changes in

buying pattern are taking place at a

dismaying speed. Despite this all, there

are a number of factors influencing the

buying behavior of car owners such as

the emotions, purchase intention,

family income, and mileage, color of

the car, fuel variants, and make of the

car.

Statement of the Problem

In the present modern technology age

due to fast changing dynamics of the

technology world the opportunities are

myriad and consumer preferences

undergo a dramatic change. In the

global economy where the consumers

are having an increasing exposure to

foreign brands, the  availability of

information about the brands and

awareness could play an important role

in consumers’ perceptions of the

product quality and as well influence

consumer choice. To increase the



Emperor International Journal of Finance and Management Research [EIJFMR] ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR] ISSN: 2395-5929Page No:2

fiercely fought market share,

automobile companies are increasing

their different form of advertisements

and range of digital executions,

particularly in the social media space

and it because the consumer choice

processes a complex phenomenon.

Making a decision to buy a product or

services involves many processes and

problems such as it is present there are

many curbsider is in car market they

are unlicensed individual, dealer or

retailer they buys up vehicles and

instead of registering them under their

own name, will post the same vehicle

for sale with a markup. They might

misrepresent the real condition of the

car or hide major issues to make it look

appealing. Most of the sellers and

manufacturers mislead the buyers

about a vehicle’s make, price, quality

or performance. Car companies usually

offer big discounts in month of

December every year to clear their

inventories before they hike prices and

launch new models in January. The

offers attract the buyers to purchase

now the vehicle will bear the

registration date of December, and in a

few days, it will be last year’s model.

If buyers plan to change the car in 3-4

years, the registration date will be a big

matter. Some dealers and lenders asked

the car buyers to buy credit insurance

to pay off the car loan if buyer should

die or become disabled but credit

insurance is not required by federal

law. Actually dealer requires buying

credit insurance for car financing; but

it is included in the cost of credit.

Moreover, the car owners, after

purchasing the cars have been

suffering with lot of problems,

particularly with regard to after sales

service, maintenance problems, spare

parts problems other hurdles like the

strict rules laid by financial institutions

and banks on car loans for the buyers

purchasing cars on installment basis.

Based on these basic issues, the

researcher has developed an interest to

study the car buyers’ behavior and

attitude towards buying small cars.

Objectives of the Study

The purpose of this research is to study

the behaviour and attitudes of small car

buyers and also know their perception

and satisfaction about the car

attributes. Hence, the study is aimed at

the following objectives.

1. To identify the factors influencing

the purchase of small cars.

2. To find out the attitude of

consumers towards purchase and

use of cars
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3. To make suggestions in the light of

the findings of the study

Hypotheses of the Study

In line with the objectives stated

above, the following hypotheses are to

be formulated and tested for the

purpose of this study.

H0: “There is no significant difference

in importance shown by respondents

from different brand of cars for various

factors consider for selection of cars”.

Research Methodology

Nature of the Study

The present study is an empirical as

well as analytical in nature and based

on survey method.

Sources of Data

Keeping in view the versatile

objectives of the study, the data

collected from both the primary and

secondary sources. The primary data

has been collected through

questionnaire. The relevant secondary

data have been collected from journals,

magazines, thesis, and dissertations,

published and unpublished reports,

online and reports.

Sampling Technique

Sampling technique adopted in the

present study was systematic simple

random sampling. A total of 560

questionnaires were issued, filled up

and collected. A scrutiny of these

questionnaires led to the rejection of

10 questionnaires on account of

incomplete responses. The rejection

rate was only 3 per cent. Thus 550

completed questionnaires were used

for the present study.

Tools Used for Analysis

The collected data are analyzed

through descriptive statistical tools

such as Percentage, Mean and

Standard deviation have been used to

describe the profiles of consumers,

preferred product attributes and level

of satisfaction. For testing the

significance of hypothesis, analysis of

variance (ANOVA), chi-squire test and

student’s t test were used. The Chi-

Square test has been used to test the

association between the consumer

demographic characteristics and the

preferred product attributes. For

analyzing the survey data SPSS 20

package was used.

Factors Influencing the Purchase

Decision towards Small Cars

The marketing organization can use a

variety of techniques to facilitate the

consumers to act on their purchase

intention. The relevant internal

psychological process that is

associated with purchase decision is

integration. Once the integration is

achieved, the organization can
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influence the purchase decisions much

more easily.  To study the factors

influencing customer’s buying

behavior towards the small car they

owned the researcher have used five

point Liker scale for 23 statements and

the customers were asked to reply their

response, not at all important, not

important, indifferent, important and

extremely important for each

statement. Rank analysis has been used

to identify the most influencing factor

consumers with respect to purchase of

car. The following table presents the

opinion of the respondents about the

factors influencing the purchase

decision of consumer small cars.

Table 1

Factors Influencing the Purchase Decision towards Small Cars

Factors

N
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t
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f
M

ea
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Sc
or

e

R
an

k

Comfort/Luxury 38 42 17 198 255 2240 4.07 81.45
1

Price 34 51 43 168 254 2207 4.01 80.25
2

Fuel Efficiency and Fuel Type 33 65 29 168 255 2197 3.99 79.89 3

Brand Image 26 55 72 165 232 2172 3.95 78.98
4

Re-Sale Value 54 30 49 192 225 2154 3.92 78.33
5

Maintenance Cost 29 78 40 170 233 2150 3.91 78.18
6

Colour 42 82 30 182 214 2094 3.81 76.15
7

After Sales Service 31 77 72 163 207 2088 3.80 75.93
8

Financing Schemes 71 52 25 178 224 2082 3.79 75.71 9

Setting Capacity of the Vehicle 38 78 36 210 188 2082 3.79 75.71 10
Family And Friend’s Recommendation 58 67 27 185 213 2078 3.78 75.56 11

Availability Spare 47 89 42 150 222 2061 3.75 74.95
12

Style/Design 58 83 35 175 199 2024 3.68 73.60
13

Insurance Facility/ Offers 43 88 65 167 187 2017 3.67 73.35 14

Road Grip 89 43 31 220 167 1983 3.66 73.20
15
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Warranty 59 82 81 125 203 1981 3.60 72.04
16

Safety 78 65 56 193 158 1938 3.52 70.47
17

Engine Pick Up 89 80 34 178 169 1908 3.47 69.38
18

Status Symbol 90 79 51 191 139 1860 3.38 67.64
19

Internal Space 98 85 56 154 157 1837 3.34 66.80
20

Innovative Technology 59 157 57 110 167 1819 3.31 66.15 21

Models 129 96 83 139 103 1641 2.98 59.67 22
Positive Review in Media 144 126 59 66 155 1612 2.93 58.62 23

Source: Computed from primary data

It is depicted from the above

mentioned table that when respondents

were asked to rank the factors

influencing the purchase decision of

consumer small cars which persuaded

them according to the mean rank score,

respondents have given 1st rank to

“Comfort/Luxury with mean score of

4.07”, 2nd rank to “Price with mean

score of 4.01”, 3rd rank to “Fuel

Efficiency and Fuel Type” with mean

score of 3.99 and successively 4th, 5th,

6th, 7th, 8th, 9th and 10th rank to “Brand

Image” with mean score of 3.95, “Re-

Sale Value” with mean score of 3.92,

“Maintenance Cost” with mean score

of 3.91,  “Colour” with mean score of

3.81,  “After Sales Service” with mean

score of 3.80, “Financing Schemes”

with mean score of 3.79 and  “Setting

Capacity of the Vehicle” with mean

score of 3.79 respectively. It has been

found that from the  mean score

analysis, the following factors the

obtained mean values of  3.78 , 3.75,

3.68 , 3.67 and 3.66 for family and

friend’s recommendation, availability

spare, style/design, insurance facility/

offers and road grip. It indicates that

these factors moderately influenced the

respondents in their purchase decision.

The following factors have mean

below than overall mean of 3.62.i.e.,

warranty , safety, engine pick up ,

status symbol ,internal space,

innovative technology, durability, and

positive review in media. It indicates

that these factors least influenced the

respondents in their purchase decision.
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Buyers Attitude towards Brands’ Image of Small Cars

Table - 2

Respondents’ acceptance towards Various Brands’ Image Aspects

Statements
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It is very easy
for you to
choose cars
among different
brands

85(15.50) 85(15.5) 53(9.60) 125(22.70) 202(36.70) 550(100.0) 1924 3.50

Your car brand
offers the high
mechanism
performance

89(16.20) 80(14.50) 32(5.80) 152(27.60) 197(35.80) 550(100.0) 1938 3.52

Your car brand
offers the high
quality of
materials and
components.

109(19.80) 118(21.50) 58(10.50) 106(19.30) 159(28.90) 550(100.0) 1738 3.16

You feel that
use of your car
is a symbol for
success and
prestige

46(8.40) 110(20.00) 64(11.60) 140(25.50) 190(34.50) 550(100.0) 1968 3.58

You feel that
using your car
brand enhances
your image

54(9.80) 94(17.10) 32(5.80) 158(28.70) 212(38.50) 550(100.0) 2030 3.69

The possession
of your car
brand makes
you stand out in
the crowd.

81(14.70) 104(18.90) 61(11.10) 107(19.50) 197(35.80) 550(100.0) 1885 3.43

Warranty for
your car is
sufficient

71(12.90) 94(17.10) 76(13.80) 104(18.90) 205(37.30) 550(100.0) 1928 3.51

After sales
service of your
car company is
good

44(8.00) 80(14.50) 70(12.70) 153(27.80) 203(36.90) 550(100.0) 2041 3.71

Overall 68(12.40) 83(15.10) 54(9.80) 192(34.90) 153(27.80) 550(100.0) 1929 3.51

Source: Computed from primary data

(Figures in parenthesis refer to

percentage which is rounded up to

nearest10)

The above Table 2 indicate that nearly

35 per cent of the respondents were

agree with the various brand image

aspects towards small cars, and another

27.80 per cent of the respondents have

strongly agreed and 15.10 per cent of

the total respondents disagreed towards
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various brand image aspects of mall

cars. 12.40 per cent of the respondent

has strongly disagreed. The mean

acceptance score reveals that the

respondents have a higher acceptance

level (3.71) towards after sales services

of car companies are good, followed

by respondents feel that using their car

brand enhances users image (3.69).

Your car brand offers the high

mechanism performance (3.52),

warranty for your car is sufficient

(3.51) and it is very easy for you to

choose cars among different brands

(3.50). However, the respondents have

a lower acceptance score on the

possession of car brand makes

customers stand out in the crowd

(3.43) and car brand offers the high

quality of materials and components

(3.16).

Conclusion

While describing the changes in the

purchasing behavior of consumers, the

marketers for the volume brands have

noted some important aspects. It is

argues that customers give in general,

much more importance to image in

their acquisition, and the current

economic crisis customers prefer a

branded cars for the benefits from the

image of the brand which conveys also

a better social status image. For all

brands, customers started to buy

smaller size cars, and they prefer older

models in the market because as the

price is much smaller, even though its

designs are out fashioned. Another

important aspect in reducing car using

costs is the fuel consumption, which is

more seriously analyzed in the

purchase decision. The Now a day car

is combined in the consumer’s

perception with their personality; it

defines them compared to the others

and states their belonging to certain

consumer groups. Hence for the luxury

brand, the changes in consumer

preferences as a consequence of the

economic crisis aren’t as obvious as

for other market segments. For these

clients the image and the social status

are central to the purchasing decision.

Hence all the car company must

ascertain and understand the factors

influencing consumers buying

behaviours and their attitudes towards

buying small cars.
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Introduction

Tourism over the years has cropped up to

bethe world's largest and fastest growing

industry It is a major phenomenon of the

modern society. Tourism development is

perceived by almost all countries of the

world as a potent ingredient in the economic

developmenta1 strategies. It is considered as

a quick and easy means to economic

development.

Tourism is an interaction of an encounter

between two persons or two groups, one

being the host and the other the visitors or

tourists. In between these interactions, there

exist the commercial aspects of tourism.

Many people are involved in tourism

directly or indirectly. The commercial

operations in travel and tourism influence a

wide spectrum of areas of development.

As the Department of Tourism in Tamilnadu

says, "economic diversification and

technological improvement has created a

conducive environment for tourism

development in the present age of

globalization."' In 2009 there were 657

million international tourist arrivals

throughout the world with an increase of

3.2% over that of the preceding year. The

international tourist receipts is US $ 455

billion, also registering a 3.2% increase from

that of the previous year.2Thus tourism is an

'invisible export' which helps to bring in

foreign exchange. We can also see

development-oriented approach in

marketing tourism products, in developing

infrastructure and transportation facilities, in

the promotion of new destinations and in the

encouragement given to private sector.

An effective and successful development of

tourism includes the development of our

major sectors. They are: infrastructure

development, tourism product development,

human resources development and market

development. An appropriate development

of tourism necessitates a large-scale

development in infrastructure, which

requires large-scale investment. A concerted

and deliberate effort is needed for tourism

product development at national and

international levels. Since tourism is highly
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labour-intensive, sufficient emphasis has to

be laid on human resources development.

Finally, tourism marketing is a specialized

activity that requires professional ism. Long

term planning, market research analysis and

a clear sense of direction in tourism

marketing can step up tourist arrivals and

increase the time and money spent by the

tourists. Thus, the need of the hour is a

sustainable tourism development.

Need and importance of the Study

Tamilnadu was formed in 1956.Sinoe then

its progress various fields have been

remarkable. With 38863 Sq.krns.,of land

area, it now accommodates nearly 32

million people. It has a peculiar pattern of

development known as 'Tamilnadu mode1

of development'. But, as a recent study says,

"the basic characteristic of Tamilnadu model

of development is the paradox of social

development and economic stagnation.

There are spectacular improvements

inthequality of life, low infant mortality,

high life expectancy, favourable sex ratio in

favour of women, and minimum rural-urban

differences. Still the economic status of

Tamilnadu remains low, as there is eithe r

negative development or stagnation in the

primary and secondary sectors.

In the agricultural sector, though there is a

favorable weather condition, there is an

unpredictable decline in income from almost

all food and cash crops of Tamilnadu. The

shortfall in the prices of coconut, paddy,

cotton, oilseeds, etc., shattered the hopes of

the majority of state of Tamilnadu. Recent

developments in global trade have adversely

affected a wide spectrum of economic

activities. Tamilnadu is perhaps the worst hit

state on account of the new agenda for trade

liberalization adopted by the Government of

India. Unemployment problem is the most

threatening one in Tamilndu.

In spite of all the shortfalls outlined above,

tourism in Tamilnadu has recorded

remarkable growth in recent years. The

Economic Review 2009 remarks: "the

percentage share of Tamilnadu in the

country's tourism earnings is a good eight

with revenues approxirnateIy at Rs.500

crores in 2011.The state has become a

multidimensiona1 tourism destination, with

tourists able to choose from a variety of

options-backwaters, beaches, hill resorts and

high ranges- all within a radius of 300 kms.

Statement of the Problem

The National Geographic Traveler has found

Tamilnadu as 'one of the ten paradises' and

one of the so places in the world

recommended to be visited in a life time'.

The Government of Tamilnadu is trying to

develop tourism in Tamilnadu because it 1s
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conceived as an ideal instrument for social

and economic growth. There is a

tremendous growth in the number of foreign

tourist arrivals, domestic tourist arrivals,

tourism earnings, employment generated by

tourism and also in the plan outlay of the

government regarding tourism. In this

connection it is considered that a study

about the development of tourism and its

impacts on the economy of Tamilnadu is a

necessity.

Objectives of the Study

The main objectives of the study are:

1. Review the development of tourism and

its impact on the economic Development

of Tamilnadu

2. To identify the major economic

development variables related to tourism

and to measure the level of variations

among the owners and employees of

tourism business

3. To study the level of variations of the

major economic development variables

in different tourism developed areas.

Methodology

The study is exploratory in nature and hence

designed as an empirical one based on the

survey method. Several issues relating to the

main aspects of the study had been

discussed in detail with experts, researchers

and other eminent personalities in the field

of tourism to get an insight into the subject

prior to the collection of data. In order to

formulate a framework for this study, the

information and ideas obtained from the

discussions were well utilized.

Sampling Design

A 'two stage stratified random sampling

method' has been used for selecting the

respondents from the universe. The universe

of the study covers all the owners or the

employees of businesses connected with

tourism in Tamilnadu. At the first stage of

sampling, tourism developed areas or

destinations were selected asa 'purposive

sample' for this study. For this purpose nine

locations (eight tourist destinations and one

general class) were identified for the tourist

survey in order to attain the optimum

geographical coverage. The survey locations

chosen were Ooty, Kodaikanal, Madurai,

Yercad, Palani, Chennai, Velankaani,

kanniyakumari, Rameswaram ageneral class

that consists of different places. The survey

locations were selected in such a way as to

give adequate representation to different

types of destinations likehill stations,

beaches, backwaters, religious places and

commercial places. At the second stage of

sampling, 'proportionate stratified

sarnplingmethod’ has been employed for the

selection of the respondents. Each of the
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survey location mentioned above constituted

a stratum. Care was taken to ensure fair

representation to all the sub segments. The

allocation of the sample size to various

strata was done according to the pilot study.

Like this, from the total universe,

725samlples were selected for the study

Table 1.1 gives thesample size selected

forthe study.

Table -1

Selected tourist centers

class No of respondents Percentage

Ooty 101 13.93

Kodaikanal 148 20.41

Madurai 54 7.45

Yercad 131 18.06

Chennai 42 5.79

Velankaani 38 5.24

kanniyakumari 53 7.31

Rameswaram 54 7.45

General class 104 14.34

Total 725 100.00

Source: Direct Survey-Processed by SPSS

The nine locations selected for the study are categorized into five classes on the basis of the

nature of the tourist centers. They are hill stations, Beaches, backwaters, Pilgrim Centre, and the

general class. Table 1.2 gives the consolidated tourist centers

Table -2
Nature of tourist centers-consolidated

Class Respondent Percentage Cumulative%

hill stations 249 34.3 34.3

Beaches 173 23.9 58.2

Backwaters 91 12.6 70.8

Pilgrim centre 54 7.4 78.2

general class 158 21.8 100

Total 725 100
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Analysis of the Data

The data were collected by conducting interviews with the samples selected for the study.

Multiple choice questions, open-end questions, rankings by the respondents and a five point

ranking scale developed by the researcher especially for this study in conformity with statistical

methods and principles were used wherever necessary. The collected primary data have been

statistically processed, classified and tabulated by using appropriate methods. Since the sample

size is large (N=725), tables, dlagrarns and statistical results have been derived with the help of

the computer software called SPSS (Statistical Packages for Social Sciences). The statistical

tools used are percentages, means, and standard deviation.

Table 1.3 gives the distribution of the sample on the basis of occupation.Some of the samples

selected for the study are from the owners group and the others are from the employee group.

Table 1.3
Occupation-wise classification

Class Owners Employees Total

hill stations 117(47.0) 132(53.0) 249(100)

Beaches 86(49.7) 87(50.3) 173(100)

backwaters 50(54.9) 41 (45.1) 91(100)

Pilgrim Centre 28(51.9) 26(48.1) 54(100)

general class 87(55.1) 71(44.9) 158(100)

Total 368(50.8) 357(49.2) 725(100)

Source: Direct Survey-Processed by SPSS

These tables reveals that out of the 725

respondents interviewed 368 (50.8%) are

owners of some type of business are self-

employed persons and 357 (49.2%) are

employees. In hill stations, owners

constitute 47% (117numbers) and

employees 53% (132). Owners form 49.7%

(86) in beaches, 54.9% (50) in backwaters, 5

1.9% (28) In pilgrim centers, and 55.1 %

(87) in the general class The analysis of the

profile reveals the following facts:

 Out of the of 735 respondents, 249

(34.394) are from hill stat~ons,1 73(23

9%) are from beaches, 91 (1 2.6%) are

from backwaters, 54 (7.4%)are front

pilgrim centers and the remaining 158

(21.8%) are from other areas or general

class.

 Majority of the respondents interviewed

are in the age group of 21-30 in all

classes except in pilgrim centers where

the predominant age group is 31-40
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 The religion-wise classification reveals

that 43.7%of the people selected for the

study are Hindus, 32.65% are Christians

and 16.8%are Muslims

 85.45 %of the respondents are male.

There is male dominance in the tourism

business and the role of women is

comparatively negligible

 61.9% of the respondents are married

and the remaining38.1% is unmarried.

 The education-wise classification shows

that 45%of the respondents are below

graduation and 37.5%are graduates in

the tourism sector

 The owner-employee classification of

the respondents selected for the study

shows that 50.8%of the respondents are

owners and 49.2% are employees.

In tourism business some are owners of

business and the others areemployees.

Table 1.4 shows the occupation-wise

classification of the respondents

Table no: 1.4
Class-wise occupation of the satisfaction of the present occupation

Class satisfied Not satisfied Total

Hill stations 82(90.1) 9(9.9) 91(100)

Beaches 22(78.6) 6(21.4) 28(100)

Back water 20(68.97) 9(31.03) 29(100)

Pilgrim centers 7(70.0) 3(30.0) 19(100)

General class 61(93.98) 4(6.2) 65(100)

Total 192(86.09) 31(13.91) 22(100)

Values within the parentheses indicate

percentage to raw totals.

From the 223 respondents who have

changed from some other areas to tourism

business. 192 (86.09%) are satisfied with

the present occupation and 31(13.91%).In

hill stations 90.1% responded are satisfied

and 9.9% are not satisfied while in

beaches,70.6% are satisfied and 21.4% are

not satisfied. In back waters 68.97% are

satisfied and 31.3% are not satisfied, while

pilgrim center 70% is satisfied and 30% are

not satisfied. Outof the 65 respondents of the

general class 93.8% are satisfied and6.2%

are not satisfied with the present occupation.
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Table no: 1.5

Opinion of respondents about recession in foreign countries affecting income

Class Affect Not Affect Total

Hill stations 130(52.2) 119(47.8) 249(100)

Beaches 144(83.2) 29(16.8) 173(100)

Back water 51(56.0) 40(44.0) 91(100)

Pilgrim centers 16(29.6) 38(70.4) 54(100)

General class 98(62.0) 60(38.0) 158(100)

Total 439(60.6) 286(39.4) 725(100)

Source: Direct survey-Processed by SPSS

Values within the parentheses indicate

percentage to raw totals.

According Table No: 1.5, 439 (60.6%) say

that their income is affected by the

recessions in foreign countries and 286

(39.4%) say that their income is not affected

by the recessions in foreign countries. This

table implies that more incomeresaved in

our tourism centers from international

travelers and recessions 111foreign

countries affected the earnings of the

respondents The class glass wise distribution

reveals that in all the classes except pilgrim

centers rnajority of the respondents (hill

stations-52, 20/6, beaches-83, 2%,

backwaters-56%. and general class-62%)

agree that their income is affected by the

recessions in foreign countries. In pilgrim

centers 70.4%say that their income is not

affected by recessions in foreign countries.

Seasonal Average Monthly Revenue

Earnings

A comparative analysis of the seasonal

average monthly revenue earnings of the

financial year 2014-2015for different classes

of tourism developed areas has been shown

in Table 1.6.

Table No: 1.6

Seasonal Average Monthly Revenue Earnings

+Items Hill stations Beaches Back water Pilgrim centers General class

Total no of respondents 249 173 91 54 158

Mean earnings 14483.94 17135.84 20778.02 16972.22 12016.46

Standard deviation 25798.34 29655.49 29436.84 20706.03 18492.45

Source: Direct survey-Processed by SPSS
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The comparative analysis shows that the seasonal monthly mean earnings is highest in

backwaters.,i.e.Rs.20778.02,and lowest in the general class ,i.e.Rs.12016.46.The standard

deviation is the least in general class and highest in back waters.

Table no: 1.7

Occupation-wise comparison based on seasonal average monthly revenue earnings

Items Owners Employees

Total no of respondents 368 357

Mean earnings 27202.45 3547.34

Standard deviation 31895.25 1881.76

Source: Direct survey-Processed by SPSS

The seasonal monthly mean revenue

earnings of owners is Rs. 27202.45-while

the standard deviation is Rs.31895.25.This

implies that there is a considerable

difference in the seasonal mean monthly

earnings of owners. The seasonal monthly

mean revenue earnings of employees is Rs.

3537.34 and the standard deviation is 188

1.76. This implies that there is a

considerable difference in the seasonal mean

monthly revenue earnings between owners

and employees.

Conclusion

An efficient and sustainable development of

tourism is crucial in ensuring the growth of

the economy of Tamilnadu. A serious

handicap in the study of the development of

tourism and its impacts on the economy of

Tamilnadu is the dearth of literature relating

to the specific problems of development of

tourism in Tamilnadu. Though there have

been several studies at the international and

national levels covering the development of

tourism and its impacts on the economy,

there have not been many specific studies

with special reference to Tamilnadu

It is obvious that tourism has a tremendous

potential in Tamilnadu. The respondents

were aware of the past and present

employment position and more people,

especially from the educated sectors, are

earning to the field of tourism. People have

changed their occupations to a tourism-

related one because tt is more profitable and

convenient for them. It is, therefore,

suggested that more people should be

attracted towards tourisrn-related business.

The study reveals that there are no

significant variations among different tourist

destinations regarding independent variables

like income, employment, and infrastructure

etc. This implies that the state can develop
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as many tourist destinations as possible. It

also implies that the development of any of

the classes of tourist centers like beaches,

backwaters, etc., will have a favorable as

well as considerable impact on the economic

development of the state.
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Introduction

“Personnel management is a part of

management purpose which is primarily

worried with the human relationship within

the organization. Its objective is preservation

of those relationships on a basis of

consideration of the well being individual,

enables all those occupied in the undertaking

to make their maximum contribution to the

effective of that undertaking.” For making

an organization successful, not only

material, land, machine is essential but also

Personnel Management and effective use of

manpower is essential. “Personnel

management undertakes the process of

planning and directing the application,

development and utilization of human

resource in employment.” Such process

leads a role of organizational goals and

effective use of manpower in it. In this way

of achievement of organizational objective,

employee satisfaction , for improving

quality of product or services and for

effective use of all inputs, management

needs to give duesubstance to Personnel

Management and this research is directed

towards analytical study of Personnel

Management and its functions in TNSTC ,

Pudukkottai District.

Brief history

Till 1971, State Transport Operations were

under the control of Tamil Nadu

Government. After 1971, this was entrusted

to various Transport Corporations registered

under the Companies Act, 1956. The

Pattabiraman Committee in 1976 and the

Thillainayagam Committee in 1990 gave

various recommendations for the

improvement of the State Transport

Undertakings and they were implemented

wherever possible. State Subjects:, Criminal

Appeals, Motor Vehicles Maintenance

Organization Nationalization of Bus

Transport except under the Motor Vehicles

Act.  Nationalized Passenger Transport and

Goods, , Transport including Transport

Development Finance Corporation,, Institute
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of Road Transport and Transport

Engineering Corporation, Public Services.

Objectives of the Study

1. To evaluate the performance of

Personnel Management behavior in

TNSTC , Pudukkottai District

2. To study the training and development

programs of TNSTC Pudukkottai

District.

3. To understand nature and coverage of

employee welfare, health and safety in

TNSTC , Pudukkottai District

Research methodology

Research has been started with the help of

journals, Magazines etc, then second stage is

of Questionnaire Designing in which

objectives and study questions are framed,

then the actual data is drawn in tabulation

for systematic justification and then the data

interpretation is the last stage of Research

Scope of the study

This research has been carried out for

comprehending functions of personnel

administration approved by TNSTC in

Pudukkottai. The present study deals with

the incorporate processes of recruitment

system, and selection, salary and wages

administration, training and development,

disciplinary action and employee welfare.

TNSTC functions through four regions, out

of these four regions, Pudukkottai region has

been selected for delving into personnel

department of TNSTC. Pudukkottai regions

consist of seven divisions. The last five

years of data considered for scrutinizing

various aspects of TNSTC.

Primary Data

This data is collected by researcher first

hand which is not already published. For the

purpose of data collection and

Questionnaires are included. An objective of

research questionnaire is also constructed by

researcher.

Secondary Data

This Data is collected from various books,

research papers, official documents,

circulars, periodicals, government records

etc. The research is made with the data used

by researcher Administration reports

published by TNSTC (Annual reports),

Circulars issued by Mumbai central office of

TNSTC, Manuals of TNSTC, Settlements of

TNSRTC, Books issued by TNSTC, Official

records.

Sampling Area

TamilNadu State Transport Corporation

provides public transport bus operator of

TamilNadu, India. It operates buses on intra

and interstate bus routes. It also operates on

city routes. In the 2007- 2008 budget it was

announced that 5000 new buses would be

added to the corporations with- in 5 years.
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TNSTC is the second largest transport

corporation India. The management of the

Corporation board consisting of 12

Directors. Under the General Manager are 3

Senior Deputy Manager, 9 Deputy

Managers, 4 Divisional Managers, 13

Assistant Managers, and 16 Branch

Managers, under the chief account officer.

This research is directed towards studying

personnel management functions of TNSTC

which follows similar rules, regulations,

policies in whole state, it means there is no

discrimination between different regions

about following personnel applications. And

therefore the researcher has selected one

region for study that is Pudukkottai .

Sampling Method and Sample Size

Study is based on random sampling method

it considered employees from all four

classes like class I, class II, Class III and

class IV of organization. Total sample size is

of 150 respondents. Out of 200 respondents,

45 are from class I and class II category, 164

are fromclass III and 71 are from class IV.

Tamil Nadu State Transport Corporation

(Kumbakonam) Ltd:

The Corporation is headed by a Managing

Director. It has its headquarters in

Kumbakonam Regional Offices of this

Corporation are functioning at

Kumbakonam, Trichy, Karaikudi,

Pudukottai, Nagapattinam and Karur for

monitoring the operation of services and

operates Town and Mofussil Services. The

total numbers of depots are 59. The fleet

strength of the Corporation is 3,851 and it

operates 3,589 scheduled services. The total

staff strength is 24,417. The various types of

services operated are Ordinary, Express,

Super Deluxe, Ultra Deluxe and Air-

Conditioned bus. This corporation is having

body building units at Poraiyar, Karur,

Karaikudi and Pudukottai. Need of Labour

Welfare Labour welfare has become

essential because of the very nature of the

industrial system. The approach to this

problem of movement differs from country

to country according to the degree of

development in a particular country.

However, the need for labour welfare in

some way or the other is realized all over the

world because of the socio-economic

conditions and problems, which the

industrial society has thrown up.
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Table - 1
Age and education level of the Employees in TNSTC

Age Percent Income level Percent Education Percent Experience Percent

25-35 31.19 Bellow 10,000 12.00 Non technical 09.78 Less than 5 yrs 13.19

35-45 42.22 10,000- 15,000 59.00 Diploma 72.47 5 -10 yrs 54.89

45-55 26.22 15,000 -20,000 29.00 UG 17.75 Above 10 yrs 31.92

Total 100.00 100.00 100.00 100.00 100.00

Sources: Primary data

Public Sector Transport Corporation is a corporation where more than 7000 employees were

working, in that 39.19% of the respondents fall under the age of 25 to 35 years; 42.22% of the

respondents fall under the age 45 to 55 years. The transport corporation is offering a huge

package of salary to all employees and it has been found that 9.78% of the respondent’s income

was below 10, 000 and 59% of the respondents income was 10,000 to 15,000 and 26.22% of

them was getting income of above 20,000. Public Sector Transport Corporation is a corporation

where more than 7000 employees were working and most of them were educated to some extent.

In that 9.78% of the respondents were qualified under non-technical level .72.47% of them was

diploma graduates and 17.78% were graduated. All the employees in the corporation were

experienced at least for 5 years. In that 13.19% of the respondents were having 5 to 10 years of

experience; 54% of them were having 10to 15 years of experience and 31.92% were having more

than 16 years of experience.

Table-2
Satisfaction Levels of Employees towards Individual Welfare Measures Provided in

Public Sector Transport Corporation
Particular Highly

Satisfied
Satisfied Natural Dis

Satisfied
Highly dissatisfied

Working Environment 21 09 21 - 12
Relationship with higher officials 13 05 13 4 -
Workers Education 08 12 12 9 -
Canteen Facilities 21 05 3 8 21
Night Duty 09 12 2 04 5
Rest Rooms 12 14 - - -
Medical Facilities 04 17 21 12 3
First Aid Facilities 11 12 - 09
Working Allowances 07 14 12 09 14

Source: Primary date
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The Transport Corporation offers many welfare measures to their employees and labours and

they were aware of those welfare measures. It has been found that all the 100% of the

respondents were aware of the welfare measures in Public Sector Transport Corporation. Along

with the Public Sector Transport Corporation, the Labour Welfare Board also provides welfare

measures to the employees and labours and they are aware of those measures.

Marked Improvement shown in physical performance

The major Physical Performance Indicators during the years 2010-11, 2011-12, 2012-13, 2013-

14 and 2014-15 (upto March 2015) are as follows

Table -3
Physical performance

2010-11 2011-12 2012-13 2013-14 2014-15

Fleet strength 21,154 21,207 22,053 22,501 22,474

Scheduled services 19,110 19,705 20,500 20,684 20,684

Total KMS Per days operation in lakhs 87.59 88.44 89.78 91.20 90.21

Breakdown/ 10,000 km 0.01 0.01 0.01 0.01 0.4

Accidents/ 1,00,000 KM. 0.25 0.22 0.20 0.20 0.18

Fatal accidents 1472 1237 1233 1187 1165

No persons death in accidents 1656 1397 1382 1318 1331

Fuel performance KMPL 5.25 5.25 5.27 5.58 5.30

KM Run per condemned 1.64 1.65 1.80 1.82 1.92

Men per bus including scheduled services 6.69 6.40 6.31 6.43 6.48

Sources: Primary data

Road Safety Measures and Measures taken to reduce the Road Accidents:

In Tamil Nadu, due to rapid urbanization the usage of vehicles has steeply increased but the

accidents are considerably reduced when compared to previous years. In 2011-12, 2012-13,

2013-14 and 2014-15 (Upto March 2015), all State Transport Undertakings have deposited a sum

of Rs.100.73 crore, Rs.116.67 crore, Rs.92.91 crore and Rs.116.82 crore for 7360 cases, 6640

cases, 5532 and 5797 cases (Upto March 2015) respectively towards Motor Accident Claim

compensation. The following steps have been taken by the State Transport Undertakings to

reduce the number of accidents as stated below -As a result of the above measures, the number of

fatal accidents have been reduced in the past 5 years as follows:-
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Table -4
Measures taken to reduce the Road Accidents

year No. of Bus services No of fatal accidents Total no of fatality
2010-11 19,110 1472 1656

2011-12 19,507 1237 1397

2012- 13 20,500 1233 1318

2013-14 20,684 1187 1318

2014-15 20,684 1165 1331

Sources: TNSTC Guinness books

Employees’ Social outreach

The State Transport Undertakings have made a Guinness Book of records by donating blood

voluntarily by the 53,129 employees in a single day on 14.02.2014. Besides, the voluntary blood

donor’s list is being maintained by Metropolitan Transport Corporation (Chennai) Ltd., Chennai.

So far 16,969 employees of State Transport Undertaking have been registered their names (as on

17.06.2015) for Voluntary Blood Donation Scheme

Repletion of vacancies in STUs

Vacancies have been filled by all STUs during the period from 16.05.2011 to 31.03.2015, as

detailed below:

Table -5

No of repletion of vacancies in STUs

Reserve
Driver

Reserved
Conductor

Technical Compassionate
Ground appointments

Total
recruitment

13,460 13,138 3,809 908 31,315

Regularization of service of State Transport Corporation Employees:

As per the announcement made by the Hobble Chief Minister, 386 wards of Transport

Corporation employees were appointed on compassionate grounds in the category of Non-ITI

Helper. During the period from 2011-12 to 2014-15 a number of 856 employees who were

appointed under compassionate ground have been regularized. State Transport Undertakings

have regularized daily paid employees during the period from 16.05.2011 to 31.03.2015 as

detailed below:
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Table -6
No of daily paid employee regularized

Daily paid as Driver Conductor Technical Total regularization

10,448 11,130 2,508 24,086

Master Health Check-up

“Health is Wealth “Hence, Master Health Check-up Scheme was started in 2012-13 for the

welfare of drivers of STUs, who are aged above 45 years. Subsequently, this scheme was

extended in the year 2013-14 to all employees of STUs. Now, 47,352 employees have undergone

Master Health Check-Up under this scheme up to 30.06.2015. C.T. Scan Machine: 5,208

employees of all STUs have been benefited by the newly purchased C.T Scan Machine in

Perundurai Medical College Hospital during the period 20.06.2013 to 30.06.2015. Monetary

benefits to the retired employees: After assumption of this Government, a sum of Rs.431.26

crore have been sanctioned for the settlement of terminal benefits of Gratuity, 37 Surrender leave

and Provident Fund of Rs.437.67 crore to the retired employees of State Transport Undertakings.

The details are as follows:

Table – 7
Master health check up

During Gratuity Surrender leave salary PF
No.of employee Amount Total No of employees Amount

2011-12 1,609 42.60 9.61 52.21 1,995 148.27
2012- 13 2,292 82.10 17.17 99.27 3,229 61.90
2013-14 5,652 194.35 14.51 208.86 4,065 97.91
2014-15 1,664 68.76 2.16 70.92 4,490 129.59
Total 11217 387.81 43.45 431.26 13,779 437.67

Sources: Primary data

A sum of Rs.292.94 crore has also been sanctioned towards the settlement of commutation for

14,089 pensioners those who were retired from September 2010 to October 2013. Continuous

action is being taken towards the settlement of terminal benefit for the retired employees.
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Table -8
Training courses and year wise number of employees attended training courses in TNSTC

S.No Year Introduction
training
course

Refresher
training
Course

Special
transport
training
course

Special
training
course
computer

Training
through
outside
institution

1 2006-2007 - 546 12 - 12

2 2007-2008 - 676 16 - 11

3 2008-2009 985 764 08 - -

4 2009-2010 - 874 12 22 -

5 2010-2011 - 1231 13 17 -

6 2011-2012 - 1243 19 13 09

7 2012-2013 - - 18 11 13

8 2013-2014 1281 - 19 23 16

9 2014-2015 2045 1325 23 21 18

Sources: annual reports of TNSTC 2014-2015

Conclusion

Through the research, it is suggested that the

Government should take a keen interest to

fill up the vacancies to share the work

among them as the employees felt that the

workload is very high. Some of the welfare

measures like housing facilities; loan

facilities, Rest Room facility, Housing

Facilities and Gratuity should be

incorporated along with welfare measures in

order to satisfied employees and so the job

performance can be improved and Training

and development program is essential for

new employees as well as existing

employees; it helps for achievement of

personal goals as well as organizational

goals. As every organization runs for

attainment of some objective so in such case

training and development is a supportive

active of personnel department for

attainment of these objectives, training

programs gets plan and organize in such

manner that through these training programs

employees get clear idea about

organizational objective and their

responsibilities. Organizational needs and

personnel needs should reflect in training

program then only these programs prove as

a supportive activity for management and

employee.
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Abstract

Human Capital Management (HCM) is an

approach to employee staffing that

perceives people as assets (human capital)

whose current value can be measured and

whose future value can be enhanced

through investment. While studying the

existing literature  the researcher identified

two research gap The first lacunae

encounters with the exact determination of

human capital management elements in IT

companies. The second gap emerged out

of an undivided issues of relationship

between Human Capital Management and

Organizational Effectiveness. This study is

based on both primary and secondary data.

Primary data is obtained from the well-

structured questionnaire with statements

regarding Human Capital Management

and Organizational Effectiveness in liker’s

five point scale.  The meticulous

observation in the research identified that

the Executive Development focus on IT

companies did not utilised the Human

Capital completely. Therefore it is

concluded that Human Capital

Management in the IT companies mainly

focus on setting the targets and equipping

the employees to achieve the target. Hence

it is suggested the coordination among top

level executives, middle level managers

and operational level employees in IT

companies for the collective efforts to

manage the Human Capital positively.

Introduction

Human Capital Management (HCM) is an

approach to employee staffing that

perceives people as assets (human capital)

whose current value can be measured and

whose future value can be enhanced

through investment. Often the term human

resources and human capital are mentioned

together. But are they really different? If

so, how? Simplistically, a human resources

professional is usually an individual who

manages the transactional activities of a

company (e.g., payroll, benefits,

compliance operations and reporting).

Human Capital professionals, however,

serve a strategic function in an



Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929 Page No: 10

organization. Strategic activities often

managed by human capital professionals

include performance management,

professional development and human

resources planning and measurement.

HCM is concerned with obtaining,

analysing and reporting on data that

inform the direction of value-adding

people management, strategic, investment

and operational decisions at corporate

level and at the level of front line

management. It is, as emphasized by

ultimately about value (Kearns, 2005).

Nalbantian & al (2004) emphasize the

purposeful measurement aspect of HCM.

They define human capital as: "The stock

of accumulated knowledge, skills,

experience, creativity and other relevant

workforce attributes" and suggest that

HCM involves "Putting  into place the

metrics to measure the value of these

attributes and using that knowledge to

effectively manage the organization"

(Baron, Armstrong, 2007).

HCM is sometimes defined more broadly

without the emphasis on measurement.

Chatzkel (2004) states that: "HCM is an

integrated effort to manage and develop

human capabilities to achieve significantly

higher levels of performance". And Kearns

(2005) describes HCM as : "The total

development of human potential expressed

as organizational value". He believes that

"HCM is about creating value through

people" and that it is "a people

development philosophy, but the only

development that means anything is that

which is translated into value" (Baron,

Armstrong, 2007).

HCM responds to the need of creating

smart organizations by hiring the right

people, giving them the right knowledge

and providing them with ways to share that

knowledge in order to benefit the entire

organization (Afiouni, 2009).

Human Capital is valuable to the extent

that it contributes to a firm's competitive

advantage by improving efficiency and

effectiveness, exploiting opportunities or

neutralizing threat. They are the only

assets that appreciate with use. Human

Capital is the employees' ability to do

things that ultimately makes the company

work and succeed (Choudhury, Mishra,

2010).

Medard et al (2012),  "Human Capital is

the stock of competencies, knowledge and

personality attributes embodied in the

ability to perform lobor, so as to produce

economic value".

Literature  Review

Human Capital represents various features

and aspects of organizational employees.

These features include but not restricted to

their competencies, procedural knowledge

and particular individual's characteristics

like mental ability, zeal and enthusiasm,

opinion, consistency, dedication, loyalty,
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innovativeness, ingenuity, ability to work

in team and proficiency to attain

organizational coveted objective (Fitz-enz,

2000).

Human Capital means not only employee

skills and knowledge that enchance

productivity, but also the unique and

valuable resource which can be

accumalated by HR systems. However,

organizations should recognize the core

human capital, and be able to invest in it

(Delery & Shaw, 2001).

Human Capital  as the combination of

knowledge, skills, talent and experience of

employees which can produce added value

for organizations. It is a source of

innovation and strategic renewal, whether

it stems from brainstorming in a research

lab, day-dreaming at the office, disposing

of old files, re-engineering new processes,

improving personal skills or developing

new ideas in a sales representive's little

black book (Lin, 2003).

The basic feature of human capital is that

how the organization treats its employees

as the most valuable resource. Furthermore

by utilizing the workforce efficiently the

organization can attain the competitive

edge. Human Capital Management is a

link between workforce and organizational

planning (Kearns, 2005).

Organizational effectiveness is defined as

the extent to which an organization, by use

of certain resources, fulfils its objectives

without depleting its resources and without

placing undue strain on its members and/or

society (Mary et al, 1996). It is the

maximum combined utility of the primary

constituents (Matthew et al, 2005).

HCM includes collecting and assessing

the information required to attract, retain,

develop and maintain the top performing

and talented workforce, comparing the

practices and identifying ways to achieve

competitive advantage. The unique feature

of human capital is that it is specific to a

particular organization and cannot be

replicated (Mrudula and Kashyap, 2005).

As defined by Baron and Armstrong

(2007); human capital management is

related with acquiring the information

which let management know about its

different policies albeit policy regarding its

finance, procedures and also about how

their human resource do in fact add value

to the organization.

According to Mayo (2009) the difference

between human capital management and

human resource management lies in the

fact that human capital is seen as a wealth

of business, while the source is seen as a

cost.

HCM is the use of instruments for

measurement of the properties of human

capital and thus use the knowledge to

effectively manage the organization

(Nalbantian, 2010).
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Composition of people which formulate

independent business identity for some

specific purpose is  commonly known as

organization and getting desired outcome

within defined resources is treated as

effectiveness. Organizational effectiveness

is the notion of  how effectual an

organization is in accomplishing the

results the organization aims to generate

(Muhammad, et al, 2011).

Gaps in the Literature

After reviewing National and International

literature the researcher identified two

predominant lacunae. The first lacunae

encounters with the exact determination of

human capital management elements in IT

companies. The second gap emerged out

of an undivided issues of relationship

between Human Capital Management and

Organizational Effectiveness. These two

gaps induced the researcher to venture

upon the present research work.

Objectives of the Study

The following objectives are framed for

this paper based on the gaps in the

literature:

1. To study the factors responsible for

HCM in IT companies.

2. To verify the relationship between HCM

and Organizational effectiveness.

Hypothesis

The factors of HCM do not differ

significantly.

There is no significant influence of HCM

on Organizational Effectiveness.

Methodology

This study is based on both primary and

secondary data. Primary data is obtained

from the well-structured questionnaire

with statements regarding Human Capital

Management and Organizational

Effectiveness in liker's five point scale.

The structured questionnaire is subjective

to three steps namely pretesting, pilot

study and main study. The researcher

collected 50 samples from top 5 IT

companies. To refined statements the

likert's five point scale cronbach alpha

method is applied on the statements of

HCM and Organizational effectiveness

and found the values are above 0.75 for all

the 20 variables. It shows that the

refinement is appropriate and researcher

can be elevated to carry out the research in

the domains of pilot study.

The pilot study stage the researcher

collected 110 samples for cross verifying

the statements and scales. The exploratory

factor analysis is done to verify the cross

loading within the factors. Those

statements are eliminated and further

refinement is achieved in this stage.

During the main study the researcher is

able to collect 136 responses from the top

5 IT companies in Chennai city. The

applications of confirmatory factor

analysis and linear multiple regression
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analysis validated the present research

work.

Analysis and Discussion

In this section the researcher applied factor

analysis  by principal component method

to identify  the factors of human capital

management and organizational

effectiveness. This helps to downsize the

perfect representation factors accurately.

The following research are the outcomes

of multi - variate  factor analysis.

Table No. 1
KMO and Bartlett's Test

Measure of Sampling .736

Bartlett's Test Chi-Square 575.079
Df 45
Sig. .000

Source: Computed from Primary data

From the above table it is found that the KMO measures for sampling adequacy for the 10

variables of human capital management is found to be 0.736, Bartlett's test of sphericity with

approximate chi-square value is 575.079 are statistically significant at 5% level. This implies

these three factors are statistically significant at 5% level and the derivations are presented in

the following total variance table.

Table No. 2
Total Variance Explained

Component Initial Eigenvalues Rotation Sums of Squared Loadings
Total % of Variance Cumulative % Total % of Variance Cumulative %

1 2.564 25.640 25.640 1.790 17.900 17.900
2 1.288 12.878 38.518 1.737 17.367 35.267
3 1.162 11.625 50.143 1.488 14.876 50.143
4 .856 8.557 58.700
5 .809 8.087 66.787
6 .801 8.008 74.795
7 .728 7.284 82.079
8 .661 6.607 88.687
9 .598 5.976 94.663
10 .534 5.337 100.000

Source: Computed from Primary data

Extraction Method: Principal Component Analysis

From the above table it is found that 10 variables are reduced into three predominant factors

with cumulative variance 50.143% and they also possess individual variances 17.9%,

17.367% and 14.876%. This implies all the three factors derived namely training and

developments, goal setting and executive developments are very essential in determining the

Human Capital Management in IT companies. After deriving the three predominant factors
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their respective influence on organizational effectiveness is obtained through regression

analysis.

Table No. 3
Model Summary

Model R R Square

Adjusted R

Square

Std. Error of the

Estimate

1 .52(a) .260 .28 .98973214

Source: Computed from Primary data . a  Predictors: (Constant), TD, GS, ED

From the above table it is found that R=0.162, R Square=0.260 and Adjusted R Square=0.25.

This implies the Human Capital Management factors influence 26% varience on

organizational effectiveness. This leads to the verification of regression fit as shown in the

following ANOVA table.

Table No. 4
ANOVA

Model Sum of Squares Df Mean Square F Sig.

1 Regression 13.522 3 4.507 4.601 .003(a)
Residual 504.478 515 .980
Total 518.000 518

Source: Computed from Primary data a  Predictors: (Constant), TD, GS, ED

b  Dependent Variable: OE

From the above table it is found that F=4.601, P=0.003 are statistically significant at 5%

level. This implies the relationship between Human Capital Management and Organizational

Effectiveness are significant and their individual influence is measured in the following

Coefficient table.

Table No. 5
Co-efficient (a)

Model

Unstandardized

Coefficients

Standardized

Coefficients
t Sig.

B Std. Error Beta B Std. Error

1

(Constant) -1.256 .385 -3.259 .001

GS .202 .075 .122 2.699 .007

ED -.023 .074 -.015 -.317 .752

TD .130 .063 .095 2.054 .040

Source: Computed from Primary data a  Dependent Variable: OE

From the above table it is found that goal

setting (Beta=0.122, T=2.699, P=0.007) ,

Training and Development (Beta=0.095,

T=2.054, P=0.040) are statistically



Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929 Page No: 15

significant at 5% level. The Executive

Development factor is not significant in

influencing Organizational Effectiveness.

Findings and Conclusion

The present research revealed that the

Human Capital Management in IT

companies predominantly leads a part goal

setting decided in the organization for all

individual employees and the appropriate

training and development to achieve the

goals. The meticulous observation in the

research identified that the Executive

Development focus on IT companies did

not utilised the Human Capital completely.

Therefore it is concluded that Human

Capital Management in the IT companies

mainly focus on setting the targets and

equipping the employees to achieve the

target. Hence it is suggested the

coordination among top level executives,

middle level managers and operational

level employees in IT companies for the

collective efforts to manage the Human

Capital positively.
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Abstract

The development of science-fiction has

already reached its peak and has now

turned to give a new type of fiction called

Mathematical Fiction, in which

mathematics plays the major role.

Mathematics replacing science provides

spanking novels. It also involves in the

themes and the techniques of the novels.

This paper discusses how the novel Denis

Guedj’s The Parrot’s theorem converts the

mathematical wisdom into fine fiction.

This novel makes use of mathematics as its

background.Almost every mathematical

event is discussed through the characters.

A complete history of mathematics is

perfectly woven with the main plot of the

novel.

Keywords – Mathematical Literature;

Mathematical fiction

Introduction

Mathematics is generally considered to be

a difficult subject and people often fear

and avoid it. Mathematical literature is the

new genre established to prove the

importance of mathematics, create interest

and have fun in knowing mathematical

ideas. The mathematical activities

portrayed in the literary works or

mathematical ideas introduced and

discussed through short-stories, novels,

plays and screenplays are called as

mathematical literature. The mathematical

content that blend with the works of fiction

is known as mathematical fiction.

The French novel the parrot’s theorem was

first published in 1998 and translated into

English by Frank Wynne, an lrish literary

translator and writer, in 2000. The novel is

a perfect example for the mathematical

fiction which discusses many

mathematical topics like primes factors,
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irrational and amicable numbers; the

discoveries of Pythagoras, Euclid and

Archimedes. The novel is a fine

combination of murder mystery and

fascinating history of mathematics,

covering every major mathematician’s life

and contribution.

Mathematical fiction

Science fiction had overused the subject

matters which deal with future, travelling

in space, life on other planets and

technology or alien creatures mathematics

substitutes science to bring new and fresh

subjects into fiction. This has resulted in

the growth of a new genre called

‘mathematical fiction’.

Mathematical literature has been

inaugurated to prove the importance of

mathematics, create interest and have fun

in incorporating the creative writing.

Integrating the mathematical contents with

the works of fiction will produce

mathematical fiction. The essayist and

critic, Clifton Fadiman in his anthology

Fantasia Mathematica, writes about the

mathematical works.

You will not learn much mathematics from

them-they are intended to amuse or tease

rather than to instruct; but they may lead

readers like myself, curious but unlearned,

to create a better image of a few

mathematical ideas(1).

In his second anthology The mathematical

magpie, he indicates writers like Bertrand

Russell, J.L. Synge, Lewis Carroll,

G.Polya, and J. J. Sylvester as genuine

mathematicians, he also suggests several

Para-mathematicians outstanding in

science-related subjects; Isaac Asimov,

George Gamow, Simon Newcomb,

William Wheel, and Frederick Soddy. He

mentions others, particularly the science-

fiction writers, who use mathematics that

affords them an unusual opportunity for

the deployment of their inventive

talents(2).

In the anthology Imaginary numbers edited

by William Frucht, he says that the pieces

collected in this book represent literary

science fiction. He also mentions.

Connie Willis and Italo Calvino in the

same Breath; both project the geometry of

space time onto human aspiration and

suffering. Equally, i want to be able to

mention Stanislaw Lem and Raymond

Smullyan in the same breath; using

mathematics to tell stories and using

stories to explain mathematics are two

sides of the same coin. They join what

should never have separated: the scientist’s

and the artist’ways of uncovering truths

about the world(3).

The growth of Mathematical fiction has

considerably been increased now.

Mathematics has fascinated different types

of readers and so it is introduced in

children’s literature and other detective or

mystery novels too. It is also used in
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different propositions in the novels

according to the nature of reader. There are

novels with mathematics for non-

mathematicians and for readers having

some mathematical fictions are even used

for class-room teaching and discussion.

The fictions which deal with the life of a

mathematician or biography of a

mathematician are also called as

mathematical fiction.

The novel The Parrot’s Theorem is a

perfect Mathematical fiction. Denis Guedj

gives an introduction and assurance for an

interesting mathematical fiction to the

readers. The words of the character, Elgar

in his letter seems like a letter to the

character, Elgar in his letter seems like a

letter to the readers by Denis Guedj

himself:

I suppose you think it’s strange that I refer

to maths as if it were literature, but I

guarantee that there are better stories in my

books than in the best novels... I’m sure

that you’ll see the world of maths you

thought was difficult and grey in a

different light. It might even make a

confirmed reader of novels like you happy

The Parrot’s Theorem

Denis Guedj is a French novelist, born in

1940. He is a professor of the History of

science at Paris VIII University. He has

spent many years devising course and

games to teach adults and children math.

He has authored Numbers: The Universal

Language, The Measure of the World: A

Novel, The Parrot’s Theorem and One

Zero Show.

The Parrot’s Theorem is the story of Mr

Ruche, an old man who owns a bookshop

in Rue Ravingnan. He lost his legs in an

accident. Perrette Liard is the woman who

works with him in the bookshop. She has

twins, the elder Jonathan, the younger Lea

and the youngest son Max, who is deaf.

Mr Ruche receives a letter from his good

old friend Elgar is living near Manaus and

he decides to send his library which

contains a ton of books on maths. Max

rescues a parrot from the market place and

brings it to his home. When they learn that

it can talk, they name the parrot Sidney.

The mystery behind these mathematics

books and the talking parrot lead the major

characters to start the mathematical

journey.

Thales and his Theorem

Perrette reveals her past that Max is her

adopted son whereas the twins are born to

her. The parrot Sidney makes the Liard

family and Mr Ruche discuss about

Thales. So Mr Ruche does some research

about Thales and his theorem. He takes

them to du Louvre to see the Great

Pyramid of Cheops. He explains Thales’

theorem and learns how he should go

ahead with the history of Mathematics. A

photo of the famous pyramid with Mr

Ruche on his wheelchair, Sidney perched
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on Max’s shoulder and Albert, the cab

driver appear in the arts supplement of

Tokyo newspaper. The chapter three “The

Glass Pyramid” is devoted to Thales story.

The ordinary reader would be quite

shocked to find the mathematical figures

and explanation in this chapter.

Mr Ruche receives Grosrouvre’s library.

The delivery man mentions that he is lucky

to get the library which might have sunk

into Atlantic sea. Mr Ruche wonders why

his friend has sent this library. With the

help of Liard family, he names it, the

rainforest library. They divide it into three

main sections as Maths in Ancient Greece,

Maths in the Arab world and Maths in

western civilization. The eight sub-

sections are named as Geometry,

Arithmetic, Algebra, Trigonometry,

Probability, Mechanics, Logic and New

maths. Max goes to a pet shop and learns

about the parrot, which is an Amazon blue

and an excellent talker. A girl in that shop

notices Max with Sidney and she informs

it to someone through telephone.

History of Mathematics

Mr Ruche goes to the National Library to

make a list of the most important people in

the history of mathematics. The Chapter

five “The Three Ages of Maths” in the

novel discusses the history of mathematics

from Sixth century BC to nineteenth

century. Two thousand five hundred years

of Mathematical history is briefly

presented in this chapter.

Mr Ruche receives a letter from Manaus

Police Department, which infers that Elgar

Grosrouvre has died in a fire at his home.

The commissioner has forwarded a letter

to him which survived the fire. In that

letter, Grosrouvre informs that he has

found the proof for Fermat’s last theorem

and Goldbach’s Conjecture. Some people

offer money for his proofs and he refuses

it. He fears that they may seize it. So he

decides to burn the proofs, and in case

something happens to him, he wishes Mr

Ruche to find the secrets. He has given

clues in his letters to unravel the proofs.

Perrette and her kids offer a helping-hand

to Mr Ruche in finding the secret. Jonathan

suggests that Grosrouvre might have

committed suicide. But Perrette doubts

that it might be a murder.

Life and Works of Pythagoras

Mr Ruche wants to decode Grosrouvre’s

letter and everything seems to revolve

around Pythagoras. So he makes a study of

the life and works of Pythagoras. So he

makes a study of the life and works of

Pythagoras. He also learns about

Pythagoras’ disciples, Hippasus and

Hippocrates. He is shocked to know that a

rich man named Cylon, who is rejected in

the Pythagorean School. Mr Ruche

compares it to the situation of Grosrouvre.

Later he gives a presentation on
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Pythagoras’ school were deliberately

written in double meaning. Mr Ruche

suddenly thinks of Grosrouvre’s letter

which is full of symbols and codes.

Perrette raises a doubt as to how they knew

Grosrouvre is dead, while no one has

identified his body. Almost the chapter

seven &eight in the novel discusses the life

and works of Pythagoras.

Euclid

Perrette feels like caught up in a strange

mystery involving death, books, maths and

fire. But she is happy as they all come

together as a team, even the parrot. Mr

Ruche teaches irrational numbers to

Jonathan and Lea and gives them a

theorem to be found. They find the

solution and inform that Hippasus has

disclosed it to the outside world. Mr Ruche

talks about the place Alexandria, where

Demetrius with the help of Ptolemy has

constructed a Great library. The Museum

of Alexandria consists of the works of

mathematicians like Erathosthens,

Apollonius, Dositheus, the blind

mathematicians and Euclid. Mr Ruche

introduces Euclid’s Elements, which

contain thirteen books and they discuss

Euclid’s set out five postulates in

geometry. The chapter nine “Night Boat to

Alexandria” mainly focuses on the

introduction of Euclid’s Elements.

Hipparchus, Hypatia&Bhaskara

Mr Ruche introduces Hipparchus, a great

Greek mathematician, considered to be the

father of trigonometry. Then he tells about

Hypatia, the first great female

mathematician, who has been tortured and

burned alive. The invasion of Arabs brings

an end to the great library in Alexandria,

they burn the books in the library. Lea is

upset about the death of Hypatia and

destruction of everything. Mr Ruche tells

the story of an Indian mathematician,

Bhaskara. Jonathan gives another version

of the Bhaskara’s story. They discuss the

mathematics in Mesopotamis and Egypt,

China, the Aztecs and the Mayans. Mr

Ruche and his team are still unable to find

Grosrouvre’s loyal friend, who has tried to

get hold of his proofs. Then they begin to

discuss the three great problems of the

ancient world. Mr Ruche explains those

problems. They are the squaring of the

circle, duplicating the cube and trisecting

an angle.

Omar al-Khayyam and al-Tusi

Jonathan doubts whether Grosrouvre has

really proved Fermat’s last theorem and

Goldbach’s conjecture. Mr Ruche feels

that he can find what has happened in

Manaus by studing the mathematicians

which Grosrouvre has mentioned in his

letters. The first mathematician mention is

Persian, Omar al-khayyam and al-Tusi. So

he goes to the Institut du Monde Arab –



Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929Page No: 47

the centre for Arab studies. He reads

Rubaiyat and learns that Omar al-khayyam

is not only a mathematician, but also a

poet. Back at the house, he spots a book A

Short Work on Amicable Numbers by

ThabitibnQurran. He remembers that

Grosouvre has mentioned amicable

numbers 220 and 284 in his letter.

Mr Ruche begins to study about Algebra.

He remarks that the library of Harun al-

Rashid in Baghdad is the true successor of

the Great library of Alexandria. In 733,

when a caravan which travelled all the way

from India gifts Caliph al-Mansur,

Brahamasphutasiddhantha, which is later,

translated into Arabic as Zij al Sin-hind.

Mr Ruche refers to the fact that Indian

mathematics is an advanced one, because

they have found the positional system of

decimal numbering, 1 to 9 and ‘Zero’.

In Tokyo, the tall stock guy views the

photograph of the boy with a parrot on his

shoulder in a magazine. He immediately

faxes it his colleague in Paris. Meanwhile,

Mr Ruche reads about al- Tusi. He learns

that al-khayyam and Tusi have tried to

prove Euclid’s fifth postulate, but both had

been unsuccessful.

NiccoloTartaglia is the third

mathematician in Grosrouvre’s list. He

reads about him and finds that one of

Tartaglia’s friends, Cardona has betrayed

him. The short stocky guy receives the fax

from Tokyo, goes to the pet shop and

shows the boy’s photo to the girl, Giulietta

for confirmation. He decides to get a list of

photographers and try to find the kid. He

leaves the copies of the boy’s photo with

each of the photographers.

The Stories of Mathematicians.

Mr Ruche pours over Grosrouvre’s index

cards and learns about mathematicians like

Del Ferro, Tartaglia, Cordano, Ferrari,

Bombelli, Tschirkhous, Euler,

Vandermond, Lagrange, Ruffini and

NielsHenrik Abel. Mr.Ruche infers more

about a few mathematicians, who has

suffered in bringing their works to light.

One such is Abel, who has sent his articles

to the Paris Institute and other Fernch

mathematicians. But he has died early and

his works has become unknown. Joseph

Fourier, another mathematician has died in

bed before the presentations of his article.

EvaristeGolois has sent an article to the

Institute; unfortunately he becomes ill on

the day of presentation. Later he has gone

to Institute, but his report is rejected

saying it is not clear. The twins decide to

do a little more research separately on

Galois. Lea finds Galois’ father’s letter. He

has written that letter. Jonathan says galois

has been challenged to duel and so the

night before the duel, he has written a

longer letter to Auguste Chevalier about

his work. Mr Ruche finds that Galois has

provided the proof for the fifth-degree

equations, but no one could understand it.
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The twins, Mr Ruche and Perrette gather

and discuss Tartaglia, who has shared his

secret and his friend gets the credit for it.

Abel and Galois have tried their best to get

their work published, but they are

unsuccessful. Mr Ruche feels that this does

not make any link with the death of

Grosrouvre. Perrette informs the Golois’

duel is not with the Royalist but against a

friend, a Republican officer. And she

doubts that Grosrouvre might be killed by

his friend, like in al-Khayyam’s story of

the three friends.

Lea and Jonathan study Probability while

Mr Ruche studies Number theory. He is

surprised to learn that the most modern

codes are based on the properties of Prime

Minister. Then he reads the book The Birth

of Fermat’s Theorem. In the book margin

Grosrouvre has mentioned that he has

discovered the proof. He could not make

any judgement with it.

Mr Ruche reads about Euler and discovers

the list of all of Euler’s contributions.

From Euler’s biography, Mr Ruche learns

that Euler has survived a fire accident, but

his library is burned. Mr Ruche is puzzled

that Euler’s story is exactly the opposite of

Grosrouvre. They conclude that

Grosrouvre has sent his library and set his

own house ablaze.

Mr Ruche reads about Goldbach’s

conjecture and then reads Grosrouvre’s

index cards on Fermat and Goldbach. He

learns that 18th& 19th century

mathematicians have made an

unsuccessful attempt the proof for the

three problems of Greek mathematicians,

concludes that it has taken 2400 years to

prove the three problems and these are

impossible to solve with a mere ruler and

compass.

The Parrot and Max have been kidnapped.

Mr Ruche reaches to Syracuse to rescue

Max. Jonathan and Lea hope that when Mr

Ruche returns with Max, he may come

with the way to solve the mystery of

Grosrouvre’s death and the missing

theorems. Mr Ruche meets his old friend,

Tavio. Tavio informs him about the death

of Elgar Grosrouvre. He makes money

becoming Don Ottavio. When he has been

on business in Manus, he meets his old

friend Elgar again. He buys some books

for Elgar. Elgar is obsessed with

mathematics and  started working for it.

For long time he keeps his work as secret,

but one night when they are drinking,

Elgar tells that he has solved two

theorems.

Don Ottavio takes Mr Ruche to a secret

room and shows him the stolen things he

has collected. He says that he wants to

have the things that are unique. Then he

confesses that he also likes to have Elgar’s

proof. He suspects that Elgar might have

left some record of his proofs which might

be in a computer disk, or a tape recording,
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video or microfilm. They have thought that

Elgar might have recorded with something

that has a memory, but cannot be played.

Hearing this, Ottavio triumphantly says

that it is a parrot. From him, Mr Ruche

learns that the parrot Sidney is

Grosrouvre’s faithful companion. It is a

female and Mamguena is its real name. So

Ottavio seeks the help of the boy Max. Mr

Ruche says everything to Max and he

decides to help Ottavio. When the reader

thinks that he has reached the climax of the

novel. Yet another story begins.#

Archimedes

Don Ottavio takes Mr Ruche out to the

fortress of Dionysius the Tyrant. He

narrates the battle of Syracuse. Marcellus,

the Roman general attacks Syracuse by

land and sea simultaneously. With the help

of Archimedes, who is not only a

mathematician, but a formidable weapons

designer, the greatest Roman general is

defeated at Syracuse. But when the people

where feasting, a bunch of traitors open

one of the gates to the city and the Roman

army has captured Syracuse and killed the

great man Archimedes. When Ottavio

narrates this, he becomes emotional. His

love for Archimedes has a strange effect

on him and it makes him think like

mathematician.

Perrette has been thinking that Grosrouvre

must have sent Mr Ruche some clue about

his proofs. So she spends her time in the

Rainforest Library, and finds two neat

packages of mathematical journals.

Ottavio shows hi library to Mr Ruche,

which has been boosted with Archimedes’

complete works. These books have been

given by Grosouvre to Ottavio. He also

mentions about Grostouvre’s Library and

its tragic end. He denies having killed

Elgar. But Mr Ruche blames Ottavio

charging Elgar has committed suicide to

avoid giving him the proofs.

The next day, Ottavio convinces Max to

help him. So he takes Max and the parrot

to sound- proofed room to record the

words of the parrot. He gives a list of

words to Max to read in front of the parrot.

But it does not gain its memory. Ottavio

plans to take them to Manaus thinking that

the parrot may get its memory there. They

all leave Paris by Ottavio’s private jet.

Ottavio says that the parrot has escaped

from the burning house and flown to the

bar where Grosrouvre has usually drunk.

There it talks continuously and no one

could shut it up. The traffickers catch it

and send it to Manaaus. Later Ottavio

sends two men to Paris to find the parrot.

But it escapes again and is sheltered with

Max.

When they reach Manaus, Max begins to

read the list. The short stocky guy comes

to Mr Ruche saying Ottavio is not well.

Ottavio is lying on his bed and confesses

that he has not killed Elgar. They hear a
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gunshot, Ottavio asks Mr Ruche to view it.

The short stocky guy starts shouting at

Sidney and it gets its memory. It

disappears into the tropical sky screeching

‘Fermat! Fermat!’ He fires at it and aim at

Max. But Giulitta shoots the short stocky

guy and saves Max. Max is happy as the

parrot escapes the fire. Mr Ruche goes to

inform Don Ottavio, but finds him dead.

Mr Ruche phones to Perrette and learns

that Fermat’s last Theorem has been

already proved by an English

mathematician, Andrew Wiles. They

gather again in the Mr Ruche’s  home and

discuss what they have learned. They have

still not solved problems. They do not

know whether Grosrouvre’s death is an

accident or suicide; or whether he has

succeeded in solving the two proofs. Yet

they are satisfied with they have learned

from these puzzles. The parrot

Mamaguene sitting in the branches of a

cocoa tree, explains to the group of birds

the long proofs Grosrouvre has revealed to

it.

Reviewer Quenna N. Lee-Chua writes:

The Parrot’s Theorem is not an adventure

story but mathematical novel as well, and

it takes the reader on the odyssey through

history (from Thales to Wiles) [5]. The

novel displays a series of stories from

Thales Theorem to craft a brilliant

mathematical fiction.

Conclusion

Many people fear and avoid Mathematics

as a difficult subject. They feel that

mathematics is a problematic and non-

literary subject. To remove their fear and

bring interest in them, writers have

integrated mathematics in their literary

works. Mathematical elements

amalgamated in the fiction can be called as

Mathematical fiction. This study presents

the novel The Parrot’s Theorem as

Mathematical fiction and brings out how

the mathematical material is used in

constructing stories; and stories in turn

converted into fine fiction.
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Abstract

The aim of this paper was to examine the

Career advancement of compassionate

ground employees in Electric City Board

Kanchipuram town.  For this investigation

primary data was collected from 120

respondents through a structured

questionnaire.   It also includes the review

of the various offices around Kanchipuram

under the study.  Collected data was

analyzed according to the objectives of the

present research and result of the statistical

analysis to compile the result.  Hence it is

suggested examine their involvement in

organizational activities and improvement

level of their work.

Key-words- Organizational activities,

Utilization of sources, Career advancement

Introduction

A Career is a sequence of positions or jobs

held by a person during the course of his

working life.

“A career is a sequence of separate but

related work activities that provide

continuity, order and meaning to a

person’s life.” - FLIPPO-

Career advancement

"Career advancement" is a buzz phrase in

all professional arenas. Employees and

employers alike are seeking opportunities

to develop their career skills to keep up

with current trends. Specifics for career

advancement may vary, but the basic

implications are the same across the board.

Regardless of your career path, it is always

beneficial to seek out career advancement

opportunities for your area of professional

knowledge.

Compassion

Compassion MEANS is “to recognize the

suffering of others, then take action to

help.”Author Fredrick Buchner describes

the meaning of compassion in these words:

"Compassion is sometimes the fatal

capacity for feeling what it is like to live



Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929Page No:18

inside somebody else's skin. It is the

knowledge that there can never really be

any peace and joy for me until there is

peace and joy finally for you too.

"Compassion is a virtue one in which the

emotional capacities

of empathy and sympathy (forthe suffering

of others) are regarded as a part

of love itself, and a cornerstone of greater

social inter connection

and humanism foundational to the

highest principles in philosophy, society,

and personhood.

Compassion is: Wanting others to be free

from suffering. So compassion is the

definition of the highest scope of

motivation. It is said that to generate

genuine compassion, one needs to realize

that oneself is suffering, that an end to

suffering is possible, and that other beings

similarly want to be free from suffering.

Review of Literature

Career advancement in the Workplace

Recent expansion of work-based career

advancement programs has resulted in a

larger literature base. Because career

advancement is increasingly regarded as

the shared responsibility of employee and

employer, the importance of this topic is

likely to grow. Of interest to employers,

human resource staff, and adult educators,

this ERIC Digest discusses the purposes of

career advancement programs in the

workplace and describes the components

of such programs. Guidelines for the

creation of an organizational career

advancement program are presented.

Career Advancement

Career advancement: "the outcomes of

actions on career plans as viewed from

both individual and organizational

perspectives” -Gutteridge 1986.

The outcomes desired by organizations

include achieving the best match between

people and jobs. Individuals' desired

outcomes range from status to job

flexibility to monetary rewards, depending

upon the situation.

Career advancement is just one component

of human resource management in

organizations. Others include control and

evaluation, organizational design, and

human resource planning (Gutteridge

1986).

Need of the Study

 To know the employees involvement

in their work.

 To know the satisfaction level of

compassionate ground employees.

 To analyses the career improvement

level of the compassionate ground

employees after joined in this job.

 To know the whether the

compassionate ground employees rules

and regulation are easy to entering in

to the job.
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Scope of the Study

 Can reduce the training period

 Can appoint the compassionate ground

employees regarding their qualification

 Promotions should be regarding their

performance.

 Can liberalize the rules and regulation

of the compassionate ground

employees while entering.

Objectives of the study

Primary objective

“A Study on the advancement of

compassionate grounds employees in

TNEB limited”

Secondary Objectives

a. To examine the career success

planning and rate.

b. To examine their involvement in

organizational activities

c. To find out the improvement level of

their work.

d. To offer suggestions for the

organization regarding optimize

utilization of the recourses.

e. To study the category by which the

recruitment (or) selection is done in the

compassionate ground employees.

Research Methodology

The system of collecting data for research

projects is known as research

methodology. The data may be collected

for either theoretical or practical research

for example management research may be

strategically conceptualized along with

operational planning methods and change

management.

Some important factors in research

methodology include validity of research

data, Ethics and the reliability of measures

most of your work is finished by the time

you finish the analysis of your data.

Research Design

The study on career advancement of

compassionate ground employees’ is

Descriptive in nature

 Descriptive research is undertaken to

provide answers to questions of who,

what, where, why, and how.

 Researcher must able to define clearly,

what he wants to measure and must

find adequate methods for measuring it

along with the clear cut definition of

the population.

The design must focus on:

1. Formulating the objectives of the study

– what the study is about and why it is

being made.

2. Designing the methods of data

collection - what techniques.

3. Selecting the samples – how much

material will be needed.

4. Collecting the data – where can the

required data be find and with what

time period.

5. Processing and analyzing the data.

6. Reporting and findings.
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Sample design Sample size

The total number of respondents

considered for this study was 120

respondents in TNEB LTD

Sampling Methods

The sampling method followed is

Convenience sampling.

Data Collection Methodology

The   two   main   sources   of   data   are

1. Primary data  and

2. Secondary data.

Primary data:

In primary data collection, you collect the

data yourself using methods such as

interviews and questionnaires. The key

point here is that the data you collect is

unique to you and your research and, until

you publish, no one else has access to it.

There are many methods of collecting

primary data and the main methods

include:

 questionnaires

 interviews

 focus group interviews

 observation

 case-studies

 diaries

 critical incidents

 Portfolios.

Secondary Data

All methods of data collection can supply

quantitative data (numbers, statistics or

financial) or qualitative data (usually

words or text). Quantitative data may often

be presented in tabular or graphical

form. Secondary data is data that has

already been collected by someone else for

a different purpose to yours. For example,

this could mean using:

 data collected by a hotel on its

customers through its guest history

system

 data supplied by a marketing

organization

 annual company reports

 Government statistics.

Sources of Data

The Primary data is collected through

issuing the questionnaire to the

respondents and data was collected from

personal method of face to face interview.

Location of the Study

The study on career advancement of

compassionate ground employees” was

conducted in TNEB LTD.

Statistical Tools

The information gathered and analyzed by

using the following appropriate tools:

1. Percentage analysis

2. Chi-square

3. Weited average method

4. Anova

5. F- Test

Limitation of  the Study

 The major shortcoming faced by this

study is lack of time, because of which

the analysis was confounded to a

limited area of the study.



Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929Page No:21

 Only 120 respondents were chosen for

this study.

 Some information cannot be accessed

due to its confidential nature.

 Each and every question has to explain

to Employees in multi-lingual.

Data Analysis

Chi-Square Analysis

AIM: Chi square is applied to find if

there is any significant difference between

their experience and they joined in the job

due to their family situations.

Setting Hypothesis

Null Hypothesis H0There is no significant

difference between the years of experience

and they joined in the job due to their

family situations.

Alternate Hypothesis H1: There is

significant difference between the years of

experience and they joined in the job due

to their family situations.

Years of Experience VS Joined in The Job Due to their Family Situation

Years Strongly
agree

Agree Neutral Disagree Strongly
disagree

Total no. of.
Respondents

0-5 43 17 - 1 1 62
6-15 28 5 1 2 1 37
16-25 14 1 1 - - 16
26+ 3 1 - 1 - 5

Total no. of.
Respondents

88 24 2 4 2 120

Tabulated Chi-Square

Oi Ei (Oi-Ei) (Oi-Ei)2 (Oi-Ei)2/Ei

43 45 -2 4 0.08

28 27 1 1 0.037
14 11 3 9 0.818
3 3 0 0 0

17 12.4 5 25 2.083

5 7 -2 4 0.571

1 3 -2 0 0
1 1 0 0 0
- 1 1 1 1
1 0.61 0.39 0.15 0.24
1 0.26 0.74 0.54 2.07
- 0.08 -0.08 0.0064 0.08
1 2.06 -1 1 0.5
2 1.2 1 1 0.83

- 0.53 -0.53 0.28 0.52
1 0.16 0.84 0.70 4.37
1 1 0 0 0
1 0.61 0.39 0.15 0.24
- 0.26 0.74 0.54 2.07

- 0.08 -0.08 0.0064 0.08

TOTAL 15.589
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DEGREE OF FREEDOM = (C-1) (R-1)

= (5-1) (4-1) =12 d.f (V)

NOTE: - table value for X2 for V = 12 at the 5% level of significance is 21.026

Tabulated value is greater than the calculated value.

Inference

 The calculated value is less than the table value (15.59<21.26).

Hence, H0 is accepted and H1 is rejected.

 It implies that there is no significance difference between the years of experience and they

joined in the job due to their family situations.

Weighted Average for Personal Capability

Particulars Strongly

agree

Agree Neutral Disagree Strongly

disagree

No.of

Respondents

Weighted

average

Ready to do
the job

79 31 6 4 - 120 4.54

Respondents
are not
employed

39 23 16 23 19 120 3.33

Feels their
competency
level

51 40 6 15 8 120 3.92

TNEB soft
and hard
skills.

28 35 12 16 29 120 3.14

Confidence
level

79 24 9 7 1 120 4.44

Sample size =120

Average weighted given for Ready to do the job if, the organization give me work based on

their competency

= [(79*5) + (31*4) + (6*3) + (4*2) + (0*1)]/120 = 4.54

Average weighted given for Respondents are not underemployed

= [(39*5) + (23*4) + (16*3) + (23*2) + (19*1)] =3.33

Average weighted given for Feels their competency level was improved after joined into the

job

= [(51*5) + (40*4) + (6*3) + (15*2) + (8*1)] =3.92

Average weighted given for TNEB recognize their soft and hard skills.
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= [(28*5) + (35*4) + (12*3) + (16*2) + (29*1)] =3.14

Average weighted given for Confidence level was improved after entered into TNEB.

= [(79*50+ (24*4) + (9*3) + (7*2) + (1*1)] =4.44.

Inference

From the above weighted average table it

has been inferred that the majority of the

respondents have given more weight age to

Ready to do the job if, the organization

give me work based on their competency

4.54, and the final preference goes to

TNEB recognize their soft and hard skills.

Anova

AIM: Two-way ANOVAs between the

opinions respondents’ age group and the

respondents recovered from personal

worries after joined in the job.

Setting Hypothesis

NULL HYPOTHESIS H0: There is no

significance difference between the age

group and the respondents that they

recovered from personal worries after

joined in this job.

μ1= μ2= μ3

ALTERNATE HYPOTHESIS H1:There

is significance difference between the age

group and the respondents that they

recovered from personal worries after

joined in this job.

μ1≠ μ2≠μ3

Age group vs recovered from personal worries after joined in the job.

Age Strongly agree Agree Neutral Disagree Strongly disagree Ti Σi*ij
2

18-30 24 12 5 3 3 47 763

31-40 17 19 4 5 4 49 707

41-50 3 4 2 4 1 14 46

51&above 2 3 2 2 1 10 22

Tj 46 38 13 14 9 120

Σj*ij2 878 530 49 54 27 1538

n= cr

=5*4=20

Correlation factor (c) =T2/n

= (120)2/20=720

Total Sum of Squares[TSS]=Σ*ij
2-c

=1538-720=818

Column Sum of Squares[CSS]= [Σ(Σj*i)
2/ni]-c

= [462/4+382/4+132/4+142/4+92/4]-720

=1001.5-720
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=281.5

Row sum of squares[RSS]=[Σ(Σi*i)2/nj-c

= [472/5+492/5+142/5+102/5]-720

= 981.2-720

=261.2

SSE=SST-(SSC+SSR)

= 818-(281.5+261.2)

= 275.3

Anova Table

SOV SS DOF MSS=SS/DOF FC FT

SSC 281.5 4 70.37 4.78 5.412

SSR 261.2 3 87.06 5.92 5.953

SSE 275.3 12 14.7

SST 818 19

NOTE: - Table value for FT for V1 = 4 and V2 = 12 at the 1% level of significance is 5.41

Table value for FT for V1 = 3 and V2 = 12 at the 1% level of significance is 5.96

Inference

 The calculated value is less than the

table value (4.78<5.412).

Hence, Ho is accepted and H1 is

rejected.

 The calculated value is less than the

table value (5.92<5.95).

Hence, Ho is accepted and H1 is rejected.

Findings

Chi-Square Analysis

From the chi square test it is found that

there is no significance difference between

the years of experience and they joined in

the job due to their family situations.

Weighted Average

From the weighted average table it has

been inferred that the majority of the

respondents have given more weight age to

Ready to do the job if, the organization

give me work based on their competency

4.54.

Anova

From the anova it is found that there is no

significance difference between the age

group and the respondents that they

recovered from personal worries after

joined in this job. F- TEST

From the f- test it is found that there is no

significance difference between rank

category and their years of experience.

Suggestions

 Appointments in administration level

may be improve by varies categories

depending on education.

 The promotion option may be

depending on performance.
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 Can liberalize the rules and regulation

for appointing under compassionate

ground employees.

 Can give the job regarding their

qualifications

 Training period can be reduced from 2

years to 1 year.

 Job can be given within a year, based

on their eligibility and training period

may be relaxed.

 Can increase the salary , to the trainees

 To give appointment board will late

months time, it should be reduced.

 The boards have to consider only their

qualification instead of considering

percentage of marks.

 Training may give depending upon the

work in the board.

 Children should be given appointment

even after years (i.e.) if they are little

ones after they complete their studies

the opportunities should be given.

 Pension scheme might be implement

again.

 In training period trainees are

appointing as a office helper, but some

of the employees are dissatisfied for

doing these kind of work.

Conclusion

This study is made on the career

advancement of compassionate ground

employees in TNEB.

 This study examined the career success

planning and rate.

 This study analyzed the compassionate

ground employee’s involvement in

organizational activities.

 This study analyzed the improvement

level of compassionate ground

employee’s work.

 This study offered suggestions for the

organization regarding optimize

utilization of the recourses.

 This study the categories by which the

recruitment (or) selection is done in the

compassionate ground employees

 This study examined the satisfaction

level of compassionate ground

employees.
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Abstract

Electronic procurement is currently one of

the most discussed topics in supply

management. Without doubt, it will

dramatically change the way purchasing is

done in the near future. This article

analyzes the possibilities of electronic

marketplaces for buyers, primarily from

theoretical perspective and is also based on

information economics theory, which may

be the most important theory to analyze

market problems in general. An e-

procurement matrix is developed that

could help to systematize different e-

procurement instruments. Various data

types available from electronic

marketplaces are analyzed with a business

model for electronic market places. These

business models show the real value added

by e-procurement. According to Need

(2001), “E-procurement means a giant leap

forward in the long sought-after

development of the extended enterprise

where the supply chain becomes a

continuous, uninterrupted process

extending from buyer through selling

partners.” The research framework is

nested following six steps like:

Step1: Analyses the consequences of

improved information and communication

technology on a macro level. Based on the

idea of coordination efficiency, new

technology sets new standards for the way

the economy is doing business. Step 2:

Takes a closer look at the transaction

frame as a combination of macro and

micro analysis. The problem of uncertainty

is analysed from a purchasing point of

view. Regarding incomplete information

as a general problem of business decisions,

the analysis takes a closer look at the

consequences for different purchasing

situations (information economics – Step

3) and purchasing transactions (

transaction analysis – Step 4). Combining

both of these aspects, the e-procurement

matrix helps to systematize different kinds

of e-procurement instruments and gives

general recommendations for their

application (Step 5). Step 6 shows the

consequences for electronic market places
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in bringing together suppliers and

customers.

Keywords: E-procurement, information,

economics, purchasing, macro, micro,

transactions, and customers.

Introduction

Electronic procurement is currently one of

the most discussed topics in supply

management. Without doubt, it will

dramatically change the way purchasing is

done in the near future. This article

analyzes the possibilities of electronic

marketplaces for buyers, primarily from

theoretical perspective and is also based on

information economics theory, which may

be the most important theory to analyze

market problems in general. According to

Neef (2001), “E-procurement means a

giant leap forward in the long sought-after

development of the extended enterprise

where the supply chain becomes a

continuous, un-interrupted process

extending from buyer through selling

partners.” The research framework is

nested following six steps like:

Step1: Analyses the consequences of

improved information and communication

technology on a macro level. Based on the

idea of coordination efficiency, new

technology sets new standards for the way

the economy is doing business. Step 2:

Takes a closer look at the transaction

frame as a combination of macro and

micro analysis. The problem of uncertainty

is analysed from a purchasing point of

view. Regarding incomplete information

as a general problem of business decisions,

the analysis takes a closer look at the

consequences for different purchasing

situations (information economics – Step

(3) and purchasing transactions transaction

analysis – Step 4). Combining both of

these aspects, the e-procurement matrix

helps to systematize different kinds of e-

procurement instruments and gives general

recommendations for their application

(Step 5). Step 6 shows the consequences

for electronic market places in bringing

together suppliers and customers.

Improve Coordination Efficiency in the

Economy: The Information Technology

Revolution (Step 1)

The data on the development of electronic

commerce on a macro level show a bright

future for e-procurement studies forecast a

growth in e-commerce volume (B2B) in

Europe from US$73 billion in 2000 to

US$727 billion in 2003 and in the United

States from US$251 billion to US$1331

billion in 2003, e-commerce will not be

more than about 15 percent of the total

transactions volume. This ration varies

between 4 percent in agriculture and 28

percent in the automotive industry. These

data lead to the conclusion that not all

procurement problems can be solved by

Internet technology. Specifically, the

extended flow of information through the
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internet has to be analyzed carefully to

generate useful recommendations on how

to implement e-procurement successfully.

The major changes in information and

communications technology are

considered to be the second economic

revolution. The first one was the “mass

production” revolution concentrating on

technological advantages in the

manufacturing process. Mass production

allowed the realization of economies of

scale and lower cost per piece yielded

lower product prices. As a result,

organizations became more and more

specialized units, responsible only for one

part of the value chain. Today, this trend

still drives firms to concentrate on core

competencies and core products. As a

result, coordination problems arise within

modern economic systems. In highly

industrialized societies, coordination costs

(e.g. Transaction costs) are expected to be

more than 60 percent of the gross national

product.

The information technology revolution

focuses especially on the problems of

economic coordination. Modern

information technology systems have an

enormous capacity to handle, process,

analyze and systematize information. The

intercompany linkage of unstructured

information on highly standardized

protocol (e.g. the Internet) allows a

quantum leap in quantity and quality of

economic coordination.

As a consequence, the quality and quantity

of information play a key role in modern

business. Purchasing as a market-oriented

function is a catalyst and sensor for

information from and into the

organization. By using tools and

techniques with higher information

processing capacity, purchasing can

become more efficient. But this process is

not automatic. Therefore it is necessary to

take a closer look at the information issues

in procurement.

Problems of uncertainty in Supply

Markets: The Transaction Frame

(Step 2)

A fundamental characteristic of sourcing

decisions is their uncertainty. A buyer

never has complete information about all

aspects of supplier performance and their

future development. According to

Williamson, dealing with the problem of

restricted information means “contracts are

unavoidable incomplete”. Contracts can

never cover all possibilities of future

developments. As result purchasing tries to

reduce uncertainty by information seeking.

E-procurement can be a useful instrument

to gain this additional information.

In general three main types of uncertainty

can be identified. Risk uncertainty in a

closer sense, and bounded rationality.

Within risk and uncertain situations, the
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buyer knows all possible actions of the

supplier in the future. Uncertainty in a

closer sense means that the buyer does not

have an estimate of this probability. Under

bounded rationality, all of the possible

future actions of the supplier are not

known by the buyer. This is the most

realistic situation. For example, most

buyers in fact do not know if a supplier

will encounter financial problems,

otherwise they would not consider it as a

business partner.

Only in a perfect market is there no

information problem. In real market

situations, there are two information

deficits: ex-ante and ex-post. The ex-ante

deficit could be partly filled by

information-seeking activities, but

information seeking is costly. Transaction

costs increase because information is not a

free good in imperfect markets. E-

procurement helps to lower these

transaction costs by making a wide range

of information available to buyers. The

question of how e-procurement can help in

reducing ex-post uncertainty is discussed

later in the article.

The Information problem in

procurement: An Information

Economics and Transaction-Based

Analysis (An information Economics

Triangle) (Step 3)

Nelson (1970) and Darby along with Karni

(1973) developed three information-based

exchange situations called them as

“qualities”:

 Search qualities that are known before

purchase

 Experience qualities that are known

costless only after purchase

 Credence qualities that are expensive to

judge purchase

Complex industrial procurement situations

are often a combination of these three

qualities. Parts of software functionality

can be judged after the customer-specific

installation, but even after purchase the

buying organization cannot be sure about

the full adaptability of the system for all

future releases.

Electronic Information in the

Purchasing Phases:

A Transaction-Based Analysis (Step4)

As described, the main advantage of e-

procurement is the high quantity and

quality of information processing. The

mixture of search, experience and credence

qualities requires different kinds of

information, information that may not be

available through either e-procurement or

classical procurement. The transaction can

be divided in a pre-decision phase, the

decision itself, and a post-decision phase.

Through their nature, search qualities can

be inspected prior to the purchasing

decision. E-procurement enables

purchasers to extend the speed, quantity
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and quality of information processing.

Reverse auctions allow purchasers to make

real-time bidding comparisons. Pre-

requisitions, this is the kind of information

that can be exchanged in e-market places.

Combining Information Qualities and

Transaction Analysis: The E-

Procurement Matrix (Step 5)

The Foreign Economist Boer, Harink and

Heijboer (2001) define five main forms of

e-procurement: Web-based enterprise

resource planning (ERP), E-sourcing, E-

tendering, E-reverse auctioning, E-

informing

ERP is based on Web-integrated enterprise

resource planning system that is used

internally as a material planning and

controlling system. E-sourcing is the

process of identifying new suppliers using

the internet. E- Sourcing is the process of

identifying new suppliers using the

internet. E-tendering uses the internet to

send requests for quotation (RFOs) to

suppliers and for suppliers to return them.

E-reverse auctioning supports buyers in

running a reverse auction. E-informing

represents all activities of gaining

additional information through the internet

not directly connected with a contract. The

e-procurement matrix is simplified way to

show the possibilities of e-procurement

tools. In fact, e-business related activities

will concentrate on the usage of electronic

market places. The implications for

purchasing management are mainly

influenced by the usage of e-markets.

Consequences for Electronic Market

Places in E-procurement: The 4C

(Step 6)

The e-market place itself brings together

supply and demand as an Internet based

service. Four major businesses can be

distinguished. The “connection” business

model concentrates on the physical

infrastructure. The “context” model deals

with classifying and systematizing

information. The “clearinghouse” model

helps suppliers get connected with all

relevant e-market places for their business

and finally the “commerce” model dealing

with physical handling of goods and

services. Purchasers never know

completely how the market place provider

will act concerning the market place data.

Nonetheless, it is absolutely necessary for

buyers to be able to judge these market

places and their future role.

Conclusion

Electronic marketplaces are approaching

may be for the first time ever the old

economic data of a “perfect market

world”. Economics has declared a

renaissance of neoclassical economic

theory without transaction costs because of

high reaction speed for all market partners

and almost full market transparency.

Within the last few years, economics has

taken a closer look at the value
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information. It started with marketing

research, for which cost-benefit analyses

were required to spend some additional

dollars on market research activities. There

are still problems with this kind of

information analysis. Strategic e-

procurement does not only lower

transaction cost, it also expands the

possibilities that purchasing will create

value for the firm.
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Abstract

In the recent global market, the continuous

change in the crude oil prices makes the

worries in the Gulf countries since their

income and economic condition are almost

fully dependent on this crude oil. The

plunging price of a barrel of oil has fallen

more than 70 percent and sunk to its

lowest level since 2004. This change in oil

prices has led to decline in the GDP

growth, less income, less profit, project

cancellation, lay off, salary cuts and

resulted in companies not granting any

allowances and increments. This economic

crisis made millions of Indian migrants to

lose their jobs and make them to go back

to their own nation. This means that most

Indians affected by the economic troubles

in the Gulf will either be stuck with what

they have, or will have to return to India if

they were to look for something else, a

prospect that brings with it plenty of

additional issues. This paper highlights the

reasons and the impact of changing oil

prices on the labour market of India and

Gulf countries.

Introduction

During the 1990s, globalisation speeded

up the cross-border movement of people,

making India one of the largest labour-

sending countries in the world. A UN

study shows that India had the largest

diaspora population across the globe with

15.6million living outside the country, in

2015. Today, a total of 15.6 million people

born in India are living across all

continents. The rate of migration to foreign

countries has increased by half compared

to 10 years ago. The top ten migrating

destinations for Indians presently includes

U.S., Saudi Arabia, Germany, Russia,

UAE, UK, France, Canada, Spain and

Australia. In this list, UAE, topped as most

preferred aboard destination among
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Indians due to maximum job opportunities

it offers. In the Gulf region, Indians are

mostly working as construction

employees, Drivers, Home maids,

Mechanics, Nurses, etc. Also, many

Indians are in the managerial cadre and

their contribution has been immensely

appreciated. Since the career opportunities

and growth are high on the gulf nations,

many Indians are living there with their

family for many years.

Current Economic Condition of Gulf

Countries

The economy of the Gulf countries is

collapsing due to the continuous fall in the

crude oil prices in the global market. With

oil prices having fallen by 50% in the last

12 months and Goldman Sachs recently

warning that crude oil could further sink to

a mere $20 a barrel, Gulf countries face an

uphill challenge to preserve their fiscal

positions. The sharp decline in government

revenues as a direct result of falling oil

prices has both slowed economic growth

across the region as well as chipped away

at each nations’ respective budget. The

scale of the fiscal challenges does vary

from country to country, however. This

increases the urgency for them to cut

spending and diversify revenues,

according to the International Monetary

Fund.

The IMF forecast that the six-member

Gulf Co-operation Council will see gross

domestic product growth slow from 3.25

per cent this year to 2.75 per cent next

year. Gulf Countries’ average fiscal

deficits are expected to reach 13 per cent

of GDP this year, with the region’s largest

economy, Saudi Arabia, facing a deficit of

21.6 per cent in 2015 and 19.4 per cent in

2016. All regional oil exporters, having

lost $360bn over the past year in export

revenues, will have to deal with a

cumulative fiscal deficit of more than $1tn

over the next five years. The IMF expects

the oil price to average $52 a barrel in

2015, down from $110 a barrel in the first

half of 2014, gradually increasing to $63 a

barrel by the end of the decade but there is

Considerable uncertainty surrounds these

figures to be around $30 a barrel in 2016.

Reasons for Falling Oil Prices

The plunging price of a barrel of oil has

fallen more than 70 percent and sunk to its

lowest level since 2004. The price of the

crude oil (barrel) is as shown in Figure

 United States domestic production has

nearly doubled over the last several

years, pushing out oil imports that need

to find another home. Saudi, Nigerian
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and Algerian oil that once was sold in

the United States is suddenly

competing for Asian markets, and the

producers are forced to drop prices.

Canadian and Iraqi oil production and

exports are rising year after year. Even

the Russians, with all their economic

problems, manage to keep pumping.

 The economies of Europe and

developing countries are weak and

vehicles are becoming more energy-

efficient. So demand for fuel is lagging

a bit.

 The release of ban on the oil

production by the Iranian oil industry.

So that the Iranian oil exports are

coming back into the market.

 The continuing unwillingness of

OPEC, a cartel of oil producers, to

intervene to stabilize markets that are

widely viewed as oversupplied.

 China’s economic hiccups drive down

the demand of the crude oil.

 In the U.S., gasoline consumption has

actually grown by 3 percent from

January through September of 2015,

according to the U.S. Energy

Information Administration. This leads

to low consumption of crude oil.

Impact of Falling Oil Prices

The gulf has once again become a region

of economic uncertainty, after the steep

fall in crude oil prices. Experts are of the

view that the gulf may remain in a

depressed state for a while. The various

reasons of falling oil prices are making

many effects on the gulf nations’

economies. The drop in exploration

investments leads to the fall in the

production of crude oil. Earnings are down

for companies that made record profits in

recent years, leading them to

decommission more than two-thirds of

their rigs and sharply cut investment in

exploration and production. Scores of

companies have gone bankrupt and an

estimated 250,000 oil workers have lost

their jobs.

Wood MacKenzie, a consulting firm,

identified 68 large oil and natural gas

projects worldwide, with a combined value

of $380 billion, that have been put on hold

around the world since prices started

coming down, halting the production of

2.9 million barrels a day.

Meanwhile, RBC Capital Markets has

calculated projects capable of producing

more than a half million barrels a day of

oil were cancelled, delayed or shelved by

OPEC countries alone last year, and this

year promises more of the same.

The price of the crude oil (barrel)  from

1950 to 2010 is as shown in Figure
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Source: WWW.microtrends.com

Gulf Nations Interventions on Economic

Reforms

This falling oil prices has been affecting

the income in all the sectors severely and

put pressure on the policy makers of the

Gulf nations. The government should

intervene by making speedy and serious

reforms to stabilize the nation’s economy

and to find new sources of financing.

Some of the reforms are:

 Rise in cost of fuel by 50%

 Increase in water, electricity and other

utility charges.

 Reduction in Government subsidies.

 Selling more government bonds

 Introduction of 4% of Value Added

Tax and tax on remittances.

 Increase of 12% in Service Tax

 100% selective tax on tobacco

products

 No HRA or House Accommodation to

the employees.

 Increase in School fees.

 Increase in travelling cost.

Impact on the Indian Migrants

The falling oil price and government

policies have made the severe impact on

the millions of Indians in the Gulf nations.

The number of returning migrants touched

12.28 lakh this year, which is around 52%

of the total emigrant population.

People are losing their jobs, their wages

are not being paid and cut down HRA

allowances. Already many big companies

have asked their senior level managers to

travel economy class. There are no new

projects while several projects have been

cancelled across the region.

The governments’ reforms such as

increase in taxes, reduction in subsidies

and Increase in water, electricity and other

utility charges make expensive cost of

living to many Indian migrants in the gulf

nations. Many Indians are finding tough to

live with their monthly salary there since

there is a cancellation of accommodation,

high house rent, and high electricity bill

and school fees. The heavy expenses,

salary cut, no allowances and other

governments’ reforms make millions of

Indians to return back to India.

Why These Fall in Crude Oil Prices not

Good for India

It is true that importers of crude oil like

India will benefit from drop in oil price as

the money that would have been spent to

buy the crude oil can now be invested in
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infrastructure development and other

projects for domestic growth.

It has also helped in improving the CAD

and is one of the prime reasons behind low

inflation.  However, there are also some

unwanted side effects of this drastic fall in

oil prices India's exports have shrunk

because of a demand slowdown in the oil

rich countries.

India is the largest recipient of cross-

border remittances. In 2014-15 India's net

private remittances was more than twice

the current account deficit. The six Gulf

Cooperation Council (GCC) countries

account for 60% of India’s private

remittances. Most of the migrants from

India are employed in low-skilled jobs,

like construction work, in these countries.

As these oil rich nations face stress there

will be decrease in investment and hence

these workers may lose their jobs. This

will result in the decrease in inflow of

private remittances to India.

As the oil price plummets consumption

will increase which in turn will make the

fight against climate change even tougher.

Investments in renewable energy sources

(still at innovation stage) could suffer due

to cheaper oil.

As oil producers continue to tighten their

belt the global economy may face a

slowdown.

Geopolitical situation may aggravate in the

Middle East as the oil producing countries

fight for market.

Falling Oil Prices - Affected

Analysts say the drop has been driven by

oversupply, coupled with a fall in demand

because of a slowdown in economic

growth in China and Europe.  There are

fears that the lifting of Western sanctions

on Iran could worsen the existing problem,

as the country prepares to pump more oil

into the market.  The effects of falling

prices are being felt by economies around

the world.

But oil producing nations that rely on

exports have been particularly hard hit,

with many now feeling the social and, in

some cases, political impact.

On Monday, the national currency dropped

to new lows, with the exchange rate

dipping to 79 roubles to the dollar and 86

roubles to the euro - something not seen

since December 2014.  Government

departments have been ordered to cut

spending by 10%, repeating a policy

imposed in 2015, Reuters reported.

Russian Prime Minister Dmitry Medvedev

has warned that the country's 2016 budget

may have to be revised as a result of the

"unpredictable" oil prices.

President Vladimir Putin's approval ratings

remain sky high, at around 85%, but

ordinary people are increasingly struggling

with rising food prices.  Analysts say
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keeping the lid on any discontent will be a

top priority for the Kremlin as the

economic woes look set to worsen.

Saudi Arabia's income from oil fell by

23% last year, highly significant in an

economy where around 73% of total

revenues come from the industry.  The

country announced a budget deficit

nearing $100bn (£68bn).  After the lifting

of sanctions on Iran, share prices in oil-

rich Gulf States dropped sharply - with the

Saudi Arabia Stock Exchange falling 5.4%

on Sunday.

The Hidden Effects of Cheap Oil

That truth was on display in 1974, and it’s

on display again now. Over the course of

just a few months in 1973-1974, the price

of oil surged from $3 to $12 per barrel.

The new price created new global

economic powers: oil-producing countries

primarily in the Middle East and North

Africa. It also dealt a severe blow to the

economies of the United States, Europe,

Japan, and other oil importers.

The oil shock altered power relations

between the world’s main geopolitical

players and created new ones. Higher oil

prices had many unexpected

consequences—from breeding oil wars to

fueling the international spread of Islamic

fundamentalism thanks to funding from

newly super-rich countries like Saudi

Arabia. Today’s drop in crude-oil prices,

which began in the summer of 2014, may

be as disruptive as the quadrupling of oil

prices that created the oil shock of 1974.

Some of the effects of this decline in oil

prices have been clear and immediate;

picture happy Americans at gas stations

and frantic government officials in oil-

exporting countries forced to cut public

budgets and consequently risk social and

political turmoil.

Conclusion

The gulf region has survived recessions in

1986 and 2008. It may be a temporary

phenomenon. Oil exporters will need to

adjust their spending and revenue policies

to secure fiscal sustainability. The Indian

government must undertake a detailed

study of the labour market dynamics in

Gulf countries. This will help it formulate

a better emigration policy that will train

and prepare the kind of workforce that can

compete internationally. Since migrant

workers do not have the capacity to
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negotiate salaries and minimum safeguards

for their working conditions in the

destination countries, India must evolve a

living wage formula for them through

negotiations with the host countries.

The government should establish a

separate ministry to deal with overseas

affairs, one major neglected area is

empowerment of the potential expatriates

through education and training about the

relevant laws and political economy of the

gulf countries. The government needs to

intervene and break the cycle of migration

by helping migrant workers establish their

own businesses at home. Both India and

Gulf nations should find the immediate

solutions to the affected migrants and their

families.
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Abstract

DTH is defined as the reception of satellite

programmers with a personal dish in an

individual home. Only cable operators can

receive satelliteprogrammes and they then

distribute them to individual homes. DTH

doesaway with the need for the local cable

operator and puts the broadcaster directly in

touch with the consumer. DTH transmission

is received directly by the consumer at his

end through the small dish Antenna. A set-

top box, unlike the regular cable connection,

decodes the encrypted transmission. This

paper is a part of the doctoral research

attempts to know the existence of  level of

customers awareness towards DTH services

and their satisfaction as the two objectives

and the data is collected through a structured

questionnaire from 600 customers selected

on  purposive basis from customers of  five

different brand of DTH services providers.

Analysis and Interpretation is done using

Chi-square method& ANOVA. It was found

out that level of awareness towards various

aspects DTH services providers. The

findings of the study will be useful

information for service providers for

theunderstanding of existing situation of the

customer thought for their services.Based on

the findings, appropriate suggestions have

been made forincreasing the number of

users.

Keywords: Subscribers; Direct to Home

(DTH); Awareness, Satisfaction

Introduction

DTH may be defined as the reception of

satellite programmes with a personal dish in

an individual home. DTH has become a

powerful, useful and attractive mass media

compared with cinema and cable. TV is the

best entertainments media. Now a day

people also like to watch different channel



Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929Page No:67

with quality pictures and good sound effects.

Hence, they prefer DTH service than cable

connection.DTH services have proved as a

perfect competitor of the Cable TV network.

With the increase in the disposable income

of the Indian customers, choice for having

wide channels options and at the same time

to have customized packages by the

television households encouraged the

growth of DTH services in India from 2001.

Customers gave a overwhelming response to

the DTH services. Thus preference, beliefs

and perception of the customers on the DTH

services had been so important that it has

decided its inception, growth and

sustainability.

Statement of the Problem

Now-a-days, the customers are more

dynamic and every human being is changing

time to time according to the changing

trends in every day’s life.Advancement in

science and technology has brought out

many types of equipment, machineries and

apparatus, which made human life more

comfortable and enjoyable.Direct to Home

(DTH) is one among the recent addition and

has become a major entertainment medium

attracting the mind of everyone. There are

many players in providing DTH services. To

market their services, every company is

adding many new features. Many DTH

industries lost their market due to various

problems like poor area coverage and poor

signal quality.  Non-existence of towers in

rural areas resulted in a great loss for many

DTH industries. This virtually destroyed

monopoly held by Doordharshan. DTH

offers better quality picture than cable TV.

This is because cable TV in India is analog.

Despite digital transmission, it is still

analog. DTH offers stereophonic sound

effects. Apart from enhanced picture quality,

DTH also allows for interactive TV services

such as movie-on-demand, internet access,

video conferencing and e-mail. Now many

branded DTH are available to the customers

with varying features. Customers prefer the

service provided by their operators for

various reasons, and a bundle of

expectations. Normally they prefer better

service at lowest cost. Customers face many

problems in their DTH connections

nowadays, namely poor clarity of signals,

signal interruption, disconnection while

watching, high cost for paid channels, poor

customer care service ,delay in activation.

coverage and poor signal during raining,

difference in monthly charges between

different network, customer service center

attitude towards solving problems and also

noaccuracy billing system.The biggest

changes occurred in consumer products, new
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and innovative technology has used to

satisfy the consumers. Hence, the

development of DTH industry mainly

depends on customer satisfaction. The task

of the marketers is to mould consumer

perception so as to occupy the desired

position for his brand. In this content the

study is taken up with the subscribers’

perception towards the Cable TV and DTH

services.

Objective of the Study

1. To examine the subscribers’ brand

preference while selection of DTH

services.

2. To offer suitable suggestions for

improve the quality of DTH services.

Hypothesis

Based on the above objectives the following

hypotheses were formulated and tested

1. There is no significant difference in

brand preference by subscribers in

selection of DTH services.

Nature of the Study

The present study is an empirical research

based on survey method. The study area was

confined to Nagapattinam District only and

the sample has been chosen there from. The

researcher has been resorted the purposive

Sampling for selection of respondents. The

questionnaires were distributed to a sample

population of 600 consumers. Data

collection comprises of primary data and

secondary data. The primary data has been

collected through questionnaires and it was

based on the initial research model and

propositions. The required secondary data

was collected from related journals and

publications.

Scope of the Study

Nagapattinam District has innumerous small

and medium scale industries and provides

more employment opportunities. The

present study attempts to examine the

service quality of selected DTH service

providers and problems in using DTH in

NagapattinamDistrict. The study is confined

only to five Sun Direct, Dish TV, Airtel

Digital TV, DD Direct Plus and Videocon.

Service marketing is a vast subject;

therefore, the most common service

provided by all DTH service providers and

their problems only are analyzed in this

study.

Framework of Analysis

The ultimate object of the study is to

examine the perception and problems of

DTH subscribers in Nagapattinam District.

In order to study the perception towards

expectation and problems of DTH services,

chi-square test, analysis of one-way

variance, student t test, analysis of co-

efficient of variation, multiple regression
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analysis and percentage have been

employed. To arrive at possible solutions

simple percentages are used in the study.

Period of the Study

The required primary data were collected

from the selected respondents during the six

months period from March to August 2015.

Secondary data were collected for different

periods of time as data required.

Analysis of Association between Personal

Profile of Respondents and Brand

Preference of the Respondents

Genderand Brand preference of the

Respondents

To examine whether there is any significant

associationbetween gender of the

respondents and brand preference the

following statistical null hypothesis.

Ho =“There is no significant association

between gender of the respondents and

brand preference towards DTH services”.

The chi-quire test was applied to test asses

the significant association and result is given

in Table 1

Table 1

Association betweengenderand brand preferenceonwards DTH services

Gender
Brand of DTH

Total
Chi-
Squire
Test

P
Value
SigSun Direct Dish TV

Airtel
Digital TV

DD Direct
Plus

Videocon

Male 114(26.00) 67(15.30) 122(27.90) 39(8.90) 96(21.90) 438(100.00)

7.676 .104Female 54(33.30) 28(17.30) 38(23.50) 6(3.70) 36(22.20) 162(100.00)

Total 168(28.00) 95(15.80) 160(26.70) 45(7.50) 132(22.00) 600(100.00)

Source: Computed from collected primary data

It is noted from the above Table 1 that the

calculated Chi-square value 7.676with p

value .104 (>.05)hence it isnot significant at

5% level. So, the null hypothesis is

accepted. It is concluded that gender of the

respondents have no association with brand

preference towards DTH services.

Age and Brand preference of the

Respondents

To examine whether there is any significant

association between age of the respondents

and brand preference the following

statistical null hypothesis.

Ho =

“There is no significant association between

age of the respondents and brand preference

towards DTH services”.

The chi-quire test was applied to test asses

the significant association and result is given

in Table 2.
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Table 2
Association between age and brand preference wards DTH services

Age
Brand of DTH

Total
Chi-

Squire
Test

P
Value

Sig
Sun Direct Dish TV Airtel

Digital TV
DD Direct

Plus
Videocon

18 Less 24(50.00) 3(6.20) 15(31.20) 0(0.00) 6(12.50) 48(100.00)

64.521 .000

18-25 63(23.60) 39(14.60) 69(25.80) 21(7.90) 75(28.10) 267(100.00)

26-40 24(18.60) 24(18.60) 48(37.20) 6(4.70) 27(20.90) 129(100.00)

41-60 27(39.10) 9(13.00) 6(8.70) 9(13.00) 18(26.10) 69(100.00)

60 plus 30(34.50) 20(23.00) 22(25.30) 9(10.30) 6(6.90) 87(100.00)

Total 168(28.00) 95(15.80) 160(26.70) 45(7.50) 132(22.00) 600(100.00)

Source: Computed from collected primary data

It is noted from the above Table 2 that the

calculated Chi-square value 64.521 with p

value .000 (<.05)hence it is significant at 5%

level. So, the null hypothesis is rejected. It is

concluded that age of the respondents have

significant association with brand preference

towards DTH services.

Marital Statusand Brand preference of

the Respondents

To examine whether there is any significant

association between marital status of the

respondents and brand preference the

following statistical null hypothesis.

Ho “There is no significant association

between marital status of the respondents

and brand preference towards DTH

services”.

The chi-quire test was applied to test asses

the significant association and result is given

in Table 3.

Table 3
Association Between maritalStatus andBrand Preference towards DTH Services

Marital
Status

Brand of DTH
Total

Chi-
Squire
Test

P
Value

SigSun Direct Dish TV
Airtel

Digital TV
DD Direct

Plus
Videocon

d2h
Married 108(25.40) 81(19.00) 123(28.90) 21(4.90) 93(21.80) 426(100.00)

28.707 .000Unmarried 60(34.50) 14(8.00) 37(21.30) 24(13.80) 39(22.40) 174(100.00)

168(28.00) 95(15.80) 160(26.70) 45(7.50) 132(22.00) 600(100.00)

Source: Computed from collected primary data
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It is noted from the above Table 3 that the

calculated Chi-square value 28.707with p

value .000 (<.05)hence it is significant at 5%

level. So, the null hypothesis is rejected. It is

concluded that marital status of the

respondents has significant association with

brand preference towards DTH services.

Family Size and Brand preference of the

Respondents

To examine whether there is any significant

association between family size of the

respondents and brand preference the

following statistical null hypothesis.

Ho =“There is no significant association

between family size of the respondents and

brand preference towards DTH services”.

The chi-quire test was applied to test asses

the significant association and result is given

in Table 4.

Table 4
Association Betweenfamily Size andBrand Preference towards DTH Services

Family Size

Brand of DTH

Total
Chi-

Squire
Test

P
Value

SigSun Direct Dish TV
Airtel

Digital TV

DD
Direct
Plus

Videocon
d2h

Upto4 81(29.70) 36(13.20) 99(36.30) 21(7.70) 36(13.20) 273(100.00)

45.884 .000
5 to 8 84(28.60) 49(16.70) 53(18.00) 21(7.10) 87(29.60) 294(100.00)

More than 8 3(9.10) 10(30.30) 8(24.20) 3(9.10) 9(27.30) 33(100.00)

Total 168(28.00) 95(15.80) 160(26.70) 45(7.50) 132(22.00) 600(100.00)

Source: Computed from collected primary data

It is noted from the above Table 4 that the

calculated Chi-square value 45.884 with p

value .000 (<.05)hence it is significant at 5%

level. So, the null hypothesis is rejected. It is

concluded that family size of the

respondents has significant association with

brand preference towards DTH services.

Educational Qualifications and Brand

preference of the Respondents

To examine whether there is any significant

association between educational

qualifications of the respondents and brand

preference the following statistical null

hypothesis.

Ho =“There is no significant association

between educational qualifications of the
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respondents and brand preference towards

DTH services”.

The chi-quire test was applied to test asses

the significant association and result is given

in Table 5-

Table 5
Association betweeneducational qualificationsand brand preferenceowards DTH services

Educational
Qualifications

Brand of DTH Total Chi-
Squire
Test

P
Value

Sig
Sun Direct Dish TV Airtel

Digital TV
DD

Direct
Plus

Videocon
d2h

School level 36(31.60) 20(17.50) 25(21.90) 6(5.30) 27(23.70) 114(100

28.689 .004

Under
Graduate

81(28.70) 50(17.70) 79(28.00) 18(6.40) 54(19.10) 282(100)

Post Graduate 30(20.40) 21(14.30) 48(32.70) 18(12.20) 30(20.40) 147(100)

Diploma/
Technical
/others

21(36.80) 4(7.00) 8(14.00) 3(5.30) 21(36.80) 57(100)

Total 168(28.00) 95(15.80) 160(26.70) 45(7.50) 132(22.00) 600(100)

Source: Computed from collected primary data

It is noted from the above Table 5 that the

calculated Chi-square value 28.689 with p

value .004 (<.05)hence it is significant at 5%

level. So, the null hypothesis is rejected. It is

concluded that educational qualifications of

the respondents has significant association

with brand preference towards DTH

services.

Occupation and Brand preference of the

Respondents

To examine whether there is any significant

association between occupation of the

respondents and brand preference the

following statistical null hypothesis.

Ho =“There is no significant association

between occupation of the respondents and

brand preference towards DTH services”.

The chi-quire test was applied to test asses

the significant association and result is given

in Table 6
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Table 6
Association betweenoccupationand brand preferenceonwards DTH services

Occupation
Brand of DTH Total Chi-

Squire
Test

P
Value

Sig
Sun Direct Dish TV Airtel

Digital TV
DD Direct

Plus
Videocon

d2h

Employee 21(19.40) 20(18.50) 28(25.90) 12(11.10) 27(25.00) 108(100)

49.187 .000

Professional 27(36.00) 15(20.00) 24(32.00) 0(0.00) 9(12.00) 75(100)

Agriculturist 27(28.10) 13(13.50) 32(33.30) 9(9.40) 15(15.60) 96(100)

Business
owner

45(25.40) 26(14.70) 37(20.90) 12(6.80) 57(32.20) 177(100)

Students 21(36.80) 10(17.50) 8(14.00) 3(5.30) 15(26.30) 57(100)

Housewife
and others

27(31.00) 11(12.60) 31(35.60) 9(10.30) 9(10.30) 87(100)

Total 168(28.00) 95(15.80) 160(26.70) 45(7.50) 132(22.00) 600(100)

Source: Computed from collected primary data

It is noted from the above Table 6 that the

calculated Chi-square value 49.187 with p

value .000 (<.05)hence it is significant at 5%

level. So, the null hypothesis is rejected. It is

concluded that occupation of the

respondents has significant association with

brand preference towards DTH services.

Monthly Family Income and Brand

Preference of the Respondents

To examine whether there is any significant

association between monthly family income

of the respondents and brand preference the

following statistical null hypothesis.

Ho =“There is no significant association

between monthly family income of the

respondents and brand preference towards

DTH services”.

The chi-quire test was applied to test asses

the significant association and result is given

in Table 7

Table 7
Association betweenmonthly family income andbrand preference towards DTH services

Monthly  Family
Income

Brand of DTH Total Chi-Squire
Test

P
Value

Sig
Sun Direct Dish

TV
Airtel Digital

TV
DD Direct

Plus
Videocon

UptoRs 25,000 21(35.0) 7(11.7) 23(38.3) 6(10.00) 3(5.0) 60(100)

30.01 .003

Rs 25,001 to 50,000 78(29.5) 42(15.9) 51(19.3) 24(9.10) 69(26.1) 264(100)

Rs 50,001 to 75,000 57(26.0) 40(18.3) 65(29.7) 12(5.50) 45(20.5) 219(100)

Above Rs 75,000 12(21.1) 6(10.5) 21(36.8) 3(5.30) 15(26.3) 57(100)

Total 168(28.0) 95(15.8) 160(26.7) 45(7.50) 132(22.0) 600(100)



Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929Page No:74

It is noted from the above Table 7 that the

calculated Chi-square value 30.011with p

value .003 (<.05)hence it is significant at 5%

level. So, the null hypothesis is rejected. It is

concluded that monthly family income of

the respondents has significant association

with brand preference towards DTH

services.

Area of Residence and Brand Preference

of the Respondents

To examine whether there is any significant

associationbetween area of residence of the

respondents and brand preference the

following statistical null hypothesis.

Ho =“There is no significant association

between area of residence of the respondents

and brand preference towards DTH

services”.

The chi-quire test was applied to test asses

the significant association and result is given

in Table 8.

Table 8
Association betweenarea of residenceand brand preferenceowards DTH services

Area of

Residence

Brand of DTH

Total

Chi-

Squire

Test

P

Value

Sig
Sun Direct Dish TV

Airtel

Digital TV

DD

Direct

Plus

Videocon

d2h

Rural area 87(30.20) 44(15.30) 58(20.10) 30(10.40) 69(24.00) 288(100.00)

17.170 .002Urban area 81(26.00) 51(16.30) 102(32.70) 15(4.80) 63(20.20) 312(100.00)

Total 168(28.00) 95(15.80) 160(26.70) 45(7.50) 132(22.00) 600(100.00)

Source: Computed from collected primary data

It is noted from the above Table 8 that the

calculated Chi-square value 17.170with p

value .002 (<.05)hence it is significant at 5%

level. So, the null hypothesis is rejected. It is

concluded that number of earning members

in the respondents’ familyhas significant

association with brand preference towards

DTH services.
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Introduction

A comparative study of English and tamil

ballads to give new insights in

understanding  the cultures of the two

distinct groups, English and tamil. A

comparative study often tends to juxtapose

a work (of art) written in a native language

with a foreign work either to establish the

supremacy of the native product or to

prove the uniqueness of the native product

(Fredrickson8).

World literature

Comparison is as old as ‘thought’ itself.

Comparative study of literature is a late

entrant following the established field of

enquiry like comparative law, comparative

philosophy, comparative medicine,. Etc.

But the history of comparative study of

literature presents the fact that the concept

of ‘one literature’ or ‘world literature’ was

pronounced as early as 14th century.

German comparatist Wolf Van Goethe

pronounced the term World Literature

(weltliteratur) in the 14th century as an

attempt to break the barriers between the

nations. Mathew Arnold, citing the nexus

between the literatures of the word

advocated the concept of ‘one literature’ or

‘global literature’ in his lecture at Oxford

in 1872. His view is that, “Everywhere

there is connection, everywhere there is

illustration. No single event, no single

literature is adequately comprehended

except in relation to other events, to the

literature” (Azhagarasan 2).

Ballad and Kathai Paatal

The history of world literature exhibits the

fact that poetical expressions are consider

to be the earliest art from in almost all the

languages and ballad is the oldest form of

poetical expression ever recorded in the

history of any literature. W.H.Hudson

claims that a ‘ballad is a form which

appears to have arisen spontaneously in

almost all literature, and represents one of

the earliest stages in the evolution of

poetic art’ (104). H.M.Chadwick, in his

book Heoric Age (1911), established the

presence of heroic songs in most of the

classical languages like, Sumerian and

Tamil. Even in African societies traces of

heroic songs are identified. C.M.Bowra
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analyzing the heroic poetry of various

nations posits the fact the heroic poetry is

the preceding art from to ballad. He is of

the view that both heroic poetry and ballad

are similar in treatment but different in

style.

Heroic Poetry and Ballads

The distinction between heroic poetry and

ballads is not so much of matter and spirit

as of form and function and effect.

G.U.Pope on studying the Tamil heroic

songs conforms to Chadwick and Bowra,

that heroic poetry of many nations were

similar in the expression of human mind in

accordance with the spirit of their time.

Such a unilenear evolution of human mind

was expressed by Alan Dundes in his

article, “The Anthropologist and theer

Comparative Method in Folklore”, ‘....it

was assumed that all peoples had

progessed or were progressing from initial

savagery through barbarism to find stage

of civilization’ (126). The twentieth

century ballad scholars by drawing

attention to the Darwin’s theory of

evolution expressed their view that the

intellectual evolution should be similar to

the biological revolution.

Comparative Cultural Study

The currency of cultural studies

incorporates both fields of enquiry namely

the comparative study and cultural study.

A new approach called as ‘comparative

cultural studies’ challenges the single

language based enquiry on one culture or

the other. The objective nature of the

‘ballad’ produced by the throng denies it

the status of being compared. A

comprehensive study of ballads of many

countries claims that the ‘polyphony’

voice of the ballad is far superior to the

esoteric voice of the author centric

literature. Child’s theories that many

voices diffused into one voice and Bell’s

view that all voices could be heard in one

voice in the ballad creation have to be

taken into consideration. The genuinity of

these records of the past stand as a

testimony of time as the feelings registered

have germinated from the soil which is

nearer to nature. Percy has acknowledged

the greatness of the ballads in his letter to

queen Elizabeth while presenting his

collection of ballads to her, ‘.... these

poems are presented to your ladyship, not

as labours of art, but as effusions of nature,

showing the first effort of ancient genius

and exhibiting the customs and opinions of

remote ages’ (Percy XXIII).

Polyphonic Effusions of Nature

A ballad is a spontaneous production of

the communal memory. The customs,

beliefs, rituals, birth, death and other day

to day activities of the primitive men,

which are in the common stock, are

recorded rapturously along with the

stories. Many scholars argue that ‘ballad’

being a medium of communication helps
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us to understand the currency of the

culture that was prevalent at the time of its

composition. The currency of ‘culture’

itself has undergone several paradigm

shifts, in its relationship with tradition in a

society, from time to time.

Different fields of enquiry view ‘culture’

from different point of view. An

anthropologist views culture as

‘behaviour’ of the people. A folklorist

views it as the processes of social life,

where politics, economics, religion,

kinship, are integrated for a logical

manner. In simple terms ‘culture’ can be

understood as an integration of people and

the process. People are the creators of the

culture and the reverse is always arguable.

The same people who are the creators of

the culture are involved in the creation of

the ballads.

Thus ballads are not esoteric knowledge of

the individuals. Hence a ballad which

reflects the culture currency of a period

becomes traditional after passing many

generations through oral medium. The

primitive men believed that only

permanent folk materials can survive,

against time, through oral medium. A

ballad incorporates many folk materials of

the society including folk belief, myth,

proverb, riddle etc that provides a bird’s

view of the primitive society. It is possible

therefore to register through these ballads,

the natural happenings in the society like

child birth, education, love, marriage,

family affairs, work, death and other

conflict in the given milieu. In the absence

of valid native historical records in the

Tamil language, the insights these ballads

throw into the political, administrative and

cultural process of the society can be

considered as authentic records of the

society.

Code of Communal and Individual

Conduct and Ballads: Comparison and

Contrast between English and Tami

The code of conduct of men and women in

the society, their responsibilities etc of the

primitive cultures are recorded in the

ballads of both the languages. Both the

societies project men as breadwinners of

the family and women as home makers. In

the ballad Ruggleton’s Daughter of Iero, a

song from the collection of child, the

husband takes severe measures to remind

his wife of her husband duties and wife

agree to cook and bake only after the

husband punishes her.

He took a stick down off the rack;

Fal lal lal lal lal li-do

And on the back went rickety-rack

Of Ruggleton’s daughter of Iero.

Fal lal lal lal lal li-do

And I will cook your meat for you

Said Ruggleton’s daughter of Ireo.

(20-27)

Similarly in a Tamil ballad collected by

Vaanamaamalai, a husband broods over
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the inefficiency of his wife to cook, though

he had paid the money, demanded by her

father, the song besides recording the

practice in the Tamil society that dowry

was given by men, which is different from

the English custom; it also reveals the

common habits of wives in both the

societies.

Three hundred and one I gave

Your father has it safe

You do not know to cook

Am I to weep marrying you? (311)

Folklore Materials

Ballads in both the societies borrow

materials from the folklore, the repertoire

of the society, which is the uniting thread

of the people in a society. In defining the

folklore Ben Amos tries to classify it under

three categories. Folklore is a body of

knowledge, a mode of thought or a kind of

art (Amos 5) or all the three together.

Bascom enumerates the four functions of

the folklore as: amusement, validation of

the rituals of the culture, education and

shaping the individuals social behaviour.

Tradition has always proved static and the

art forms are dynamic, they often change

in order to address the current needs of the

people in a society.

Portrayal of Women and Men

A comparative study of this nature based

on the works of the native men presents

the characters of men and women in the

society and their actions relating to basic

human passions like chivalry, love and

betrayal. Women are often portrayed as

frail and personified as symbol of greed

and jealously. They fail to understand the

evil ways of men and are often after the

material wealth which fixes them in

trouble. Men excelled in the art of

deceiving, they often act cunningly and

accomplish their mission without much

strain. A woman who elopes with her lover

is often humiliated and is left in the lurch.

Besides drawing the wrath of the family

members for bringing disgrace to the

family pride, they also lose their love. The

men of the ancient society see a woman as

a frail being with full of jealously. The

ballad The Farmer’s Curst Wife (Child)

summarizes the character of the women as

viewed by men. A devil abducts a farmer’s

wife to the hell but sends her back to the

farmer immediately, afraid of her wily

nature. “They say that the women are

worse than the men,/ They went down to

Hell and got kicked out again”. (45- 46)

The Concept of Woman as Goddess

Tamil society worships a woman as the

Goddess and keeps her in high esteem.

Their capacity to provide lives is the main

reason to hold them in awe in the society.

A woman was portrayed as a humble being

in the oral and written literature. Their

meekness is also considered as their

weakness and they are humiliated and

subordinated by the male members of the
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society. Stuart Black Burn observes that

the women and the untouchables in the

society are believed to have destructive

capacity. This theory also endorses the

prevalent hypothesis that woman are

treated as menials in par with the

untouchables. A woman in the Tamil

society is deprived of an identity. They are

subsumed in the identity of the father or

the husband. Satisfying the sexual desires

of the men, begetting children and rearing

them and keeping the house were the

bounded duties of women in the society. A

woman’s voice is either subdued or

subsumed into the dominant voice of the

men.

The English society enslaved the women

directly whereas the Tamil society

implemented it in the name of god and

religion. The Goddesses are given more

power than the gods in the Tamil society.

The Tamil society will treat a malati (a

barren woman), like a widow. The Tamil

society does not count a male responsible

for the barrenness of the woman. There are

many occasions when men are married for

the second time in this regard. The agony

expressed by muttayi in the Story of

Palavecan Cervaikkarrar (Nirmala Tevi) is

a genuine record of the agony of the barren

women in the primitive Tamil society.

Grieving I’m in pain and anguish

What is the use of gold aplenty?

When a woman goes barren and

sad?

Won’t she be cursed and sinful?

Women my peers have grown-up

children

And sterile my womb is O my

dear!

Did we ever commit sins so dark?

Did we ever kill a mulching cow?

(85-92)

Conclusion

The comparative study of ballads of the

both languages exhibits the nature of

mental progress of mankind of both

societies which are much the same. The

themes of the ballads in both the languages

are universal in nature comprising valour,

love, greed etc. The expression and the

techniques they use vary depending on the

nature of the men where these songs are

(orally) circulated. While the English

societies imply moral justice indirectly the

Tamil kathai paatal often ends with a

preaching. A comparative study of this

nature often picks the ‘subtypes’ and

‘oicotypes’ of two cultures to bring out the

uniqueness of the works of the cultures

compared. For example the custom of

‘deification’ of the deceased is practice in

Tamil Nadu where the good men are

resurrected when they meet an untimely

death by villainy. Whereas the English

mourn the dead for a year and a day to
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ensure that the dead is not disturbed from

its cold tomb.
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Abstract

Literacy in Information and Communication

Technologies (ICT) is fundamental to life in

our modern technological society. To equip

students to be literate lifelong learners and

global citizens of the 21st century we must

successfully integrate ICT into both the

English curriculum and English pedagogical

practice. It is a valuable tool to enhance

teaching and learning. For teachers ICT is a

professional resource: a mode of classroom

delivery, a source of valid and valuable text

types. For students, provides opportunities

to communicate more effectively and to

develop literacy skills including skills in

critical literacy. It is a valuable tool for,

researching, composing and responding,

viewing and representing in English. The

use of ICT in education is a relatively new

phenomenon and it has been the educational

researchers' focus of attention for more than

two decades. Educators and researchers

examine the challenges of using ICT and

think of new ways to integrate ICT into the

curriculum. However, there are some

barriers for the teachers that prevent them to

use ICT in the classroom and develop

supporting materials through ICT. The

present paper would like to explore about

the existing scenario in theuse of ICT in

English Language Teaching and Learning in

India today.

Keywords Informationand Communications

Technology (ICT), English Language

Teaching (ELT), Computer Assisted

Language Learning (CALL), Information

Technology (IT), Telecommunication

Development Bureau (BDT), Millennium

Development Goals (MDGs).

Introduction

Now, ICT (Information and Communication

Technology) has been used in almost all

fields of life, including in education. In

education, computer technology has become

so essential that the government put ICT as

one of the curriculum in Indian education.

The utilization of ICT in education has

recently started to appeal the potential and
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significant progress in language learning. It

has become a major issue in education world

and has been used from preschool through to

university that could facilitate students and

teacher in teaching and learning process.

ICT has been publicized as potentially

powerful enabling tools for educational

change and reform. The computers play

significant role in the learning process

especially in learning language. As Hartoyo

(2008) stated in his book, a computer is a

tool and medium that facilitates people in

learning a language, although the

effectiveness of learning depends totally on

the users. The technology in this era has

been grown up not only from the quality but

also the efficiency. They are moving fast

without any limit from every product. The

need of technological innovation has

brought the communication revolution and

rapid development of technological

application in teaching and learning. This

technology made contribution on improving

language communication in Indonesia.

Every school has used the ICT to facilitate

the teacher to teach the students in the

classroom. Many kinds of application that

they use in the classroom improved and

enhanced the better lesson.

ICT

Information andcommunications technology

(ICT) is often used as an extended synonym

for information technology (IT), It is a more

extensive term (i.e. more broad in scope)

that stresses the role of unified

communications and the integration of

telecommunications (telephone lines and

wireless signals), computers as well as

necessary enterprise software, middleware,

storage, and audio-visual systems, which

enable users to access, store, transmit, and

manipulate information. BrahimaSanou,

Director of the ITU Telecommunication

Development Bureau (BDT) department

since January of 2011. The term ICT is also

used to refer to the convergence of audio-

visual and telephone networks with

computer networks through a single cabling

or link system. There are large economic

incentives (huge cost savings due to

elimination of the telephone network) to

merge the telephone network with the

computer network system using a single

unified system of cabling, signal distribution

and management. However, ICT has no

universal definition, as "the concepts,

methods and applications involved in ICT

are constantly evolving on an almost daily

basis." The broadness of ICT covers any

product that will store, retrieve, manipulate,
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transmit or receive information

electronically in a digital form, e.g. personal

computers, digital television, email, robots;

ICT Today

In modern society ICT is ever-present, with

over three billion people having access to

the Internet. With approximately 8 out of 10

Internet users owning a smartphone,

information and data are increasing by leaps

and bounds. This rapid growth, especially in

developing countries, has led ICT to become

a keystone of everyday life, in which life

without some facet of technology renders

most of clerical, work and routine tasks

dysfunctional. The most recent authoritative

data, released in 2014, shows "that Internet

use continues to grow steadily, at 6.6%

globally in 2014 (3.3% in developed

countries, 8.7% in the developing world);

the number of Internet users in developing

countries has doubled in five years (2009-

2014), with two thirds of all people online

now living in the developing world."

However, hurdles are still at large. "Of the

4.3 billion people not yet using the Internet,

90% live in developing countries. In the

world’s 42 Least Connected Countries

(LCCs), which are home to 2.5 billion

people, access to ICTs remains largely out

of reach, particularly for these countries’

large rural populations." ICT has yet to

penetrate the remote areas of some

countries, with many developing countries

dearth of any type of Internet. This also

includes the availability of telephone lines,

particularly the availability of cellular

coverage, and other forms of electronic

transmission of data. The latest "Measuring

the Information Society Report" cautiously

stated that the increase in the

aforementioned cellular data coverage is

ostensible, as "many users have multiple

subscriptions, with global growth figures

sometimes translating into little real

improvement in the level of connectivity of

those at the very bottom of the pyramid; an

estimated 450 million people worldwide live

in places which are still out of reach of

mobile cellular service."

Favorably, the gap between the access to the

Internet and mobile coverage has decreased

substantially in the last fifteen years, in

which "2015 is the deadline for

achievements of the UN Millennium

Development Goals (MDGs), which global

leaders agreed upon in the year 2000, and

the new data show ICT progress and

highlight remaining gaps deadline for

achievements of the UN Millennium

Development Goals (MDGs), which global

leaders agreed upon in the year 2000, and

the new data show ICT progress and



Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929Page No: 85

highlight remaining gaps." ICT continues to

take on new form, with nanotechnology set

to usher in a new wave of ICT electronics

and gadgets. ICT newest editions into the

modern electronic world include smart

watches, such as the Apple Watch, smart

wristbands such as the Nike+ Fuel Band,

and smart TVs such as Google TV. With

desktops soon becoming part of a bygone

era, and laptops becoming the preferred

method of computing, ICT continues to

insinuate and alter itself in the ever-

changing globe.

The development of information technology,

the Internet, directs the history of

educational technology in the new groove.

Online services in the education of both

degree and non-degree are basically

providing educational services to users using

the Internet as a medium. Online services

can be composed of various stages of the

process of educational programs such as:

registration, test entry, payment, and

learning, case assignments, case discussions,

exams, assessments, discussions, and

announcements. Nothing the positive impact

of various studies on the use of ICT to

support learning in the schools and colleges

in India, it is a must if the school is not

excessive in this country also have the

prospect of a future that allows for

deploying ICT in supporting learning and

the Figure -1 shows.
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Electronic Books

Electronic book or e-book is one that utilizes

computer technology to deliver multimedia

information in the form of a compact and

dynamic. In an” e-book can be integrated

impressions” sound, graphics, images,

animations, and” movie” so that the

information presented is richer than

conventional books. Type e-book of the

simplest is a mere transfer of conventional

books into electronic form displayed by the

computer. With this technology, hundreds of

books can be stored in a single piece of solid

disc / CD” or” compact disk (capacity of

about 700MB), DVD or digital versatile

disc”” (capacity 4.7 to 8.5 GB) and ‘ ‘flash”

(currently available capacity up to 16 GB).

A more complex and require more rigorous

designs such as the Encyclopedia Britannica

and Microsoft Encarta encyclopaedia which

is in multimedia format. Multimedia format

allows e-book provides not only written

information but also sound, images, movies

and other multimedia elements. A

description of the type of music, for

example, can be accompanied by footage of

the sound of music so that the user can

clearly understand what is meant by the

renderer.

E-learning

Various definitions can be found for the” e-

learning”. Victoria L. Tinio, for example,

states that” e-learning” includes learning at

all levels, formal and informal, which uses a

computer network (intranet and extranet) for

the delivery of teaching materials,

interaction, and / or facilitation. For most of

the process of learning that takes place with

the help of the Internet is often referred to as

online learning. Broader definition proposed

in the working paper SEAMOLEC, the e-

learning is learning through electronic

services. Although a variety of definitions

but basically agreed that the e-learning is

learning by using electronic technology as a

means of presenting and distributing

information. Included in the definition of

educational television and radio broadcasts

is a form of e-learning. Although radio and

television education is a form of e-learning,

it is generally agreed that e-learning reaches

peak form after synergize with internet

technology.

Internet-based learning or web-based

learning in its simplest form is the” website”

are used to present learning materials. This

method enables learners to access learning

resources provided by the speakers or

facilitators whenever desired. If it is

necessary that may also be provided mailing
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list specifically for the learning website that

serves as a forum for discussion. E-learning

facility” complete” provided by a special

software called software or learning

management LMS (learning management

system). Current running LMS-based

Internet technology so it can be accessed

from anywhere over the available access to

the internet. Facilities provided include the

management of students or learners, learning

materials management, learning

management, including management of

learning evaluation and management of

communication between learners with

facilitators.

This facility enables the learning activities

are managed in the absence of face-to-face

between the parties involved

(administrators, facilitators, learners or

learners). ‘Presence’ the parties involved are

represented by e-mail, chat channel, or via

video conference. In today’s era where

information and communication technology

is rapidly developed and turns to be a

lifestyle for people throughout ages and

places, its literacy has undoubtedly become

a prior necessity. The sensitivity of the

technology helps one in attending a more

important task and in attaining a higher

achievement in the area of education,

professional career, and social relationship

at which its literacy is a major requisite. ICT

which stands for Information and

Communication and Technology, is

elaborated as follows.

a. ICT

ICT covers any product that will store,

retrieve, manipulate, transmit or receiving

information electronically in a digital form.

For example, personal computers, digital

television, email, robots. So ICT is

concerned with the storage, retrieval,

manipulation, transmission or receipt of

digital data. Importantly, it is also concerned

with the way these different uses can work

with each other.

 Information: Information means the

processed data in a meaningful and

purposeful form according to Shore in

Hartoyo (2012:2)

 Communication: According to Potts,

communication is defined as a process

by which we assign and convey meaning

in an attempt to create shared

understanding. Brown (2011) stated

communication is transfer of information

from one person to another,whether or

not it elicits confidence. But the

information transferred must be

understandable to the receiver.

 Technology: Technology derived from

the word ‘techno’ which means



Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929Page No: 88

technique, art or skill, and ‘logos’ which

means science. Therefore, technology

can be defined as a scientific knowledge

of art or skill. Based on the definitions of

the three components, ICT as a whole

can be described as the utility of

technology to support the effort of

conveying information and

communication particularly in the area

of education. The technique includes

digital technologies mostly of electronic

information – processing technologies,

such as computers, internet, mobile

phones, networks, broadband, and so on.

b. The benefits of ICT in general

ICT is found to be advantageous in several

ways as mentioned by Herington (2002), (1)

technology facilitates exposure to authentic

language; (2) technology provides the access

to wider sources of information and varieties

of language; (3) technology gives the

opportunity to people to communicate with

the world outside; (4) technology allows a

learner – centered approach; (5) technology

develops learner’s autonomy. ICT help

people in order to get information and to

communicate each other in wider range.

c. ICT Tools in Language Context

There are some kinds of technologies

classified into information and

communication technology commonly used

in language context, such as:

 Interactive multimedia: Interactive

media is the integration of digital media

including combinations of electronic

text, graphics, moving images, and

sound, into a structured digital

computerized environment that allows

people to interact with the data for

appropriate purposes. The digital

environment can include the Internet,

telecoms and interactive digital

television.

 Computer: Computer can be utilized

with other multimedia learning devices

or it can stand alone and still serves its

basic purpose as an electronic medium

of language learning. Computer is an

electronic device which is capable of

receiving information (data) and

performing a sequence of logical

operations in accordance with a

predetermined but variable set of

procedural instruction (program) to

produce results in the form of

information or signals based on Oxford

dictionary. It is consist of CPU, monitor,

keyboard and some other apparatus.

 Audio devices: Audio devices can be

used with other media to form an

interactive multimedia. However, it can



Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929Page No: 89

also be utilized separately as

independent tool. Audio devices include

speaker, earphone, CD, and etc.

 Internet: Internet can be used as a

medium of language learning through

email, www (world wide web), text,

audio and video conferencing.

 Television: According to Oxford

dictionary, television is a system for

converting visual images (with sound)

into electrical signals, transmitting them

by radio or other means, and displaying

them electronically on a screen.

 Telephone: This telephone medium has

not been widely used for language

teaching because of the poor quality of

analogue transmissions. However, there

is new invent of digital quality and lower

connection cost which potential for

conference calls.

 Mobile gadget: Mobile gadgets such as

cell phone and smart phone which are

equipped with programs like computer,

which enable it to perform as mini

personal computer. By using this gadget

and its internet connection, everybody

could enjoy chatting, browsing, and

discuss each other with the wider range.

The advancement of science and

technology makes the size and price of

those gadgets are getting cheaper and

reachable.

 Social interface: This media provides

facility or example that enables an

interaction between human and

computer. People set up more interaction

with computer in a more intuitive way

with less effort-through writing, voice,

touch, eye movements, and other

gestures. This technology serves as the

milestone of the recent development of

interactive multimedia, audio-graphic

computer teleconference, and interactive

television via satellite.

 Interactive whiteboard: An interactive

whiteboard or IWB, is a large interactive

display (such as a touch screen monitor)

which is connected to a computer and

projector. A projector projects the

computers’ desktop onto the board’s

surface, where users control the

computer using a pen, finger or other

devices.

d. Current application of ICT in English

language teaching and learning in India

ICT defined as technology which the

function is to support the process of

conveying information and communication.

The ways of conveying information doesn’t

have to be carried out directly between the

communicator and the communicant. The
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development of ICT makes the process of

communication between the communicator

and the communicant can be conveys in

easy ways. They can communicate through

telephone, internet, e-mail, satellite,

television, video conference and so on. The

process of those communications applies in

language learning. In language learning,

there is a communication between teacher

and student. The process of learning is not

always carried out by subjecting teacher and

students in the certain room or a certain

place directly. As the example, teacher can

use internet as the medium to give lessons,

assignments, or other information to their

students.

In context of language learning, ICT has an

important role as the “media” bridging and

enabling the learning process, or direct

communication between students and

teacher although they are not present in the

same room or place in certain time.

Language learning program can be created

to enable students to learn the lessons with

guidance, instruction, information or further

explanation. ICT in language learning used

as a reference-book. Computer can store

unlimited lessons or references, which can

be accessed anytime, anywhere and

accurately. Fitzpatrick and Davies (2002) in

Hartoyo (2012) sets out the seven ways in

which ICT used in language learning:

a) Presentation: Some material of language

learning such as text-based materials, audio-

video needs to present to the learners.

Presentation helps learners in understanding

the learning material well.

b) Practice: Some of different exercises

types are possible to be provided with ICT,

incorporating the presentation stimuli in

varying combinations of text, audio and

video format. ICT also offers the

possibility of the analyzing learners’

responses with appropriate feedback.

c) Authoring: In applying ICT in language

learning, teacher can either purchase ready-

made materials or create their own exercise

materials using a variety of authoring tools

basedonHartoyo.

d) Computer-Aided Assessment (CAA):

Computer-Aided Assessment (CAA) is

playing an increasingly important role in

foreign language teaching and learning. This

media used to testing and assessing

students understanding after learning some

courses.

e) Publishing: ICT tools exist to help

teachers and learners or students to

publishing or linked in their work in a local

area network. ICT may use by the teacher
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and learners to help them publish their work

in these ways:

 Word – processors and Desk Top

Publishing (DTP) software

 Doing audio recording and editing tools

to record interview, discussions, learning

material and etc

 Using digital camera and camcorder to

record presentations, drama, role play,

and so on

 Power point can be used as the medium

to publish presentations

 Web pages using web authoring tools

f) Communications: Technology can help

learners and teachers to communicate with

another. Some ICT tools which can use as

the medium of information are:

1) Email, which allows language learners to

communicate with ‘web pals’ in other

countries;

2) Tandem learning;

3) computer mediated discussion;

4) web-based learning environment

5) audio conferencing;

6) Video Conferencing.

g) Simulations: The computer can act as a

stimulus which generates analysis, critical

thinking, discussion and writing. Program

which include simulations are especially

effective as stimuli. Examples of language

learning tasks which ‘simulate’ real world

tasks are :

1) Web Quest;

2) Action Mazes;

3) Adventure games;

4) Sunpower;

5) Expodisc;

6) “Real-life” simulations;

7) video conference.

Merits and Demerits in Use of ICT

ICT appears to give both advantages and

disadvantages. ICT in language learning

reduces the intimacy of students – teacher

relationship that it may negatively

contributes to students affective feelings in

the process of learning. However, ICT

appears as a ‘bridge’ to break the distance

and ‘survive’ the learning. In case of

distance, teachers can use ICT through video

conference to enable them teach or monitor

the students learning process. Therefore, the

development of ICT is seen as a better way

of teaching and learning a certain language

compared to the existing methods. Through

the internet, teacher or learners can obtain as

many as possible sources related to the

learned – language; such as text, songs,

stories, etc. Those sources can contribute as

models of the learned – language use in the

real context and in a proper manner. In

addition, computer can also be used as a
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more interactive aid to support the learning

of language compared to that of tape

recorder, or chalk and blackboard. However,

you can see that many of the technology

solutions available in the world of education

can lead to confusion among the teachers on

how to choose the right ICT technology

solutions. Let’s take a look at the advantages

and disadvantages of ICT tools for education

and finding a suitable ICT education

solution for the needs of the schools and

colleges in India.

Advantages

1. The information required will be more

quickly and easily accessible for

educationalpurposes.

2. Innovation in learning is growing in the

presence of e-learning innovations that

further facilitate the educational process.

3. Progress of ICT will also allow the

development of virtual classroom or

classroom based teleconference that does

not require the educator and learners are in

one room.

4. System administration in an institution

will be more easily and smoothly because

ofthe application of ICT systems.

Disadvantages

1. Progress of ICT will also occur of

violation of Intellectual Property Rights

(IPR) for the easy access to the data that is

causing people plagiarist will commit fraud.

2. Although the system of the administration

of an educational institution likes a system

without a gap, but if there is recklessness in

running the system would be dangerous.

3. One of the negative impacts of television

is to train children to think short and survive

concentrated in a short time.

Conclusion

ICT is a form of advanced science

technology must be optimized function,

especially in the implementation of learning.

ICT provides opportunities for students in

the era of global competition needs to obtain

adequate supplies. Through innovative ICT-

based learning can provide vast

opportunities for students to hone and

promote competence on an international

scale. On the other hand, mental attitude and

self-reliance in accessing any information

necessary learning independently influence

the value teaching student’s character it does

not always depends with others. Mastering

current tick is necessity for every human

being inedible age. as well as in education,

innovative learning, especially learning can

be done by using the Internet to generate

device-based learning ICT.
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Introduction

The Indian telecommunication industry is

one of the fastest growing in the world.

Information and Communications

Technology (ICT), in the later part of the

20th century countries, especially the

developing ones, began to realize the

importance of an efficient

telecommunication network for the

development of the economy.

Telecommunication services are globally

recognized as one of the driving forces for

overall economic development in nation.

They are also one of the prime support

services needed for rapid growth and

modernization of various sectors of the

economy.

Government policies and regulatory

framework implemented by Telecom

Regulatory Authority of India (IRAI) have

provided a conducive environment for

service providers. This has made the sector

more competitive, while enhancing the

accessibility of telecommunication

services at affordable tariffs to the

consumers. Driven by 3G and4G services,

it expected that there will be huge

machine-to-machine growth in India in

2016-2017, according to UST Global.

Introduction of Marketing

Marketing is a core function within any

organization as it is responsible for

reflecting customer demand back into an

organization and ensuring the organization

delivers its customers what they want.

Specific areas of include market

segmentation strategies, market planning,

consumer psychology and behavior,

marketing research, new product

development, branding strategies, channels

of distribution, pricing strategies, customer

relationship management, business-to-

business marketing, and marketing in the

region

Market Key Players

Wireless market share in terms of total

subscribers in India – Bharti Airtel is the

market leader, with a 22.7 percent share of

total subscription, followed by Vodafone

(18.4 per cent share).
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Findings

To reach out to new consumers in rural

and remote areas, the sharing of

infrastructure must be encouraged by the

government. It would, indeed, be wasteful

for every operator to duplicate costly

infrastructure. Infrastructure sharing on

fair, transparent and commercial terms will

ensure that consumers in rural areas get

choice of service, quality as well as

affordability

The challenges for the industry to make

the balance 10 million customers also

actively use their mobile, connection,

which is not easy, considering that several

of these customers have shifted to another

mobile connection during the grace period,

due to better scenes/tariffs.

The next revolution in the mobile industry

can happen only when the telecom

companies work towards market expansion

rather than price/tariff changes. However,

in the pursuit to beat each other, the focus

of each operator is only on price/tariff

changes instead of working collectively to

acquire more new customers, who are

confused due to the constant changes and

delay in entry.

Markets like Gujarat and Punjab,karnatak,

kerala, orrisa, Tamilnadu have expanded

dramatically due to the expansion of the

distribution network of the handset

vendors. In spite of distribution, the

handset vendors are still not offering them

at an affordable price for the Indian

population. The prices are still high vis-à-

vis the affordability index of Indians and

hence the growth is limited.

Rate of growth in mobile subscriber base

has been substantially higher than growth

in population, indicating a rapid

proliferation of telecom services and

adoption by nonusers/first-time users.

Teledensity has also gone up which is a

reflection of the above discussion.

Suggestions

The telecommunication sectors should

implement effective customer relationship

management strategies to handle the

customers tactfully.

The telecommunication sectors should take

effective steps to create awareness on

assurance among the customers.

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929 Page No: 95

Findings

To reach out to new consumers in rural

and remote areas, the sharing of

infrastructure must be encouraged by the

government. It would, indeed, be wasteful

for every operator to duplicate costly

infrastructure. Infrastructure sharing on

fair, transparent and commercial terms will

ensure that consumers in rural areas get

choice of service, quality as well as

affordability

The challenges for the industry to make

the balance 10 million customers also

actively use their mobile, connection,

which is not easy, considering that several

of these customers have shifted to another

mobile connection during the grace period,

due to better scenes/tariffs.

The next revolution in the mobile industry

can happen only when the telecom

companies work towards market expansion

rather than price/tariff changes. However,

in the pursuit to beat each other, the focus

of each operator is only on price/tariff

changes instead of working collectively to

acquire more new customers, who are

confused due to the constant changes and

delay in entry.

Markets like Gujarat and Punjab,karnatak,

kerala, orrisa, Tamilnadu have expanded

dramatically due to the expansion of the

distribution network of the handset

vendors. In spite of distribution, the

handset vendors are still not offering them

at an affordable price for the Indian

population. The prices are still high vis-à-

vis the affordability index of Indians and

hence the growth is limited.

Rate of growth in mobile subscriber base

has been substantially higher than growth

in population, indicating a rapid

proliferation of telecom services and

adoption by nonusers/first-time users.

Teledensity has also gone up which is a

reflection of the above discussion.

Suggestions

The telecommunication sectors should

implement effective customer relationship

management strategies to handle the

customers tactfully.

The telecommunication sectors should take

effective steps to create awareness on

assurance among the customers.

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929 Page No: 95

Findings

To reach out to new consumers in rural

and remote areas, the sharing of

infrastructure must be encouraged by the

government. It would, indeed, be wasteful

for every operator to duplicate costly

infrastructure. Infrastructure sharing on

fair, transparent and commercial terms will

ensure that consumers in rural areas get

choice of service, quality as well as

affordability

The challenges for the industry to make

the balance 10 million customers also

actively use their mobile, connection,

which is not easy, considering that several

of these customers have shifted to another

mobile connection during the grace period,

due to better scenes/tariffs.

The next revolution in the mobile industry

can happen only when the telecom

companies work towards market expansion

rather than price/tariff changes. However,

in the pursuit to beat each other, the focus

of each operator is only on price/tariff

changes instead of working collectively to

acquire more new customers, who are

confused due to the constant changes and

delay in entry.

Markets like Gujarat and Punjab,karnatak,

kerala, orrisa, Tamilnadu have expanded

dramatically due to the expansion of the

distribution network of the handset

vendors. In spite of distribution, the

handset vendors are still not offering them

at an affordable price for the Indian

population. The prices are still high vis-à-

vis the affordability index of Indians and

hence the growth is limited.

Rate of growth in mobile subscriber base

has been substantially higher than growth

in population, indicating a rapid

proliferation of telecom services and

adoption by nonusers/first-time users.

Teledensity has also gone up which is a

reflection of the above discussion.

Suggestions

The telecommunication sectors should

implement effective customer relationship

management strategies to handle the

customers tactfully.

The telecommunication sectors should take

effective steps to create awareness on

assurance among the customers.



Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929

Emperor International Journal of Finance and Management Research [EIJFMR]  ISSN: 2395-5929 Page No: 96

Company should give information to the

customers through the marketing (sms)

using database of customers

Conclusion

As a result of the liberalization,

privatization, and demonopolization

initiatives taken by the government of

India, the telecom sector is experiencing a

historical growth.

The trend is expected to continue in the

segment, as prices are falling as a result of

competition in the segment. The

beneficiaries of the competition are the

consumers, who are given a wide variety

of services.

In the years to come the country is

predicted to witness a communication

revolution, which would increase the

subscriber base to match that of the

developed world.

The need of the time is a new revolution in

telecom services and it is imperative that

service providers work towards the same

and make it a reality.  An important

contribution of this study is how marketing

strategy is developed and sustained over

different target market in

telecommunication sector. The future

commitment of the customers to

organization depends on perceived

marketing element. The issue and

challenges is therefore increasingly

recognized as a critical success factor in

the emerging scenario.
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Abstract

Right from the beginning of human

history, the urge to move has been an

important human activity. People’s

requirements for leisure entertainment

sites, the services of tourism scenic

spots and product quality are higher

and higher gradually with the

development of economy, as well as

increase of personal income and free

time, so that the competition in tourism

industry is getting intensified. Tourism

is also the largest service industry

which provides employment and

foreign currency earning. To access the

levels of satisfaction of tourists, it is

necessary to know the views of tourists

about the various facilities provided to

them at the destination. A tourists’

behavior is influenced by the

perception and beliefs that he holds of

issues and events. This study has

attempted to study the attitudes of

tourists in Tamilnadu. The research

design used for the study is descriptive

research. The study is conducted

among tourists from foreign from other

states and from Tamilnadu, with the

help of structured interview schedule.

Initially, a pilot study was conducted

among few respondents and changes

were brought in the schedule. Analysis

and Interpretation is done using chi-

square method t test and ANOVA. It

was found out that significant in

attitudes of tourists visited in different

places of Tamilnadu. As per the tourist

opinion is most of them are fully

satisfied about tourism places in

Tamilnadu. Based on the findings,

appropriate suggestions have been

made for increasing the tourists’

satisfaction.

Keywords: tourist, level of satisfaction,

tourist, entertainment sites, attitudes
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Introduction

Tourism is a fastest growing industry

where human spirit is deeply involved

to knowmore about the nature and its

mysteries. Tourism has a high potential

for generation of employment and

promotes exchange of ideas and views

and facilitates interaction of people and

their culture. Tourism acts as an

instrument for achieving national

integration, better international

understanding and gives a direct

stimulus to socio-economic

development. Recognizing the

importance of Tourism, Government is

giving a major fillip to the Tourism

Sector.  Tamil Nadu is an enchanting

and ancient land in the extreme south

of peninsular India. It has an

impressive coastline along the Bay of

Bengal over 1000 kms. Tamil Nadu

can be said to be a multi-dimensional

tourist product. Its temple towns,

historical monuments, wildlife and bird

sanctuaries, hill resorts, waterfalls,

beaches, breathtaking valley views,

backwaters, mangrove forests,

numerous places of worship, historical

forts, rich heritage and culture, music

and dance festivals comprise the

tourism wealth of Tamil Nadu. It is

this wealth that the State Government

is keen on projecting to the world,

through its “Enchanting Tamil Nadu”

campaign. These attractions are

enchanting the visiting tourists and

making them come again. The impact

of tourist perception, destination image

and satisfaction on loyalty has been

trendy research topic in tourism

research. It is very important to

determine the destination image while

taking decisions for strategic

marketing of tourism destinations.

Because it is assumed that it will result

in a positive image of a destination,

loyalty to tourist destinations and

satisfaction felt by tourists

Importance of the Study

In India,many development schemes

and projectsinvolving large

investments are being initiated for

tourism. The satisfaction of a tourist is

important for thesuccess of the

industry. Hence evaluation of the

satisfaction of tourists particularly

information about the attitudes,

requirements, tastes and preferences of

the tourists would go a long way in

helping the policymakers and

practitioners to introduce better

projects. A study of this nature shall

necessarily involve a critical appraisal

of satisfaction of tourist and

identification of various factors which

promote the satisfaction level of

tourists.
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Statement of the Problem

Tourism industry is a booming

industry that enriches knowledge,

brings social development and

economic growth also. This industry

has tremendous capacity to create the

important aspects of assessing the

economic impact of every country like

employment generation, foreign

exchange earnings, income generation

and output growth. Tourism has

exposed destinations in developing

countries to the behaviour and values

of visitors from foreign cultures.

Previously, people used to tour mainly

on pilgrimage. But now, the culture

has changed. In our country also, many

people plan for their tour as a regular

affair may be once in a year. At

present this growing tourism sector is

plagued by a number of factors and

there are lots of problems faced by

tourists during their tour due to poor

facilities, uncertainties, cleanliness, un-

safety, Government’s apathy, poor

infrastructure, law and order problem,

visa problems, poor sanitary conditions

and pollution etc. Somewhere places

uncontrolled hotel development has

caused many problems in coastal

resorts and damage to sand dunes.

Traditional foods are replaced by

dishes that foreigners expect and

prefer. In many locations, craft

workers make low quality, inauthentic

souvenirs for a quick profit. Ever state

has to deal with a number of key

challenges to strategically and

sustainably develop the tourism sector

and has been promoting its tourist

destinations to its target markets by

allocation of funds.  Tamilnadu has

been engaged in various promotional

efforts such as advertising, trade fairs,

printed materials and internet based

campaigns for attract as many tourists

to promotion of the tourism industry.

Sometimes introduces new products

and services to the tourists with the

aim of enhancing their level of

satisfaction Therefore, insomuch as the

need to increase the number of visitors,

there arises a great deal of concern

whether or not the destinations meet

consumers’ expectation levels. Studies

had not undertaken in detailed to

investigate whether the tourist clients

are satisfied with the products and

services offered in Tamilnadu. A high

level of tourist satisfaction is the key

factor in maintaining the competitive

advantage and tourist flow in a tourist

destination, consequently maintaining

generation of the income.

Understanding tourist satisfaction is,

therefore, of utmost importance for the

tourism industry, especially because of

its effect on future economy. The
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researcher believes that there is a huge

gap of data that can be used as measure

or indicator of the tourism sector’s

services and performance from the

perspective of the tourist. The present

state of affairs poses some of the

research questions which require an in-

depth study. An investigation into

these issues will provide the basis for

establishing a marketing strategy for

the promotion of tourism in

Tamilnadu.

1. Do the tourist places in Tamilnadu

have adequate infrastructural

facilities?

2. Do the tourists have positive

outlook towards the people of

Tamilnadu?

3. What are the determinant tourism

factors for tourist motivation to

arriving Tamilnadu?

4. How do tourists express the level

of satisfaction with their overall

experience on tourism services

offered in Tamilnadu?

5. How likely are the tourists to

repeat visit and recommend the

destination to others?

Objectives of the Study

1. To study the growth and

development of tourism in India

and Tamil Nadu

2. To study the attitudes of tourists

towards tourism facilities in

Tamilnadu

3. To offer valuable suggestions to

the implications for the tourism

sector on the basis of findings of

the study

Hypothesis

Based on the above objectives the

following hypotheses were formulated

and tested

Ho1: “There is no significant

association between gender of the

tourist and their preferred tourist

location”

Ho2: “There is no significant

association between accompanying

person of the tourist and category of

lodges preferred”

Ho3 : “The accompanying person of

the tourists have no influence over the

selected variables like category of

lodges, length of stay, facilities

expected for comfortable stay, mode of

transport preferred  and reasons for

liking specific modes of transport”

Ho4: “There is no significant

association between climatic

conditions in Tamilnadu and area of

residence of the tourist”

Ho5: “There is no significant

association between climatic

conditions in Tamilnadu and place of

tourist come”
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Research Methodology

Nature of the Study

The present study is an empirical

research based on survey method. The

study area was confined to Tamilnadu

state only and the sample has been

chosen there from. The researcher has

been resorted the purposive sampling

for selection of respondents. Data

collection comprises of primary data

and secondary data. The interview

schedule was distributed to a sample

population of 600 consumers for

collection of primary data and it was

based on the initial research model and

propositions. The required secondary

data was collected from related

journals and publications.

Framework of Analysis

The ultimate object of the study is to

examine the study the attitudes of

tourists towards tourism facilities in

Tamilnadu. In order to study the

attitudes onwards tourism facilities

chi-square test, analysis of one-way

variance, student t test, analysis,

ultimate satisfaction index analyses

have been employed. To arrive at

possible solutions simple percentages

are used in the study.

Period of the Study

For the purpose of this study, the

required primary data were collected

from the selected respondents for a

period of six months period from

March to August 2015.

Measuring Tourist’s Attitudes

Measuring tourist’s perception and

their attitudes is difficult and it is even

more challenging because of the type

of product and services and the

different perceptions of individuals.

However, it is one of the most

frequently examined topics in the

hospitality and tourism field because of

the important role it plays in survival

and future of any tourism products and

services.

Association between Gender of the

Tourist and Their Preferred Tourist

Location

In order to analyse the association

between gender of the tourist and their

preferred tourist location the following

hypotheses have been tested.

Ho1: “There is no significant

association between gender of the

tourist and their preferred tourist

location”

The Chi-square test has been

administered to find out the association

and the result is presented the

following Table 1.
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Table 1
Association Between Gender of The Tourist and Their Preferred Tourist Location

Preferred Tourist

Place

Gender of the Tourist Total

Male Female

Religious place 44(91.70) 4(8.30) 48(100.00)

Historical place 60(88.20) 8(11.80) 68(100.00)

Pilgrimage centres 24(66.70) 12(33.30) 36(100.00)

Hill stations 76(79.20) 20(20.80) 96(100.00)

Backwaters 124(81.60) 28(18.40) 152(100.00)

Beaches and Sea shore 68(85.00) 12(15.00) 80(100.00)

Health centres 28(63.60) 16(36.40) 44(100.00)

Entertainment  place 60(78.90) 16(21.10) 76(100.00)

Total 484(80.70) 116(19.30) 600(100.00)

Testing

Hypothesis

Chi-

Squire

Test

df
P

value
Significant

Result

20.256 7 .005 Sig Rejected

Source: Computed from primary data,   figures in parenthesis is percentage

It is found from the above analysis that

the calculated Chi-square value is

20.256 with ‘p’ value is .005 which is

significant at 5 % level of significant.

Hence, the null hypothesis is rejected.

It is concluded that there is significant

association between gender of the

tourist and their preferred tourist

location.

Association between Accompanying

Person of the Tourist and Category

of Lodges Preferred

In order to analyses the association

between accompanying person of the

tourist and category of lodges preferred

the following hypotheses have been

tested.

Ho2: “There is no significant

association between accompanying

person of the tourist and category of

lodges preferred”

The Chi-square test has been

administered to find out the association

and the result is presented the

following Table 2.
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Table 2

Association between accompanying person of the tourist and category of lodges

preferred

Category

of lodges

Preferred

Accompanying Person

Total
Single

Family

members

(Spouse

and

children)

Friends

and

relatives

Colleague

s/

business

associates

Travel

groups
Other

Star hotel 20(10.2) 96(49.) 20(10.2) 16(8.2) 32(16.3) 12(6.1) 196(100.)

First grade

lodge
16(4.8) 112(33.3) 60(17.9) 32(9.50) 96(28.60) 20(6.) 336(100.)

Local lodge 16(23.5) 24(35.3) 4(5.90) 12(17.60) 12(17.60) 0(0.00) 68(100.)

Total 52(8.70) 232(38.7) 84(14.0) 60(10.) 140(23.3) 32(5.3) 600(100.)

Testing

Hypothesis

Chi-Squire Test Df P value
Significan

t
Result

58.458 10 .000 Sig Rejected

Source: Computed from primary data,   figures in parenthesis is percentage

It is found from the above analysis that

the calculated Chi-square value is

58.458 with ‘p’ value is .000 which is

significant at 5 % level of significant.

Hence, the null hypothesis is rejected.

It is concluded that there is significant

association between accompanying

person of the tourist and category of

lodges preferred.

Overall result of the selected variables

on the accompanying person of the

tourist is tabulated and analyzed in

Table3.

Ho3 : “The accompanying person of

the tourists have no influence over the

selected variables like category of

lodges, length of stay, facilities

expected for comfortable stay, mode of

transport preferred  and reasons for

liking specific modes of transport”
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Table 3
Determinants by the accompanying person of the tourists

Variables

Calculated

Value of Chi-

Square

P- value Remarks

Null

Hypothesis

Category of lodges preferred 58.458 .005 Significant Rejected

Length of stay 156.728 .000 Significant Rejected

Facilities expected for
comfortable stay

105.309 .046 Significant Rejected

Mode of transport preferred 129.150 .000 Significant Rejected

Reasons for liking specific
modes of transport

68.382 .000 Significant Rejected

Source: Computed from primary data,   figures in parenthesis is percentage

It is ascertained from the analysis that

the accompanying person of the

tourists have influence over the all the

selected variables like category of

lodges, length of stay, facilities

expected for comfortable stay, mode of

transport preferred  and reasons for

liking specific modes of transport.

Hence, it can be concluded that

accompanying person of the tourists is

not independent from all the selected

variables like category of lodges,

length of stay, facilities expected for

comfortable stay, mode of transport

preferred and reasons for liking

specific modes of transport.

Association between Climatic

Conditions in Tamilnadu and Area

of Residence

In order to analyse the association

between climatic conditions in

Tamilnadu and area of residence the

following hypotheses have been tested.

Ho4: “There is no significant

association between climatic

conditions in Tamilnadu and area of

residence of the tourist”

The Chi-square test has been

administered to find out the association

and the result is presented the

following Table 4.

Table 4
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Association between climatic conditions in tamilnadu and area of residence

Area of Residence Climatic Conditions in Tamilnadu Total

Pleasant Good Hot

Urban 40(20.40) 140(71.40) 16(8.20) 196(100.00)

Semi Urban 104(34.70) 132(44.00) 64(21.30) 300(100.00)

Rural 20(19.20) 64(61.50) 20(19.20) 104(100.00)

Total 164(27.30) 336(56.00) 100(16.70) 600(100.00)

Testing

Hypothesis

Chi-Squire

Test
Df P value Significant

Result

41.288 4 .000 Sig Rejected

Source: Computed from primary data,   figures in parenthesis is percentage

It is found from the above analysis that

the calculated Chi-square value is

41.288 with ‘p’ value is .000 which is

significant at 5 % level of significant.

Hence, the null hypothesis is rejected.

It is concluded that there is significant

association between climatic

conditions in Tamilnadu and area of

residence of the tourist.

In order to analyse the association

between climatic conditions in

Tamilnadu and place of tourist come

the following hypotheses have been

tested.

Ho5: “There is no significant

association between climatic

conditions in Tamilnadu and place of

tourist come”

The Chi-square test has been

administered to find out the association

and the result is presented the

following Table 5.

Table 5
Association between climatic conditions in Tamilnadu and place of tourist come

Place of Tourist From Climatic Conditions in Tamilnadu Total

Pleasant Good Hot

From Tamilnadu 52(27.10) 104(54.20) 36(18.80) 192(100.00)

Other state of Tamilnadu 76(27.90) 136(50.00) 60(22.10) 272(100.00)

Foreign 36(26.50) 96(70.60) 4(2.90) 136(100.00)

Total 164(27.30) 336(56.00) 100(16.70) 600(100.00)

Testing

Hypothesis

Chi-Squire

Test
df P value Significant

Result

27.728 4 .000 Sig Rejected
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It is found from the above analysis that

the calculated Chi-square value is

27.728 with ‘p’ value is .000 which is

significant at 5 % level of significant.

Hence, the null hypothesis is rejected.

It is concluded that there is significant

association between climatic

conditions in Tamilnadu and place of

tourist come.
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